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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Hard  nosed 
reporting 
sinks  weekiy 
(See  page  37) 


Writers  clash 
with  coaches 
and  owners 
(See  page  38) 


ANPA  board 
green  lights 
modular  ads 
(See  page  9) 
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Institute  of  the  Pennsylvania  College 
of  Optometpi  in  Philadelphia  He 
fitted  her  with  the  complex  lenses. 
Her  vision  improved  remarkably. 

“I  now  can  read  the  Bible  and 
look  up  numbers  for  myself  in  the 
telephone  book  and  even  do  crewel 
work,”  Mrs.  Yamell  joyously  told 
the  Enquirer  and  News. 

The  Battle  Creek  editors 
shared  Mrs.  Yamell’s  good  news 
with  the  Gannett  News  Service. 
Many  of  its  nationwide  members 
picked  up  the  story.  As  a  result, 
readers  showered  the  College 
of  Optometry  with  hundreds  of 
letters,  seeking  information. 

The  response  from  the  public 
encouraged  Dr.  Feinbloom  and 
other  doctors  to  pursue  their  work 
with  the  partially  sighted. 

And  today,  hundreds  of  people 
have  been  fitted  with  the  new 
glasses. 

Spreading  the  good  news  of 
human  progress  is  an  important 
responsibility  of  a  local  new^aper 
to  its  own  community.  And  Gannett 
newspapers  have  the  additional 
opportunity  to  share  the  news  with 


other  communities  coast  to  coast 
through  the  Gannett  News  Service. 

Gannett  believes  in  the  free¬ 
dom  of  the  people  to  know,  and 
pursues  that  fireedom  in  every  com¬ 
munications  form  we  are  in,  whether 
it  is  newspaper,  television,  radio, 
outdoor  advertising,  film  produc¬ 
tion,  magazine  or  public  opinion 
research 

That  fi'eedom  rings  through¬ 
out  Gannett,  from  Battle  Creek  to 
Binghamton,  from  Lansing  to  Louis¬ 
ville,  from  Detroit  to  Denver.  It 
rings  in  news  coverage,  in  editorial 
opinions,  in  community  service. 
Each  member  serves  its  own 
audience  in  its  own  way. 

For  more  information,  write: 
Gannett;  Lincoln  Tower,  Rochester, 
N.Y.  14604.  Or  call  (716)  546-8600. 


BATTLE  CREEK,  Mich. -Thousands 
of  partially  sighted  persons  in  Amer¬ 
ica  could  have  a  chance  to  see  clearly 
agaia 

The  reason:  a  remarkable  pair 
of  eyeglasses  that  gained  wide¬ 
spread  attention  after  Helen  Hatton 
wrote  about  them  in  the  Enquirer 
and  News,  a  Gannett  newspaper. 

Mrs.  Hatton  described  the 
experience  of  Mrs.  Theda  Yamell 
of  Battle  Creek  who  lost  nearly  all 
of  her  sight  as  the  result  of  an  eye 
infection.  For  26  years  she  was 
legally  blind. 

Mrs.  Yamell’s  family  took  her 
to  Dr.  William  Feinbloom  at  the  Eye 


GAN4ETT 


A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


If  you,  too,  are  interested  in  reaching  out 
to  your  readers,  trade  your  ideas  and  reprints 
with  us.  Write  Jon  Katz,  Managing  Editor,  The  News 
American,  P.O.  Box  1795,  Baltimore,  Maryland  21203. 


troubled  downtowns  —  or  do  they?  institution,  a  Special  Report  team 
We  looked  more  closely  at  put  in  focus  his  life  and  his  tragic 

Baltimore’s  retail  ciistrict  and  death  and  its  meaning, 

discovered  that,  although  it  has 

changed,  the  downtown  is  in  many  To  us,  a  Special  Report  provides  the 
ways  still  thriving.  How  about  chance  to  do  something  the 

yours?  competition  does  not  —  and 

something  no  TV,  radio,  or 

The  elderly:  Roman  Welzant’s  magazine  can  match.  For  Baltimore 
tragedy  and  the  overwhelming  readers,  such  coverage  means 
reaction  to  it  by  readers  spurred  us  impact.  Impact  that  only  The  News 
to  ask  Baltimore’s  elderly  to  tell  us  American  gives, 
about  their  lives.  More  compelling 
reading. 

Unemployment:  When  our  city's  Jhe  ^^S  American 

T,,,,  r~,  1*^  There  s  more  of  Baltimore  in  it. 

big  employer,  Bethlehem  Steel,  was  Post  office  box  1 795,  Baltimore,  Maryland  21 203 


IPiVKBM9B9#  all  of  us  are 

looking  for  ways  to  set  our 
newspapers  apart.  In  Baltimore,  one 
approach  we  use  is  the  Special 
Report.  Our  editors  and  reporters 
form  teams  to  tackle  stories  worth 
special  attention  in  Baltimore  — 
stories  that  might  apply  in  your 
towns  too; 


Last  year,  for  example,  retiree 
Roman  Welzant  took  a  gun  and 
stepped  outside  to  confront  teen¬ 
agers  throwing  snowballs  at  his 
Baltimore  house.  Minutes  later,  one 
boy  was  dead,  another  wounded  — 
a  searing  reminder  of  a  society 
where  young  and  old  can’t 
understand  one  another.  The 
‘Snowball  Tragedy’  was  explored  in 
compeUing  detail  in  one  of  our 
Special  Reports.  The  lonesome  death  of  Billy 

Tilman:  When  a  patient  died  after 

Dying  downtowns:  All  cities  have  wandering  away  from  a  mental 


Announcing  the  1980  Media  Awards 
for  Economic  Understanding. 

Prizes  for  Excellence  in  Economic  Reporting. 


Purpose: 

For  the  fourth  year,  the  Media 
Awards  for  Economic  Understand¬ 
ing  will  recognize  outstanding 
reporting  to  general  audiences. 

The  goal  of  the  program  is  to  stim¬ 
ulate  economic  reporting  which 
is  imaginative  and  easily  under¬ 
standable  to  the  average  reader, 
viewer  or  listener.  Awards  will  be 
made  to  media  professionals  who 
do  an  outstanding  job  of  improv¬ 
ing  the  public  level  of  economic 
understanding. 

Awards: 

A  total  of  $105,000  in  cash  prizes 
is  available  for  awards  in  14 
media  categories,  competitively 
grouped  according  to  circulation 
or  scope  of  market.  In  each  cate¬ 
gory  a  First  Prize  of  $5,000  and 
a  Second  Prize  of  $2,500  are 
offered.  A  distinguished  panel  of 
independent  judges,  appointed 
by  The  Amos  Tuck  School  of  Busi¬ 
ness  Administration,  selects  all 
winners.  These  winners  will  be 
announced  and  honored  at  a 
May  19, 1981 ,  luncheon  in  New 
York  City. 

EUgibUity: 

Entries  must  be  original  works 
published,  broadcast  or  telecast 
between  January  1, 1980,  and  De¬ 
cember  31,  1980. 
Administration: 

The  Amos  Tuck  School  of  Busi¬ 
ness  Administration  of  Dartmouth 
College  is  sole  and  independent 
administrator  of  the  program. 


Judges: 

I.W.  Cole 

Dean 

Medill  School 
of  Journalism 
Northwestern  University 
Edward  R.  Cony 
Vice  President/News 
The  Wall  Street  Journal 
William  E.  Gibson 
Senior  Vice  President 
Economics  and  Financial 
Policy 

McGraw-Hill,  Inc. 

Victor  Gotbaum 
Executive  Director 
District  Council  37 
American  Federation 
of  State,  County 
&  Municipal  Employees 
Norman  E.  Isaacs 
Chairman 

National  News  Council 
Paul  W.  MacAvoy 

Milton  Steinbach  Professor 
of  Organization  and  Man¬ 
agement  and  Economics 
Yale  School  of  Organization 
and  Management 
Paul  Miller 
Director 

Gannett  Co.,  Inc. 

Ralph.  A.  Renick 

Vice  President 
Wometco  Enterprises 
S.  William  Scott 

Senior  Vice  President 
Radio  Station  Group 
Westinghouse 
Broadcasting  Co.,  Inc. 


OttoA.Silha 

Chairman 
Minneapolis  Star 
&  Tribune  Co. 

Adele  S.  Simmons 

President 

Hampshire  College 

Frank  Stanton 

Former  President,  CBS 

Leon  H.  Sullivan 

Minister 

Zion  Baptist  Church 
Philadelphia 

William  F.  Thomas 

Executive  Vice  President 
&  Editor 

bos  Angeles  Times 

Media  Awards  for  Economic  Un¬ 
derstanding  is  funded  by  a  grant 
from  Champion  International  Cor¬ 
poration,  Stamford,  Connecticut. 

For  additional  inforxnation  or 
entry  blanks,  use  coupon 
below  or  call:  C603)  643-5596 
C603)646-S084 


I - 1 

I  Ms.  Jan  B.  Bent, Program  Administrator  I 
I  Media  Awards  for  Economic  Understanding  I 
I  The  Amos  Tuck  School  of  Business  I 

I  Administration,  Dartmouth  College  I 

I  Hanover,  New  Hampshire  03755  I 

I  Rease  send  me  the  following:  I 

I  □  More  information.  I 

I  □  Entry  blank.  I 

Name- 
Address 

City _ 

State _ 


Media  Awaj:dsfiDir 
Economic  Understanding 


Deadline  for  entries: 
Jan.l5, 1981, postmark. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


**...Sometimes  we  seem  to  go 
out  of  our  way  to  offend  readers. 
DofiY  we  care?” 


We  do  care.  And  questions  about  the  news 
judgment  of  editors  call  for  straight  answers 
to  staffers  at  The  St.  Petersburg  Times  and 
Evening  Independent.  So  do  misunderstandings 
about  company  policies. 

Internal  communications  play  a  big  role  in 
helping  us  turn  out  quality  newspapers.  Our  goal 
is  to  have  every  staffer  know  what  plans  we’re 
making,  how  we’re  progressing,  what  problems 
we’re  facing. 

General  staff  meetings  provide  an  update 
every  month.  Everyone  is  welcome.  Since  not  all 
can  attend,  top  executives  take  the  show  on  the 
road  to  those  who  work  in  outlying  areas  and  on 
evening  shifts. 

No  questions  are  barred  in  these  meetings, 
and  written  ones  submitted  in  advance  often 
aren’t  signed. 


**VIhy  did  we  hire  a  freelancer 
when  we*ve  got  annpetent 
photographers  on  our  staff? 

What  did  it  cosf?” 

“How  come  we  pay 
membership  dues  for  staffers  to 
belong  to  civic  organizations  that 
exclude  wcnnen?” 


Two  r^ular  publications  supplement  the 
monthly  staff  meetings.  Times-O-Gram  is  a  weekly 
house  organ  that  keeps  staffers  and  their  families 
informed  on  news  of  colleagues  and  of  the 
company—  from  bowling  scores  and  birthday 
parties  to  advertising  revenues  and  circulation 
gains. 

An  annual  report  on  company  goals  lets 
staffers  know  what  each  department  of  the 
Times  Publishing  Company  hopes  to  achieve 
in  the  year  ahead. 

We  believe  these  practices  keep  open  lines 
of  understanding  between  management  and 
the  staffs  of  The  St.  Petersburg  Times  and 
Evening  Independent. 


The  goal: 

better  communications. 

The  results:  better  teamwork. 
And  better  newspapers! 

^1.  pptrrsburn  (Tinips 

&  Evening  Independent 


December  1980 
S  M  T  W  T  F  S 
1  2  3  4  S  6 
7  8  9  10  11  12  13 
14  15  16  17  18  19  20 
21  22  23  24  25  26  27 
28  29  30  31 


January  1981 

S  M  T  W  T  F  S 
1  2  3 
4  5  6  7  8  9  10 
11  12  13  14  15  16  17 
18  19  20  21  22  23  24 
25  26  27  28  29  30  31 


JANUARY  1981 


February  1981 

S  M  T  W  T  F  S 
1  2  3  4  5  6  7 
8  9  10  11  12  13  14 
IS  16  17  18  19  20  21 
22  23  24  25  26  27  28 


10- 13 — Great  Lakes  Newspaper  Production  Conference,  Stouffer’s 

Cincinnati  Towers,  Cincinnati,  Ohio. 

11- 14 — National  Retail  Merchants  Association,  Convention,  New  York 

Hilton  &  Sheraton  Center,  New  York  City 
11-14 — Promotion  Management  Seminar,  Marriott,  Ft.  Lauderdale,  Fla. 
15-17— Texas  Press  Association  Convention  and  Trade  Show,  Dallas 
Mariott  Hotel,  Market  Center,  Dallas. 

15-18 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston. 
25-28 — International  Newspaper  Advertising  Executives,  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla. 

29-31— Tennessee  Press  Institute  and  Tennessee  Press  Association 
annual  meeting,  Radisson  Plaza,  Nashville. 


1-7 — Suburban  Newspapers  of  America  Mid-Winter  Management  Con¬ 
ference,  Casa  Marina  Hotel,  Key  West,  Fla. 

1-8 — National  Association  Advertising  Publishers  Mid-Winter  Conference 
Camino  Real  Hotel,  Cancun,  Mexico. 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

12- 15— California  Newspaper  Publishers  Association,  annual  meet¬ 

ing,  Doubletree  Inn,  Monterey,  Calif. 

13- 15— SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

17-20 — NACON,  Plaza  of  Americas,  Dallas,  Tex. 


1- 3 — SNPA  Production  Conference,  Holiday  Inn  Rivermont,  Memphis, 

Tenn. 

2- 4 — International  Press  Institute  30th  general  assembly,  Kenyatta  Con¬ 

ference  Center,  Nairobi,  Kenya. 

5-8— New  York  Press  Association,  Sheraton  Airport  Inn,  Albany,  N.Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

13-15 — Miss.  Valley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy,  Chicago. 

22-24 — ^Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas,  Tex. 

25-27 — Suburban  Newspaper  of  Amer  can  Editorial  Conference,  Lincoln 
Plaza  Hotel,  Oklahoma  City,  Okla. 

27-29 — Northwest  Mechanical  Conference,  Sunwood  Convention 
Center,  St.  Cloud,  Minn. 


1-4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 
9-11 — Kansas  Press  Association  Convention,  Hutchinson,  Kans. 

20-23 — American  Society  of  Newspaper  Editors,  Washington  Hil¬ 
ton,  Washington,  D.C. 

24- 26 — Kansas  Press  Women  annual  meeting,  Hutchinson,  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers,  Hutchinson,  Kans. 

26- May  8 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Newspaper  Foundation,  Hilton  Inn  on  the  Campus,  Rochester, 
N.Y. 


4-6 — American  Newspaper  Publishers  Association,  Hyatt  Regency, 
Chicago. 
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£tna  Life  &  Casualty, 

151  Farmington  Avenue,  Hartford,  CT  06156. 


LIFE  &  CASUALTY 
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D^anor^aizationlike 
tills  exist  10  HNirdtv^ 


£tiia  wants  insurance 
to  be  affordable. 
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In  our  national  campaign 
we  are  discussing 
public  issues  affecting 
the  cost  of  your  insurance 
protection,  what  we’re 
doing  about  it  and  what 
you  can  do. 

Don’t  underestimate 
;  your  own  influence. 

;  Use  it,  as  we  are  trying 

:  to  use  ours. 


ROBERT  F.  KENNEDY 
JOURNALISM  AWARDS  FOR 
OUTSTANDING  COVERAGE 


OF  THE  PROBLEMS 
OF  THE  DISADVANTAGED 

Prizes  total  $6000.  Entry  receipt  deadline  Feb¬ 
ruary  7.  1981.  For  information  and  entry  blanks, 
write:  Ms.  Coates  Redmon,  Exec.  Dir.,  4014  49th 
St.,  N.W.,  Washington,  D  C.  20016.  Or  call  202/ 
362-0515. 


1979  First  Prize  Winners 

Print;  Chester  Goolrick,  Paul  Lieberman,  Lee  May, 
Charlene  P.  Smith-WUIiams,  Steve  Johnson,  Atlanta 
Constitution,  ‘The  Underpaid  and  the  Underprotected." 
(Also  Grand  Prize  winner;  reprint  available.) 

Broadcast;  Greg  Barron,  David  Felland,  KSJN/Minne- 
sota  Public  Radio,  "The  Way  to  8-A";  Howard  Husock, 
WGBH-TV  (Boston),  "CommunitY  Disorder;  Racial 
Violence  in  Boston." 

Photojournalism;  Patrick  Bernet,  Prentice  Cole,  W.  R. 
Everly  111,  E.  W.  Faircloth,  Norman  Y.  Lono,  Denis  F. 
O'Kerfe,  "A  City  ^art,"  Philadelphia  Daily  News. 

Honorable  Mention,  Print;  Polly  Ross  Hughes,  D  Mag¬ 
azine  (Dallas),  "Poor  Man’s  Justice";  Marita  Hernandez, 
Elias  Castillo,  Stm  Jose  Mercury  News,  “The  Dream  of 
the  North." 


Newsbriefs 


Freedom  group  buys 

Huron  (S.D.)  Daily  Plainsman  has  joined  the  Freedom 
Newspaper  group. 

Mrs.  Robert  D.  Lusk,  75,  publisifer  of  the  newspaper 
since  1962,  will  retire.  Associate  publisher  L.  J.  “Bud” 
Maher  will  remain  as  publisher.  Maher  has  been  with  the 
newspaper  since  1946  and  has  been  active  in  management 
since  1955  when  he  was  named  assistant  publisher. 

The  owners  were  represented  by  John  A.  Park,  Jr.  and 
S.  Leigh  Park,  media  brokers  based  in  Raleigh,  N.  C. 

Control  of  the  newspaper  has  been  in  the  Lusk  family 
more  than  half  a  century,  since  1926.  After  the  death  of 
Robert  D.  Lusk  in  1%2,  Maher  acquired  a  financial  in¬ 
terest  in  the  publishing  company.  At  the  time  of  the  latest 
change  in  ownership,  the  newspaper  was  wholly  owned  by 
the  Lusk  and  Maher  families. 

Gannett  buys  81st  daily 

Gannett  Co.,  Inc.  completed  acquisition  of  the  Lansdale 
(Pa.)  Reporter,  a  20,0()0-circulation  daily  newspaper. 

The  Reporter  becomes  the  81st  daily  in  the  Gannett 
Group  and  the  third  Gannett  newspaper  in  Pennsylvania. 
The  other  two  are  the  New  Kensington  Valley  News  Dis¬ 
patch  and  the  Chamhershurg  Public  Opinion. 

Gannett  acquired  the  Reporter  and  Town  and  Country,  a 
5,500-circulation  weekly  published  in  Pennsburg,  near 
Lansdale,  from  Equitable  Publishing  Company.  Town  and 
Country  becomes  Gannett’s  22nd  weekly  newspaper. 

Lansdale  radio  station  WNPV,  also  owned  by  Equitable 
Publishing  Company,  was  not  included  in  the  transaction. 

The  following  persons  were  named  officers  of  Equitable 
Publishing  Co:  H.  Charles  Berky,  president  and  publisher; 
Alfred  G.  Roberts,  vicepresident;  Tom  Chappie,  secretary; 
Jim  Thomas,  treasurer;  Bernard  De  Angeles  and  Christ¬ 
opher  W.  Baldwin,  assistant  treasurers. 

Berky,  Roberts  and  De  Angeles  are  in  Lansdale.  Chap¬ 
pie  and  Thomas  are  on  the  Gannett  corporate  staff  in 
Rochester. 

Orlando  Sentinel  buys  shopper 

Sale  of  Ads  Inc.,  Inverness,  Fla.,  to  Sentinel  Star  Com¬ 
pany,  Orlando,  was  reported  by  Tom  and  Diane  Hawken 
and  John  Morgan,  co-owners,  and  Charles  Brumback, 
president  of  Sentinel  Star  Company. 

Ads  Inc.  publishes  the  Advertiser,  a  free  publication 
with  circulation  of  30,(X)0  in  Citrus  County,  which  is  65 
miles  northwest  of  Orlando. 

The  Advertiser  will  become  part  of  the  Suncoast  Pub¬ 
lications  division  of  Sentinel  Star  Co.  which  distributes 
weekly  publications  in  Gainesville,  Ocala,  New  Port 
Richey,  Punta  Gorda,  Kissimmee,  Sanible  Island,  Fort 
Myers  Beach,  Bonita  Springs  and  Naples. 


Awards  Committee 


Paul  Duke,  Chairman 
Betty  Cole  Dukert 
Ed  (juthman 
Dorothy  Gilliam 
Frank  ManWewicz 
Ernest  Holsendolph 


Public  Broadcasting  Service 
NBC  News 
Philadelphia  Inquirer 
Washington  Post 
National  Public  Radio 
New  York  Times 


N.Y.  court  to  permit  tv-radIo 

New  York  State  Court  of  Appeals  has  approved  a  rule 
that  will  permit  tv  and  radio  coverage  of  appellate  court 
proceedings,  effective  January  1,  as  part  of  a  “one  year 
experiment  with  electronic  and  photographic  coverage  for 
civil  trial  courts.”  Live  coverage  of  criminal  trials  was  de¬ 
clined  after  it  went  along  with  a  news-organization  advis¬ 
ory  committee  that  said  such  coverage  “now  imparts  too 
great  a  risk  of  possible  irreparable  error.”  In  appeallate 
proceedings,  defendants  do  not  appear  and  arguments  are 
confined  to  points  of  law  between  Judges  and  lawyers. 
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Versatility. 

It's  the  NAPPdifference. 


With  a  NAPP  system,  there's  no  need  to  settle  for  a  less-than-perfect  fit. 

We  feature  a  complete  line  of  five  plate  processing  systems,  with 
capacities  ranging  from  15  to  150  direct  plates  per  hour,  to  meet  the  needs 
of  any  size  newspaper,  large  or  small.  And,  for  the  utmost  in  efficiency, 
ask  about  the  Titan®  system,  capable  of  producing  up  to  120  press-ready 
Titanplates®  per  hour. . .  using  just  one  operator. 

NAPP  equipment  is  simple  to  understand. 

Easy  to  maintain.  And,  with  more  of  it  to  choose 
from,  it's  the  closest  you  can  come  to  a 
customized  system. 

Versatility.  It's  what  sets  NAPP  apart  from 
the  rest. 

IIIAPR 

Letterpress  plates  making  headlines  around  the  world. 


NAPP  Systems  (USA),  Inc. ,  360  So.  Pacific,  San  Marcos,  CA  92069,  (714)  744-4387. 
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Educating  the  public 

It  was  bad  enough  to  have  a  major  research  study  (E&P, 
Nov.  1,  page  14)  find  that  the  public  favors  government  reg¬ 
ulation  of  newspapers  to  insure  fairness  in  their  coverage  of 
political  candidates  and  controversial  issues  with  these 
words:  “The  public  would  prefer  that  ‘traffic  cop  rules’  re¬ 
quiring  equal  time  for  political  candidates  and  fairness  in  the 
treatment  of  controversial  issues  apply  to  both  print  and 
electronic  media.” 

When  the  president-elect  of  the  American  Bar  Association, 
David  Brink,  picks  up  that  report  and  says  to  the  SPJ/SDX 
convention  last  week:  “Past  efforts  at  regulating  the  press 
have  not  succeeded,  but  they  may  be  backed  next  time  by 
consumerism  rather  than  Agnewism,”  it  has  all  the  ear¬ 
marks  of  a  threat  and  could  have  a  chilling  effect  on  editors  of 
all  media. 

We  don’t  believe  Brink  meant  that,  nor  do  we  believe  the 
results  of  the  survey  by  the  Public  Agenda  Foundation  are  as 
bad  as  they  are  painted.  The  relatively  low  opinion  of  the 
public  for  the  press  has  been  the  subject  of  many  studies  and 
dozens  of  editors’  meetings  in  recent  years.  We  do  not  belittle 
these  reports  but  note  that  the  degree  of  seriousness  varies 
with  the  time  and  substance  of  the  study.  This  one  was  con¬ 
ducted  during  a  Presidential  election  campaign  and  the  ques¬ 
tions  involved  the  thinking  of  how  the  voters  were  treating 
their  favorite  candidates.  Voters  traditionally  have  felt  their 
candidate  was  not  getting  an  even  break  regardless  of  what 
the  truth  might  be. 

We  recall  a  study  made  soon  after  the  final  throes  of  the 
Watergate  Case  when  the  public  gave  the  press  fairly  high 
grades  for  performance.  A  year  previously,  before  all  the 
strings  had  been  wrapped  up,  the  press  flunked  on  all  counts. 

There  are  some  inconsistencies  in  the  Public  Agenda  study 
which  we  believe  support  our  belief  that  its  timing  during  the 
election  campaign  served  to  confuse  the  public’s  thinking  on 
the  questions.  Whereas,  a  large  majority  of  the  people  said 
they  favored  laws  requiring  newspapers  to  give  major  candi¬ 
dates  the  same  amount  of  coverage,  etc.,  a  majority  of  them 
also  said  they  would  reject  laws  which  place  curbs  on  what 
media  may  say.  A  majority  also  said  they  would  reject  laws 
which  would  prohibit  articles  “biased  or  unfairly  critical  of  a 
prominent  person.” 

The  most  concrete  suggestion  to  come  out  of  the  study  is 
that  media  must  do  more  to  educate  the  public  about  the 
First  Amendment.  That  is  the  truth.  E&P  has  been  saying  it 
for  years,  to  the  point  of  boring  our  readers. 

There  is  no  doubt  that  the  vast  majority  of  the  nation’s 
editors  are  aware  of  this  problem,  are  concerned  about  it,  and 
have  been  trying  to  solve  it  through  improved  performance. 
We  just  don’t  think  they  have  been  doing  enough  of  what  the 
study  recommends — educating  the  public.  They  must  do 
more. 
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Letters 


NEWS  BOOK 

The  general  newspaper  and  tv  cover¬ 
age  of  Mt.  St.  Helens  has  been  rather 
fantastic,  and  I  think  is  a  prime  example 
of  how  far  we  have  come  in  modern  com¬ 
munications.  It  couldn't  have  happened 
less  than  two  decades  ago. 

In  early  1%3  following  another  major 
Northwest  disaster,  the  Columbus  Day 
windstorm  of  October  1%3, 1  produced  a 
small  book  as  a  freelance  writer  which 
was  highly  successful,  and  is  still  in  de¬ 
mand  today.  The  storm  swept  from  north¬ 
ern  California  into  British  Columbia,  and 
was  far  more  devastating  than  St.  Helens. 
The  howling  winds  knocked  down  every¬ 
thing,  cost  many  lives  and  it  was  weeks 
before  the  northwestern  West  Coast  was 
put  back  together  again. 

The  point  is  that  at  the  time,  I  had 
abslutely  no  competition  with  this  sum¬ 
mary  book.  Neither  did  Chris  Christ- 
opherson  with  his  book  on  the  Yellow¬ 
stone  quake  a  few  years  earlier.  We  sold 
nearly  100,000  copies.  I  had  to  scrounge 
for  pictures,  the  newspapers  never  pro¬ 
duced  any  special  section,  tv  news  was  in 
its  infancy,  only  professionals  wrote  and 
took  pictures. 

Today  there  has  been  a  flood  of  books, 
newspaper  special  sections,  tv 
documentaries,  etc.  on  Mr.  St. 
Helens.  .  .  and  more  coming.  In  18 
years  or  less,  there  have  been  many  un¬ 
realized  changes  by  such  thigs  as  use  of 
the  helicopter,  automtic  cameras,  quick 
publishing  methods,  tape  recorders,  also 
videotapers,  and  the  use  of  the  “team 
effort”  a  la  television  to  produce  books. 
Today  I  wouldn’t  even  try  to  gamble  the 
kind  of  thing  I  did  in  1%3.  Twenty  years 
ago  the  St.  Helens  story  wold  have  pro¬ 
vided  years  of  successful  work  for  every 
freelance  writer,  full  and  part  time.  It 
would  be  a  bonanza.  Today  many  of  them 
have  sold  hardly  a  thing  and  others  back 
away  from  the  sbject.  One  remarked  that 
perhaps  the  freelance  writer  is  “the  en¬ 
dangered  species,”  that  the  day  of  the 
freelance  in  the  U.S.  is  over. 

Ellis  Lucia 

RESENTS 

I  resent  L.  Dupre  Long  insinuating  that 
reporters,  “especially  beginners,”  make 
mistakes  in  quoting  sources. 

I  have  never  made  a  mistake  by  mis¬ 
quoting  a  source  in  print.  Maybe  that’s 
why  I  can’t  find  a  newspaper  job! 

I  spent  4  '/z  years  in  college  honing  my 
craft.  I  made  the  pitfalls  while  on  my  col¬ 
lege  paper  and  in  journalism  courses.  Of 
course  reporters  have  trouble  with  fast 
talkers  and  the  like,  but  that’s  what 
offsets  the  professional  from  the  amateur. 

I  also  disagree  with  Don  Smith,  city 


editor  of  the  Dallas  Morning  News,  who 
was  quoted  in  Long’s  story  as  stating, 
“Quotations  should  be  used 
sparingly.  .  .  ”  Quotes  are  what  keeps  a 
reporter  reporting  the  facts  and  not  mak¬ 
ing  up  his  or  her  own  story.  Again,  a 
professional  writer  knows  how  to  balance 
his  own  perspective  of  the  story  with 
actual  quotes. 

As  one  of  my  college  professors  told 
me,  details  are  part  of  the  tools  a  good 
reporter  uses  to  build  a  story. 

Dick  Kelleher 

OBJECTS 

As  a  resident-in-exile  of  Danzig,  Ger¬ 
many,  I  wish  to  state  my  objection  to  the 
use  of  Polish  nomenclature  for  towns 
along  the  Baltic  coast  experiencing  social 
unrest. 

Danzig,  for  example,  was  founded  in 
997  A.D.  by  German  settlers.  Until  1845, 
the  town’s  population  was  over  95%  Ger¬ 
man.  While  we  Germans  were  expelled 
from  our  homes  by  the  Russian  and  Polish 
governments  (in  direct  violation  of  the 
U.N.  Charter  to  which  Poland  and  Russia 
were  signatories),  it  is  our  ardent  hope  to 
return  to  our  homes. 

When  American  newspapers  use  Pol¬ 
ish  names  for  these  cities,  the  American 
press  is  lending  an  air  of  approval  to  these 
acts  of  aggression. 

It  is  indeed  strange  to  read  how  Amer¬ 
ican  newspapers  will  condemn  1980  Rus¬ 
sian  aggression  in  Afghanistan,  but  will 
grant  stamps  of  approval  to  Russian 
aggression  in  the  1940s. 

Johann  Fink 

TYPICAL  EDGE 

The  editorial  (E&P,  November  8) 
ignores  some  facts  and  obscures  others  in 
its  discussion  of  “Editorial  Endorse¬ 
ment.” 

Adlai  Steveson  didn’t  “create  the  myth 
about  a  ‘one  party  press’.”  Thomas  Jef¬ 
ferson  first  complained  of  his  opponents, 
“Though  not  one-twentyfifth  of  the  na¬ 
tion,  they  command  three-fourths  of  its 
public  papers,”  and  Franklin  Roosevelt 


exploited  the  same  complaint  in  the 
1930s. 

Yes,  Lyndon  Johnson  proved  the  ex¬ 
ception  in  1964,  but  Reagan’s  460  to  140 
newspaper  endorsement  advantage  over 
Carter  can  hardly  be  characterized  as 
“conclusive  proof’  to  debunk  the  old 
claims  of  an  unbalanced  press.  Perhaps 
the  growing  percentage  of  non-endorsing 
papers  was  the  most  revealing  fact  about 
the  1980  statistics,  but  Reagan’s  margin 
over  Carter  still  matched  the  typical  GOP 
edge  over  the  past  century. 

I  can  applaud  several  general  points 
that  the  editorial  makes  about  endorse¬ 
ments,  but  why  try  to  wish  away  the  fact 
that  America’s  daily  newspapers  have 
heavily  supported  Republican  candi¬ 
dates,  minus  Goldwater,  since  the  days  of 
William  McKinley? 

Warren  Franke 
(Professor  of  Journalism,  columnist  for 
Sun  Newspapers  of  Omaha.) 


Short  takes 


L.A.  V - ,  Santa  Fe,  drinking  while 

intoxicated,  pleaded  guilty,  fined  $150; — 
Los  Alamos  (N.  Mex.)  Monitor. 

*  * 

The  ordeal  has  left  him  a  physical  and 
emotional  wreck,  drained  his  resources 
and  placed  a  tremendous  stain  on  his 
family. — Sacramento  (Calif.)  Bee. 

*  *  * 

The  glass  doors  also  serve  as  protec¬ 
tion  if  the  fire  is  left  unoccupied. — Arizo¬ 
na  Republic. 

♦  *  ♦ 

Tire  tracks  indicated  that  a  car  drove 
into  the  road,  rolled  over  into  a  shallow 
ditch  and  died,  he  said. — Lakeland  (Fla.) 
Ledger. 

*  *  * 

(E&P  pays  $2  for  amusing  typog¬ 
raphical  errors  that  appear  in  newspap¬ 
ers  and  are  published  here.) 


SERVICE  HIGHLIGHTS 


The  Pony  Wire  is  unique  in  the  news-wire  Held,  a 
service  designed  especially  for  smaller  dailies.  Operates 
within  the  same  time  span  as  our  Full  Wire,  but  copy 
moves  for  about  five  hours  a  day — with  volume  of 
10-15,000  words  daily.  Service  ofters  editorial  and  sports 
columns,  news  analysis,  exclusives,  plus  a  careful  mix  of 
spot  material  and  features.  Also  included:  material  from 
the  Washington  Star  and  Cox  Newspaper  group. 
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Introducing 


erican  News  Service 


“Cabled  news  from  Spain  and  Latin  America 
specializing  in  economic  and  cultural  news” 


IN  ENGLISH! 


We’re  the  new  kids  on  the  block  so  this  is 
what  we’re  doing  to  make  friends: 


Free  News  Service* 

(for  3  mos.  beginning  12/15/80) 


Free  Features  Service* 

(for  3  mos.  beginning  12/15/80) 


Free  First  Pubiication  Rights* 

(on  specially  requested  features) 


WHY  ARE  WE  BEING  SO  GENEROUS? 

Let’s  face  it.  You’d  never  buy  our  service  before  testing 
us  as  to  accuracy,  timeliness,  quaiity  and  ability  to 
deliver.  We’d  like  you  to  challenge  us  to  meet  your 
standards.  Have  your  business,  cultural  and  foreign 
desk  pros  check  us  out  for  at  least  3  months. 

Don’t  forget: 


*Ca//  us  at  (212)  371-5880 

for  transmission  mode 
information  for  news 
and  special  features. 


WE’RE  NEW!  (Here) 

WE’RE  FREE!  (For  Now) 

WE’RE  IAN!  (Los  Nuevos  Chavales**) 


INTER-M  jtKlerican  News  Services  Inc.  645  Madison  Ave.,  New  York,  N.Y.  10022 


Under  contract  to;  Beta  Press  International 
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ANPA  board 
standard  ad 


By  Bill  Gloede 

American  Newspaper  Publishers 
Association's  board  of  directors 
voted  unanimously  on  Wednesday 
(December  3)  to  adopt  a  revolution¬ 
ary  proposal  to  establish  a  system 
of  standard  size  advertising  units 
that  were  developed  by  an  ANPA 
working  committee  representing  the 
major  organizations  of  the  news¬ 
paper  business. 

The  system  involves  a  system  of 
30  sizes — ranging  in  size  from  a 
single  column  to  a  full  page — and 
alternates  which  would  be  mea¬ 
sured  in  inches  in  both  height  and 
width  and  thus  standardized  across 
the  industry  (£c6/*,Nov.  22). 

Participation  by  individual  news¬ 
papers  will  be  voluntary,  and  most 


AA  DIRECTOR — James  Robert  Jones 
III  will  become  director  of  affirmative 
action  at  Gannett  Co.,  Inc.  He  will  be 
responsible  for  directing  efforts  in  the 
area  of  equal  opportunity  and  affirma¬ 
tive  action  programs.  The  36-year-old 
executive  was  employed  by  General 
Public  Utilities  in  Morristown,  N.J. 
since  1972  as  assistant  to  the  vicepresi¬ 
dent  of  personnel  and  services  and  em¬ 
ployment  manager.  From  1970  to 
1972,  he  was  assistant  director  of  per¬ 
sonnel  for  the  New  York  Jets,  a  team 
he  played  for  after  graduating  from 
University  of  Nebraska.  He  holds  an 
M.A.  in  management  from  Central 
Michigan  University. 


approves 

units 

major  newspapers  are  expected  to 
embrace  the  system. 

“Fantastic,”  was  the  initial  reac¬ 
tion  of  Jack  P.  Cohen,  vicepresi¬ 
dent/director  of  print  and  outdoor 
media  buying  for  Doyle  Dane  Bern- 
bach,  Inc.  and  chairman  of  the 
American  Association  of  Advertis¬ 
ing  Agencies  newspaper  committee, 
when  informed  of  the  decision  by 
E&P. 

Calling  the  decision  “a  major 
step”  for  the  industry,  Cohen  said 
the  fixed-size  ad  unit  system,  by 
eliminating  much  of  the  problem 
advertising  agencies  encounter  in 
buying  advertising  space  in  the 
medium,  is  “certainly  bound  to  in¬ 
crease  the  potential  for  bringing 
more  national  advertising  into  daily 
newspapers.” 


ELECTED — George  Wortley,  presi¬ 
dent  of  Manlius  Pu  blishing  Corp., 
Fayetteville,  N.Y.,  publishers  of  six 
weekly  newspapers,  was  elected  to  the 
House  of  Representatives  from  New 
York's  32nd  District.  He  is  a  Republi¬ 
can.  Wortley  recently  completed  his 
term  on  the  National  Commission  for 
Historical  Publications  and  Records, 
where  he  served  by  presidential 
appointment.  Wortley  began  his  career 
in  politics  as  a  precinct  organizer  for 
Nixon-Lodge  in  1960.  In  1968  he  was 
vicechairman  of  National  Commission 
of  Editors  and  Publishers  for  Nixon- 
Agnew,  and  co-chairman  in  1972  of 
Newspaper  Friends  of  President  Nixon. 


EsP 

Every  Saturday  since  1884 


Thurman  Pierce,  vicepresident, 
print  media,  J.  Walter  Thompson, 
who  has  campaigned  long  and  hard 
for  the  standardization  of  ad  sizes, 
hailed  the  approval  as  “good 
news.”  Said  Pierce;  “We’ve  been 
working  very,  very  hard  at  the 
4A’s  since  1974  on  this,  and  the 
effort  and  time  we’ve  put  in  indi¬ 
cates  our  concern  with  the  format 
problem.  1  cannot  express  how 
happy  we  all  are  about  this  deci¬ 
sion.” 

Frank  Stapleton,  president, 
Branham/Newspaper  Sales,  which 
represents  a  cross-section  of  large 
daily  newspapers,  applauded  the 
passage  of  the  standard  unit  ad  size 
system. 

Stapleton  said  he  didn’t  forsee 
any  problems  in  winning  newspaper 
acceptance  of  the  size  units.  He 
said  his  firm  has  been  in  touch  with 
all  of  their  client  publishers  during 
the  past  year  on  the  subject,  and, 
(Continued  on  ptifte  52 1 


ACQUIRES — Progressive  Publishing 
Company,  Inc.,  Clearfield,  Pa.,  has 
purchased  WAHT-am,  a  SOOO-watt 
radio  station  covering  the  Lebanon,  Pa. 
area,  according  to  W.  K.  Ulerich, 
chairman  Progressive  Publishing  and 
William  E.  Sullivan,  president  of  Valley 
Communications  Corporation,  the  licen¬ 
see.  Progressive  publishes  Clearfield 
(Pa.)  Progress  and  operates  am  and  fm 
radio  stations  in  State  College,  Clear¬ 
field,  and  Indiana,  Pa.,  as  well  as  an 
am  radio  station  in  Marco  Island,  Fla., 
and  an  fm  radio  station  in  Noples,  Fla. 
Ulerich  will  mark  his  SOth  year  in  the 
newspaper  business  and  his  35th  year 
in  radio  in  1981. 


Reagan’s  press  aide  chides 
newspaper  reporters 


By  I.  William  Hill 

Television  is  stealing  the  lead  from 
newspapers  in  controlling  political  cover¬ 
age,  according  to  Lyn  Nofziger,  press 
secretary  to  Presdent-elect  Ronald 
Reagan  during  the  recent  presidential 
campaign,  but  who  emphatically  told 
E&P  he  will  not  be  White  House  press 
secretary. 

Last  week,  in  Phoenix,  Ariz.,  Nofziger 
told  the  Associated  Press  Managing  Edi¬ 
tors  Association:  “At  a  political  press 
conference,  it’s  the  tv  performer  who’s 
the  most  aggressive,  most  likely  to  deter¬ 
mine  what  is  news,  and  who  asks  most  of 
the  questions.  Newspaper  reporters  in 
general  ignored  Reagan’s  Ku  Klux  Klan 
remark  during  the  campaign  until  after  it 
had  been  exploited  by  tv.” 

Other  Nofziger  points  made  during  a 
panel  review  of  the  recent  campaign: 

“The  young  reporter  sees  a  story  in  a 
different  way  from  his  older  colleague. 
The  young  are  mainly  interested  in  what’s 
behind  the  story,  why,  who  wrote  the 
speech,  what  was  said  on  purpose  and 
what  by  accident. 

Sensational  news 

“Reporters  and  candidates  have  diffe¬ 
rent  objectives.  The  reporter  tends  to 
look  for  what  is  sensational,  rather  than 
what  is  important. 

“The  reporter  feels  let  down  when  a 
candidate  gives  the  same  speech  25  times. 
He’s  seen  only  on  what  is  new,  not  truly 
analyzing  what  it  is  the  candidate  is  trying 
to  do. 

“In  assessing  his  paper’s  coverage,  the 
editor  should  ask  himself  if  he  is  getting 
what  he  really  wants  from  his  political 
reporter.” 

Greg  Schneiders,  speaking  from  the 
point  of  view  of  the  coverage  of  the  Carter 
campaign,  made  these  points:  Ideas  that 
were  important,  but  old,  were  not  suffi¬ 
ciently  reported  ...  It  would  have  been 
better  if  there  had  been  more  analysis  and 
less  opinion  .  .  .  What  the  candidates 
said  was  not  put  in  the  proper  historical 
perspective  .  .  .  Sufficient  analysis  of 
the  candidates’  records  was  not 
provided  .  .  .  Too  many  judgments 
merely  reflected  the  thinking  of  the  press 
corps. 

Response 

Three  press  representatives  responded 
to  some  of  the  criticisms.  AP  Washington 
bureau  chief  Walter  Mears  insisted  it  was 
the  print  media  that  brought  the  KKK 
controversy  into  focus.  Adam  Clymer, 
New  York  Times,  challenged  the  speakers 
on  a  contention  that  it  was  the  press  that 
made  the  campaign  more  “political” 


rather  than  “governmental.”  Lisa 
Myers,  Washington  Star,  challenged 
Nofziger  on  his  contention  that  tv  led  the 
political  coverage. 

In  a  program  segment  called  “Super- 
stars  under  Media  Pressure,”  Herbert 
Mizell,  St.  Petersburg  Times,  president 
of  the  AP  Sports  Writers  Association, 
singled  out  various  athletes  who  can  and 
cannot  face  wiggling  microphones  and 
200  questions  a  day. 

“O.  J.  Simpson  is  the  best  at  coping 
with  media  pressure,”  he  said.  “Press 
coverage  at  major  sporting  events  has  tri¬ 
pled  in  the  last  10  years  and  there  are 
some  athletes  who  have  the  temperament 
to  take  it  and  there  are  others  who  can’t.” 

He  pointed  out  that  Olympic  skater 
Eric  Heiden  can  “take  it”  but  his  sister 
cannot.  Jimmy  Connors  can’t  take  it  but 
Billie  Jean  King  can.  The  latter  was  sup¬ 
posed  to  appear  on  the  APME  program 
but  a  knee  operation  that  week  had  made 
it  impossible. 

Use  tape  recorders 

Darrell  Porter,  catcher  for  the  Kansas 
City  Royals,  told  the  editors  he  wishes 
that  all  sports  reporters  used  tape  recor¬ 
ders.  He  explained  that  he  thought  this 
would  prevent  them  from  many  inaccur¬ 
acies.  He  also  pointed  out  instances  of 
where  a  reporter’s  jumping  to  a  conclu¬ 
sion  had  resulted  in  a  story  unfair  to  an 
athlete.  This,  he  said,  is  why  so  many 
athletes  don’t  like  to  talk  to  the  press. 

“I  believe  sports  reporters  might  be 
more  fair  to  athletes  if  their  editors  sent 
them  out  to  Clinton,  Iowa  for  three  sea¬ 
sons  of  training.” 

Golfer  Carol  Mann,  substituting  for 
Billie  Jean  King,  urged  editors  to  require 
their  sports  reporters  to  make  themselves 
known  to  athletes  and  to  respect  confi¬ 
dences.  She  went  on  to  say,  however, 
that  “the  friendships  I’ve  developed  jus¬ 
tify  the  burns  I’ve  had.” 

Mann,  who  stands  6’3”,  told  the  edi¬ 
tors  she  prefers  her  height  to  be  thought 
of  as  five  feet  fifteen. 

Joe  Gordon,  press  relations  director  of 
the  Pittsburgh  Steelers,  said  what  he’d 
like  to  know  is  how  far  the  reporter’s 
“right  to  know”  goes.  He  urged  the  edi¬ 
tors  to  require  their  sports  reporters  to 
establish  relations  with  owners  of  profes¬ 
sional  football  clubs,  not  just  with  players 
and  coaches. 

Wick  Temple  of  the  AP,  whose  assign¬ 
ment  was  recently  switched  from  sports 
to  straight  news,  said  he  regards  the  stan¬ 
dards  for  both  as  being  equal.  He  urged 
editors  to  have  their  staffers  keep  deman¬ 
ding  access  to  athletes,  whose  responsi¬ 
bility  is  to  the  people  who  support  sports. 


Mental  health 

The  psychological  well-being  of  the 
journalists  threaded  its  way  through 
several  of  the  convention’s  program  seg¬ 
ments. 

One,  entitled  “What  about  the  Rest  of 
My  Life?”  dealt  with  burnout,  family 
conflicts  and  mid-career  crisis. 

Madelyn  P.  Jennings,  vicepresident  for 
personnel  of  the  Gannett  company, 
cautioned  editors  that  they  cannot  run 
people  as  they  run  presses.  She  urged 
editors  to  watch  their  reporters  for  signs 
of  fatigue,  irritability  and  negative  atti¬ 
tudes,  cynicism  and  emotional  exhaus¬ 
tion.  She  urged  editors  to  remember  that, 
although  half  the  work  force  is  under  35, 
they  need  praise  and  criticism  compara¬ 
ble  to  that  they  got  from  parents,  as  well 
as  being  kept  constantly  informed  and 
probably  an  occasional  change  in  assign¬ 
ment  and  responsibility. 

Darrell  Sifford,  Philadelphia  Inquirer 
columnist,  described  the  change-around 
in  his  own  life  since  his  unhappy  days  as  a 
managing  editor  in  1975  to  the  great  sense 
of  well-being  he  has  today. 

He  said  he  had  become  an  editor  be¬ 
cause  it  was  something  he  felt  he  should 
do  for  the  honor,  prestige,  secretarial 
help  and  a  draped  office.  Then  the  day 
came  when  he  asked  himself,  “Is  this  all 
there  is?” 

Things  began  to  change  when  he  re¬ 
solved  never  again  to  march  to  anyone 
else’s  drumbeat  and,  instead,  to  treasure 
the  freedom  to  do  what  he  wants.  “Most 
people  are  happy,”  he  said,  “when 
they’re  doing  what  they  really  want  to 
do.” 

Workaholics  defended 
Dr.  Toni  Grant,  Los  Angeles  clinical 
psychologist,  defended  “workaholics.” 
“People  die  from  boredom  and  inactivity, 
not  from  work,”  she  said,  quoting  Freud 
in  that  there  are  two  important  aspects  to 
life — work  and  love. 

Regarding  the  latter.  Dr.  Grant  noted 
that  she’d  been  watching  the  listening  edi¬ 
tors  and  their  wives  and  had  noted  they 
rarely  touched  each  other,  but  instead  sat 
with  the  folded  arms  that,  in  body  lan¬ 
guage,  signified  rejection. 

She  gave  the  editors  a  list  of  six  words 
that,  when  used,  give  an  editor  trouble, 
either  with  an  employe  or  a  mate.  The  six 
words  were  “don’t,  ought,  should,  al¬ 
ways,  never,  must.” 

Instances:  “You  never  do  the  right 
thing  .  .  .  You  a/ways  interrupt  whenev¬ 
er  I’m  talking.” 

Dr.  Grant  then  told  the  story  of  a  corpo¬ 
rate  executive  (who  could  have  been  an 
editor)  and  his  wife,  who  told  Dr.  Grant 
that  the  husband  wasn’t  romantic 
enough. 

The  psychologist  counseled  better 
communication.  “What  is  it  you  want 
your  husband  to  do?”  Told  that  what  she 
wanted  was  for  her  husband  to  kiss  her 
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(Continued  from  page  10) 
when  he  got  home  and  not  just  pat  the 
dog,  the  psychologist  said  that  wasn’t 
specific  enough  and  prescribed  that  the 
wife  ask  her  husband,  on  arrival  home,  to 
ask  her  husband  to  kiss  her  for  eight 
seconds. 

The  effect?  According  to  psychologist 
Grant,  it  was  the  creation  of  a  new  and 
sizzling  love  life. 

“Don’t  live  your  life  with  a  ‘when’ 
script,’’  Dr.  Grant  counseled.  “The 
‘when’  may  never  come.  If  it  matters  to 
you,  do  it  today.” 

Research  segment 

In  a  program  segment  on  research, 
Drake  Mabry,  Des  Moines  Register  and 
Tribune,  led  off  with  the  statement  that 
many  newspapers  have  lost  their  appear¬ 
ance  of  individuality.” 

Maxwell  McCrohon,  Chicago  Tribune, 
described  current  research  still  in  prog¬ 
ress  to  determine  what  type  of  paper  peo¬ 
ple  really  want. 

Christine  Urban,  Dedham,  Mass,  re¬ 
search  consultant,  said  she  thought  re¬ 
searchers  and  newspaper  clients  are  not 
communicating  well.  She  listed  the  sins  of 
the  present  as  making  conclusions  based 
on  numbers,  not  explaining  the  “why” 
behind  the  figures,  reacting  to  symptoms 
and  not  to  causes,  and  lack  of  challenge  to 
researcher  findings.  “Editors  should  nev¬ 
er  abdicate  their  decision-making,”  she 
said. 

Craig  Ammerman,  Philadelphia  Bulle¬ 
tin  said  that  some  interpretations  of  re¬ 
search  can  result  in  dangerous  decisions 
about  content.  “It  is  still  news  that  makes 
newspapers,”  he  said. 

Byron  Scott,  Ohio  University  Journal¬ 
ism  professor,  urged  newspapers  to 
budget  for  research  and  also  to  use  near¬ 
by  resources  such  as  their  own  staff,  and 
local  university  faculty  and  students. 

AM  trend 

In  a  panel  comparing  AMs  and  PMs, 
Leonard  Pardue,  Louisville  Times, 
emphasized  that  the  importance  of  the 
PM  is  to  provide  today’s  news  today  and 
that  it  should  emphasize  enterprise  and 
practical  design. 

Larry  Fuller,  Sioux  Falls  (S.D.)  Argus- 
Leader  described  how  his  newspaper,  af¬ 
ter  94  years  as  a  PM,  had  switched  to  the 
AM  cycle.  “This  was  because  we  felt  we 
could  supply  major  news  earlier  and  beat 
the  mails  which  had  cost  us  large  losses  in 
PM  circulation.’’  He  emphasized, 
however,  that  some  readers  weren’t  hap¬ 
py  with  the  change. 

Robert  Maynard,  Oakland  Tribune,  in 
order  to  stabilize  his  PM  newspaper  and, 
at  the  same  time,  to  give  San  Francisco 
papers  competition,  designed  a  separate 
AM  paper  called  Eastbay  Today.  In  the 
latter,  he  made  sports  a  major  segment, 
and  stressed  reader  convenience  by  al¬ 
ways  having  an  everyday  feature 
anchored  in  the  same  place.  He  also  put 
great  emphasis  on  business  coverage. 


800  attend  SPJ/SDX 
Columbus  convention 


By  Celeste  Huenergard 

It  was  not  all  good  news:  First  Amend¬ 
ment  threats,  the  public’s  cry  for  more 
press  regulation,  the  CIA’s  alleged  man¬ 
ipulation  of  the  press. 

But  for  the  more  than  800  members — 
most  of  them  students — who  attended  the 
Society  of  Professional  Joumalists/Sigma 
Delta  Chi’s  annual  meeting  in  Columbus, 
Ohio  last  week,  it  was  a  look  at  the  state 
of  their  future  profession. 

Cable  News  Network  president  Reese 
Schonfeld  said  that  Ted  Turner’s  latest 
project  is  alive  and  flourishing — but  not 
breaking  even  yet. 

Placing  CNN’s  number  of  subscribers 
at  3.6  million,  the  executive  said  it  will 
take  10  million  viewers  to  produce  the  $25 
million  or  $30  million  necessary  to  “pro¬ 
vide  a  competent,  attractive  news  tele¬ 
cast  24  hours  a  day.” 

“We  know  that  at  our  current  rate  of 
growth,  CNN  will  have  10  million  sub¬ 
scribing  homes  by  June  of  1982.  We  know 
that.  .  .  a  potential  audience  of  10  mil¬ 
lion  homes  will  provide  revenue  of  more 
than  $30  million  a  year.  We  therefore 
know  that  at  a  time  certain  CNN  will  be 
able  to  cover  its  costs,”  he  said. 

Once  that  time  comes,  Schonfeld 
added,  CNN  will  buy  more  earth  stations, 
expand  its  weekend  coverage,  and  hire 
more  editors  and  writers. 

Turner’s  concept  of  an  all-news  station 
is  producing  a  new  kind  of  reporter,  the 
executive  said,  “a  live,  play-by-play 
news  reporter — someone  who  can  write 
and  edit  in  his  head  and  deliver  clean. 


Helping  out  the  PM  paper  was  a  different 
problem,  however.  Expecting  more  difi- 
culty  with  tv  competition,  he  sought  to 
give  as  much  local  news  as  possible,  zon¬ 
ing  in  four  areas  in  order  to  do  this. 

During  the  convention,  John  R.  Finne¬ 
gan,  St.  Paul  (Minn.)  Pioneer  Press,  was 
given  the  APME  Freedom  of  Information 
Award  for  his  consistent  work  at  local, 
state  and  national  levels.  E&P  erroneous¬ 
ly  reported  in  the  November  22  issue  that 
the  Oklahoma  City  Daily  Oklahoman  had 
won  the  award.  The  paper  was  one  of  the 
finalists. 

Public  Service  Awards,  which  had 
brought  132  entries,  went  to  the  Miami 
Herald,  in  the  over-50,000  class,  for  its 
articles  on  violence  after  the  acquittal  of 
policemen  accused  of  killing  black  men, 
and  the  Nyack  (N.Y.)  Journal-News,  for 
its  investigation  of  police  and  court  hand¬ 
ling  of  homicides  that  revealed  a  i')reak- 
down  of  justice. 

The  APME  also  approved  changes  in 
by-laws  more  than  45  years  old  to  bring 


precise  reports  as  the  news  happens 
around  him.” 

According  to  Schonfeld,  CNN  carries 
more  live  news  in  a  month  than  the  net¬ 
works  do  in  a  year. 

“In  the  future,  we  plan  to  own  another 
half-dozen  satellite  trucks  so  that  within  a 
few  years  we  will  be  no  more  than  six 
hours  away  from  the  scene  of  any  break¬ 
ing  news  event  in  the  country,”  he  said. 

Predicting  that  all  television  outlets 
must  learn  to  “survive  in  an  atmosphere 
where  15%  of  the  audience  is  a  very  good 
number,”  Schonfeld  said  the  trend  to¬ 
ward  more  local  news  on  tv  stations  will 
continue  and  that  many  VHF  stations  will 
switch  to  all  news  and  talk. 

“With  the  strong  signals  they  cover, 
stations  in  metropolitan  areas  are  qual¬ 
ified  to  assume  the  local  and  regional 
coverage  that  has  made  so  many  news¬ 
papers  so  strong  for  so  many  years.  I 
think  that  ultimately  there  will  be  at  least 
two  all-news  television  stations  in  each 
market:  one  upscale  and  one  tabloid,”  he 
said. 

Calling  news  credibility  CNN’s  most 
pressing  objective  Schonfeld  credited  the 
service  with  a  number  of  recent  beats 
over  its  print  competitors.  A  list  of  exam¬ 
ples  included  the  story  about  how  a  for¬ 
mer  New  York  Times  reporter  had  unwit¬ 
tingly  participated  in  the  CIA’s  coup  that 
restored  the  Shah  to  power.  “It  took  the 
Times  three  weeks  to  report  that  story 
itself.” 

Sconfeld  said  he  was  not  certain  how 
cable  would  affect  newspapers,  and 
(Continued  on  page  12) 


them  up-to-date  and  chose  as  officers  for 
the  year  ahead: 

President,  Larry  Allison,  Long  Beach 
(Calif)  Independent  and  Press  Telegram; 
vicepresident,  Robert  Haiman,  St. 
Petersburg  Times;  secretary,  Edward  D. 
Miller,  Allentown  (Pa.)  Morning  Call; 
and  treasurer,  James  F.  Daubel,  Fremont 
(Ohio)  News  Messenger.  Chairman  of 
Continuing  Studies  will  be  Joseph  M.  Un¬ 
garo,  Westchester-Rockland  News¬ 
papers;  and  vicechairman,  Ted  Natt, 
Longview  (Wash.)  Daily  News. 

For  the  first  time  it  has  met  outside  the 
U.S.,  APME  will  meet  in  Toronto,  Cana¬ 
da  at  the  Hotel  Toronto  and  the  Royal 
York  hotels  October  19-24. 

Chief  entertainer  at  the  banquet  that 
closed  this  year’s  convention  was  Bil 
Keane,  comic  artist  who  draws  Family 
Circus,  who,  among  his  many  one-liners, 
declared  that  he  knew  why  Editor  &  Pub¬ 
lisher  is  “the  bible  of  the  newspaper  in¬ 
dustry.”  He  said  it’s  because  it’s  found  in 
every  room  of  an  APME  convention 
hotel. 
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hypothetically  asked  if  20%  of  cable  news 
viewers  in  the  city  watch  CNN  for  two 
hours  a  day,  “does  that  mean  they  spend 
two  hours  less  on  soap  operas  and  game 
shows  or  two  hours  less  on  newspapers 
and  magazines.  I  think  we  all  hope  for  the 
same  answer,  but  we’re  not  going  to 
know  until  the  research  comes  rolling 
in.” 

In  closing,  Schonfeld  chided  the 
Washington  Post  for  chiding  CNN’s 
technical  difficulties  when  it  juxtaposed 
Anderson’s  answers  during  the  last  pres¬ 
idential  debate. 

“The  Washington  Post  slammed  us 
pretty  hard.  The  story  was  on  the  first 
page  of  ‘B  section’  and  it  suggested  that 
we  see  ‘B-9’  for  the  rest  of  the  story. 
When  you  turned  to’ B-9’,  at  least  in  the 
first  edition,  Henry  Allen’s  story.  .  . 
was  not  there.  A  technical  mishap.” 

Serving  on  a  panel  dealing  with  electro¬ 
nic  news  delivery,  Jerry  Friedheim 
warned  his  audience  that  the  resulting 
market  fragmentation  could  result  in  a 
less  informed  citizenry. 

“What  happens  to  a  society  where 
there  is  little  shared  information,”  the 
executive  vicepresident  of  American 
Newspaper  Publishers  Association  said. 

During  a  question  and  answer  session 
afterwards,  a  New  Jersey  editor  asked 
Friedheim  when  publishers  are  going  to 
realize  that  front-end  systems  lengthen 
the  editing  process. 

“It’s  clear  that  new  technology  is  not 
going  to  save  us  very  much  time  in  the 
newsroom,”  Friedheim  replied,  pointing 
to  ANPA’s  recent  installation  of  a  VDT 
system  for  presstime  and  its  editor’s  sub¬ 
sequent  plea  for  additional  help. 

“There  are  lots  of  difficulties  editing  on 
the  VDT,”  Friedheim  continued.  “There 
is  going  to  be  a  lot  of  study  on  it.  .  . 
(because  it)  appears  to  be  tougher,  to  re¬ 
quire  more  time  and  probably  more 
people.” 

Press  threats 

Katharine  Graham  took  the  podium  to 
tick  off  a  list  of  First  Amendment  threats 
as  well  as  the  public’s  gloomy  view  of  the 
press. 

“There  now  have  been  over  300  efforts 
to  close  various  types  of  criminal  justice 
proceedings  since  the  Gannett  decision — 
including  actual  trials  and  post-trial  pro¬ 
ceedings  as  well  as  re-trail  hearings,”  The 
chairman  of  the  board  of  the  Washington 
Post  Co.  told  her  listeners. 

“The  courtroom  doors  have  actually 
been  closed  in  175  of  these  cases.  In  more 
than  150  of  these  cases  the  prosecutors 
have  not  objected  to  motions  to  close  the 
courtrooms — though  federal  prosecutors 
are  now  under  instructions  in  most  cases 
to  urge  that  courtrooms  be  kept  open.” 
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IN  THE  NEWSROOM-Ed  Miller,  right,  and  Shel  Siegel,  left,  co-anchored 
the  tv  newscast  from  the  newsroom  of  the  Morning  Coll. 

Local  election  results  broadcast 


Allentown  (Pa.)  Morning  Call  editor  Ed 
Miller  and  WLVT-tv  president  and  gener¬ 
al  manager  Shel  Siegel  co-anchored  a 
telecast  of  up-to-the  minute  local  election 
returns  from  the  newsroom  of  the  paper 
this  month. 

It  was  the  25th  such  telecast  on  Chan¬ 
nel  39  produced  through  an  underwriting 
grant  from  the  Call-Chronicle  News¬ 
papers. 

Cameras,  extra  lights  and  a  sound  sys¬ 
tem  were  moved  into  the  newsroom 
November  4  to  record  the  action  as  it 
happened.  Hundreds  of  employes  from 
all  departments  of  the  newspaper  helped 
tabulate  and  report  the  results,  which 
were  broadcast  on  the  air  that  evening 
and  printed  in  the  Call  next  day. 

Graham  also  discussed  the  precarious 
state  of  the  Freedom  of  Information  Act, 
noting  that  more  than  30  bills  were  intro¬ 
duced  in  the  past  congress  to  limit  it  (E  & 
P,  Nov.  29). 

“While  some  of  these  were  designed  to 
correct  legitimate  problems,  others  clear¬ 
ly  have  a  different  intent.  One  proposed 
bill,  for  example,  would  have  extended 
the  current  20  days  that  a  government 
agency  has  to  respond  to  a  freedom  of 
information  request  and  given  govern¬ 
ment  agencies  up  to  a  year  to  respond,” 
she  said. 

Graham  also  referred  to  the  recent 
Markle  Foundation  survey  (E  &  P, 
Nov.l)  which  reported,  among  other 
findings,  that  54%  of  Americans  believe 
newspapers  are  “not  usually  fair”  and 
52%  believe  newspapers  are  “not  usually 
accurate.” 

“We  in  the  press  need  the  support  of 
our  readers  and  the  american  people 
more  than  ever  before.  But  1  am  afraid 
that  the  available  evidence  suggests  that 
our  readers  are  not  at  all  happy  with  the 
performance  of  the  press,”  said  Graham. 

To  bring  the  point  even  closer  to  home, 
Graham  told  of  a  recent  situation  at  the 
Post  where  “law  enforcement  officials 
wanted  to  compel  one  of  our  reporters  to 
turn  over  unpublished  information.” 

The  case  involved  an  eight-year-old  he¬ 
roin  addict  whom  the  paper  identified 
only  as  Jimmy.  The  boy’s  family  had 


Also  appearing  on  the  program  were 
Harrisburg  Bureau  Chief  Ben  Livingood 
and  Allentown  office  reporter  Mary  Ann 
Fay,  who  interviewed  area  candidates. 
For  the  first  time,  three  microcomputers 
were  used  to  compile  voter  totals  phoned 
in  from  the  polls.  In  previous  years, 
counts  were  tallied  by  hand  or  with 
adding  machines. 

The  system  reportedly  has  put  the  Call 
first  in  the  state  with  Lehigh  County  voter 
totals  for  more  than  30  years. 

It  is  coordinated  by  Call  treasurer  Ber¬ 
nard  Stinner  with  assistance  from  super¬ 
visors  of  the  advertising,  editorial,  com¬ 
posing  and  circulation  departments  and 
business  office. 

agreed  to  the  story  with  the  proviso  that 
Jimmy’s  identity  remain  unknown. 

“We  received  numerous  phone  calls 
and  letters  (from  our  readers)  expressing 
dismay  at  our  insistence  on  standing  by 
our  promises  to  our  sources.  We  tried  in 
columns  and  editorials  to  explain 
ourselves — but  I  am  not  sure  with  what 
success,”  Graham  said. 

While  declaring  that  the  Markle  survey 
was  “hardly  the  first  time”  the  public  has 
indicated  its  unhappiness  with  the  press, 
Graham  said  the  press  has  to  face  up  “to 
the  fact  that  something  is  wrong.” 
Adding  that  First  Amendment  battles 
cannot  be  won  without  the  public’s  sup¬ 
port.  “So  I  think  we  brush  aside  the  find¬ 
ings  of  this  survey  at  our  peril.” 

Warning  from  ABA 

David  Brink,  president-elect  of  the 
American  Bar  Association,  reached  a 
similar  warning. 

“Past  efforts  at  regulating  the  press 
have  not  succeeded,  but  they  may  be 
backed  next  time  by  consumerism  rather 
than  Agnewism,”  the  attorney  said  refer¬ 
ring  to  the  same  survey. 

Declaring  that  he  found  press  coverage 
of  legal  matters  to  be  accurate,  “particu¬ 
larly  considering  the  time  pressures  on 
reporters,”  Brink  criticized  the  media  for 
placing  a  “disproportionate  emphasis” 
on  press-interest  issues  in  supreme  court 
First  Amendment  coverage. 

EDITOR  &  PUBLISHER  for  December  6,  1980 


ATRIUM  AWARD — Winners  of  the  annual  award  for  excellence  in  report¬ 
ing  on  the  American  garment  industry  were  present  November  1  in  Atlanta  at 
the  awards  luncheon.  (Left  to  right):  Dr.  John  W.  English,  University  of 
Georgia  Journalism  School,  Shirley  Goodman,  Fashion  Institute  of  Tech¬ 
nology;  Ron  Cohen,  Women's  Wear  Daily;  Dr.  George  A.  Hough,  University 
of  Georgia  Journalism  School;  Nina  Hyde,  Washington  Post;  and  Si  Lippa, 
Women's  Wear  Daily.  The  award  is  co-sponsored  by  the  Henry  W.  Grady 
School  of  Journalism  and  Mass  Communication  and  the  Atlanta  Apparel 
Mart. _ 


Sports  writers 
eligible  to  enter 
ASNE  contest 

A  sports  writing  category  was  added  to 
the  American  Society  of  Newspaper  Edi¬ 
tors’  Distinguished  Writing  Awards, 
ASNE  writing  awards  committee  chair¬ 
man  David  Laventhol  said. 

“Some  of  the  best  writing  in  American 
newspapers  is  on  the  sports  pages," 
Laventhol  said.  “But  this  writing  hasn’t 
received  the  kind  of  recognition  it  de¬ 
serves,  because  entries  in  competitions 
usually  have  been  grouped  in  categories 
from  which  winners  in  other  areas  tradi¬ 
tionally  have  been  selected. 

“The  committee  recommended — and 
ASNE  president  Tom  Winship  and  the 
ASNE  board  endorsed — setting  up  the 
new  award,”  Laventhol  said.  “The  pur¬ 
pose  of  the  ASNE  awards  is  to  improve 
writing  in  American  newspapers  by  rec¬ 
ognizing  outstanding  examples.  This 
should  enhance  our  objectives.” 

The  sports  category  was  established 
for  the  1980  calendar  year.  The  winner 
will  receive  a  $  1 ,000  prize ,  as  will  winners 
in  three  other  categories.  Deadline  Writ¬ 
ing,  Non-Deadline  Writing  and  Commen¬ 
tary.  Funding  for  the  awards  is  provided 
by  the  ASNE  Foundation. 

Deadline  for  entries  is  February  1, 
1981,  for  work  published  during  the 
calendar  year  1980.  The  awards  will  be 
presented  at  the  ASNE  convention  in 
Washington  in  late  April. 


solely  to  recognize  outstanding  writers. 
Their  work  will  be  judged  on  the  bases  of 
language,  style,  precision  of  word  and 
structure,  descriptive  powers,  narrative 
skills  and  the  like.  Content  may  be  great 
events  or  small  happenings;  the  word’s 
the  thing.” 

Here  is  a  description  of  the  1981 
awards: 

DEADLINE  WRITING.  Writing  in 


in  any  categories  the  newspapers  prefer. 

Additional  contest  rules  may  be 
obtained  from  the  Modern  Media  Insti¬ 
tute,  a  non-profit  educational  institution 
concerned  with  journalistic  training, 
which  is  handling  administrative  aspects 
of  the  contest.  MMI  representatives  also 
will  answer  any  questions  about  the  con¬ 
test.  Queries  should  be  mailed  to: 

ASNE  Distinguished  Writing  Awards, 
Modern  Media  Institute,  556  Central 
Avenue,  St.  Petersburg,  Fla.  33701. 

4  press  club 
awards  won 

Dallas  Morning  News  has  received 
four  Katie  awards  in  the  Dallas  Press 
Club’s  22nd  Annual  Communications 
Awards  Contest  for  outstanding  achieve¬ 
ments  in  journalism. 

The  Katie  award,  a  recognized  symbol 
of  excellence  in  the  field  of  communica¬ 
tions,  is  presented  to  first-place  winners 
in  the  Press  Club’s  annual  journalistic 
competition. 

Reporters  Chuck  Cook  and  Eric  Miller 
received  the  award  for  best  investigative 
reporting  for  their  series  on  irregularities 
in  the  Texas  National  Guard.  Mark  Seal, 
staff  writer  for  Scene  Magazine,  the 
Morning  News’  Sunday  magazine,  won 
the  award  for  best  cartoon  went  to  edito¬ 
rial  cartoonist  Bill  DeOre  for  his  cartoon 
featuring  a  “Japanese  Iwo  Jima”  nestled 
atop  junk  cars  symbolizing  U.S.  auto 
sales,  and  Sean  Early  won  the  honors  for 
best  illustration  for  his  interpretation  of 
circadian  rhythms,  the  differences  be¬ 
tween  “day”  and  “night”  people. 


Judges  for  the  1981  awards  are  Laven¬ 
thol,  publisher  of  Newsday,  chairman; 
Judith  Brown,  editor  of  the  New  Britain 
(Conn.)  Herald',  Anthony  Day,  editorial 
pages  editor,  Los  Angeles  Times',  James 
Driscoll,  editor,  Boca  Raton  News',  Don 
Forst,  editor,  Boston  Herald  American', 
Murray  Gart,  editor,  Washington  Star; 
William  Giles,  editor,  Detroit  News;  Hal 
Gulliver,  editor,  Atlanta  Constitution; 
Larry  Jinks,  editor,  San  Jose  Mercury- 
News  Alex  Jones,  editor,  Greeneville 
(Tenn.)  Sun;  James  King,  executive  edi¬ 
tor,  Seattle  Times;  Max  McCrohon,  edi¬ 
tor,  Chicago  Tribune;  Walter  Payne,  edi¬ 
tor,  White  River  Junction  (Vt.)  Valley 
News;  Marjorie  Paxson,  editor,  Cham- 
bersburg  (Pa.)  Public  Opinion;  and  Fred 
Taylor,  executive  editor.  Wall  Street 
Journal. 

Contest  rules  were  sent  to  newspaper 
editors  throughout  the  United  States  and 
Canada.  The  awards  brochure  states  the 
objective  of  contest,  now  in  its  third  year, 
in  this  fashion: 

“The  American  Society  of  Newspaper 
Editors’  Distinguished  Newspaper  Writ¬ 
ing  Awards  are  designed  to  foster  and 
reward  excellence  in  writing.  While 
strong  subject  matter  is  a  crucial  factor  in 
most  awards,  this  contest  is  designed 
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any  section  of  the  newspaper  accom¬ 
plished  within  24  hours  of  publication, 
except  commentary  and  sports. 

NON-DEADLINE  WRITING.  Any 
writing  not  accomplished  on  deadline  (ex¬ 
cept  commentary  and  sports),  from  any 
section  of  the  newspaper.  This  may  in¬ 
clude  investigative  and  news-related 
material  as  well  as  any  material  under  the 
general  category  of  features.  Example: 
profiles,  interviews,  trend  stories,  lifes¬ 
tyle  and  travel  articles. 

COMMENTARY.  Any  writing  that  ex¬ 
presses  a  personal  or  institutitional  point 
of  view.  Examples:  columns,  editorials, 
criticism  and  other  forms  of  journalistic 
opinion. 

SPORTS.  Any  writing  in  the  sports 
area,  including  news,  features,  inter¬ 
views,  columns,  commentary.” 

All  full-time  staffers  on  daily  newspap¬ 
ers  and  the  two  major  wire  services  are 
eligible  to  win  awards,  which  will  be 
given  to  individuals  only.  A  minimum  of 
three  articles  and  a  maximum  of  five  may 
be  submitted.  Nominations  must  be  sub¬ 
mitted  by  ranking  editors  of  the  newspap¬ 
er  in  which  the  articles  appeared.  No 
newspaper  can  nominate  more  than  four 
writers,  although  these  may  be  submitted 
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KRN  gives 
sharp  picture 
of  Viewtron 

By  Andrew  Radolf 

Viewtron  played  to  a  full  house  in  New 
York  City  as  over  100  financial  analysts 
gathered  in  the  Downtown  Athletic  Club 
for  a  hands-on  demonstration  of  Knight- 
Ridder  Newspapers’  experimental  in¬ 
teractive  videotext  system. 

Knight-Ridder  is  spending  $1.7  million 
on  its  Viewtron  trial  involving  160  fami¬ 
lies  in  the  affluent  Miami  suburb  of  Coral 
Gables,  Florida.  The  trial  began  July  14, 
1980  and  will  conclude  January  14,  1981. 

The  Viewtron  test  is  a  joint  venture 
between  KRN  subsidiary  Viewdata  Cor¬ 
poration  of  America  and  AT&T  subsidi¬ 
ary  Southern  Bell.  Viewdata  Corp.  is  re¬ 
sponsible  for  building  Viewtron’s  data 
base  from  31  information  suppliers  and 
advertisers  while  Southern  Bell  is  de¬ 
veloping  the  system’s  hardware  and  com¬ 
munications  links  (E&P,  April  12,  1980). 

“Our  research  is  encouraging,’’  View¬ 
data’s  president,  A1  Gillen,  told  the 
analysts.  “People  use  Viewtron  for  news, 
shopping,  and  sending  messages.’’ 

Knight-Ridder  is  not  charging  View¬ 
tron’s  users  or  its  information  suppliers 
and  advertisers  for  participating  in  the 
current  experiment. 

Gillen  said  results  so  far  indicate 
“there  probably  will  be  a  next  stage’’  of 
Viewtron  testing  which  will  include 
“5000  terminals  and  500,000  frames”  of 
information. 

“Everybody’s  going  to  pay”  to  partici¬ 
pate  in  the  next  test,  Gillen  stated.  “That 
will  tell  us  if  we  have  a  business.” 

In  billing  Viewtron’s  customers,  he 
said  AT&T  would  charge  users  for  pro¬ 
viding  service  into  the  home  and  “we 
would  charge  them  for  access  to  the  sys¬ 
tem.  Advertisers  would  be  charged  for 
how  often  their  ads  are  used.” 

The  second  experiment  will  also  be  in 
Coral  Gables,  he  added,  explaining,  “If 
we  can’t  sell  Viewtron  there,  we  can’t  sell 
it  anywhere.  This  is  an  upscale  medium.” 

Gillen  remarked  AT&T  has  been  “a 
very  good  partner  in  this  venture.  If  we 
decide  to  go  ahead,  there  is  every  likeli¬ 
hood  we  will  continue  the  relationship 
with  them.” 

Gillen  said  Knight-Ridder  and  AT&T 
have  discussed  the  phone  company’s  up¬ 
coming  test  of  electronic  yellow  pages  in 
Austin,  Texas  which  will  offer  users  a 
selection  of  information  from  a  data  base 
similar  to  Viewtron’s  (E&P  Nov.  1, 
1980). 

“We  were  not  asked  to  join”  the  Au¬ 
stin  test,  he  stated. 

Referring  to  the  joint  test  in  Miami, 
Gillen  remarked  the  venture  “is  not  ex¬ 
clusive  on  either  side.  I  envision  competi¬ 


tion  between  Viewtron  and  electronic 
yellow  pages.” 

Gillen  asserted  Viewtron  “doesn’t 
need  the  phone  company.  We  just  have  to 
have  some  carrier.” 

Miami’s  cable  television  system  has 
two-way  capability,  but  the  service  is  not 
being  offered  to  subscribers.  When  two- 
way  cable  tv  becomes  available  there  for 
home  use,  Gillen  stated  he  intends  to  put 
Viewtron  into  the  system. 

Alvah  H.  Chapman,  Jr.,  president  and 
chief  executive  of  Knight-Ridder,  re¬ 
minded  the  analysts  the  Coral  Gables  ex¬ 
periment  was  giving  his  company '  ‘exper¬ 
tise  in  software,  and  nobody  else  has  it. 
Viewtron’s  information  is  part  and  parcel 
of  today’s  newspaper.” 

Referring  to  the  potential  of  AT&T  to 
compete  with  newspapers  as  a  supplier  of 
electronic  informaton.  Chapman  re¬ 
marked,  “Newspapers  already  have  peo¬ 
ple  in  constant  touch  with  news  and 
advertising  sources.  Anyone  else  who 
wants  to  do  that  will  have  to  form  staffs 
comparable  in  size  to  what  we  already 
have.” 

Chapman  also  addressed  the  analysts 
on  Knight-Ridders  financial  performance 
in  1980  and  its  outlook  for  the  coming 
year. 

“We  hope  to  consummate  a  significant 
cable  acquisition  within  the  next  year,” 
he  sated  while  assuring  the  analysts  KRN 
has  not  foresaken  newspapers. 

“1  do  contemplate  acquiring  additional 
newspapers,”  Chapman  said.  “I  do  not 
intend  to  turn  down  papers  if  the  right 
opportunity  in  an  attractive  market  com¬ 
es  along.” 

Chapman  remarked  1980  will  be 
Knight-Ridder’ s  “fifth  consecutive  year 
of  increased  earnings.”  He  forecasted  the 
company’s  growth  will  continue  next 
year  although  “1981  will  not  be  a  boom 
year”  for  the  nation’s  economy. 

Knight-Ridder  performed  better  during 
the  first  three  quarters  of  the  current  re¬ 
cession  than  it  did  in  the  1974-75  reces¬ 
sion,  Chapman  noted.  He  predicted 
“significant  gain  in  earnings  per  share  in 
the  fourth  quarter”  for  his  company. 

For  the  10  months,  KRN’s  circulation 
revenues  are  up  9.6%,  he  said.  Newspap¬ 
er  advertising  revenues  increased  8.1%. 
Broadcast  revenues  rose  5.6%. 

Chapman  said  the  company’s  “Rev  up 
80”  program  involving  350  projects  to 
boost  advertising  sales  and  revenues  in  23 
of  its  newspaper  cities  reached  its  $12 
million  goal  in  the  first  nine  months  of 
1980,  three  months  ahead  of  schedule. 

Though  newspaper  ad  revenues  in¬ 
creased,  Knight-Ridder’s  full-run  linage 
on  a  year  to  year  basis  decreased  2.1%.  A 
recession  induced  drop  of  6.6%  in  classi¬ 
fied  ad  linage  acounted  for  most  of  the 
total  linage  decline.  Chapman  main¬ 
tained. 

Knight-Ridder  senior  vicepresident 
Richard  G.  Capen,  Jr.  told  the  analysts 
the  operating  profits  for  the  company’s 


newspapers  were  running  2.8%  ahead  of 
last  year. 

Capen  said  to  counteract  the  reces¬ 
sion’s  decrease  in  ad  linage  Knight- 
Ridder  has  “trimmed  discretionary  ex¬ 
penses  and  reduced  the  size  of  our  work 
force.  Today  our  work  force  is  approx¬ 
imately  2%  below  1979’s  level.” 

Regarding  individual  newspapers, 
Capen  commented  the  Detroit  Free  Press 
has  been  “running  at  a  loss  all  year  be¬ 
cause  of  the  severe  economic  problems” 
in  that  city. 

On  the  bright  side,  he  noted  the  Free 
Press’  October  circulation  was  10,000 
copies  daily  and  16,000  copies  on  Sunday 
ahead  of  last  year.  He  said  the  paper  also 
“has  seen  gains  in  advertising  share  of 
field.” 

Capen  stated  the  Miami  Herald  and 
San  Jose  Mercury-News  are  showing  im¬ 
proved  operating  profits  over  1979. 

He  said  the  Philadelphia  Inquirer  has 
increased  its  daily  circulation  share  of 
field  over  the  Philadelphia  Bulletin  by  2% 
to  achieve  a  60%  to  40%  split. 

Capen  commented  the  Tallahassee 
Democrat  which  was  converted  from  an 
afternoon  to  a  morning  paper  in  1978 
“ranks  among  our  fastest  growing  news¬ 
papers.  We  are  studying  additional  con¬ 
versions  to  A.M.  publication  in  several 
other  markets.” 

Capen  informed  his  audience  Knight- 
Ridder  is  also  considering  converting  the 
twice  weekly  Milledgeville  (Ga.)  Union- 
Recorder  to  a  “daily  publication  before 
long.” 

Capen  stated  Knight-Ridder  has 
approved  or  just  completed  several  capit¬ 
al  investment  projects.  These  include: 

A  $23  million  plant  in  Lexington,  Ken¬ 
tucky  which- was  dedicated  in  September 
and  includes  14  Metro  offset  units; 

The  near  completion  of  a  $19  million 
expansion  of  San  Jose’s  press  and  mail 
rooms; 

Approval  in  September  of  $49.7  million 
for  a  new  printing  and  production  facility 
in  St.  Paul,  Minnesota; 

$1.3  million  for  a  new  mailroom  and 
distribution  facility  in  Columbus,  Georgi- 
a;  and 

The  testing  in  Pasadena,  California  of 
new  process  for  convertig  letterpresses  to 
“offset  printing  quality  at  a  fraction  of  the 
cost  of  buying  offset  units  outright.” 

Bernard  H.  Ridder,  Jr.,  chairman  of 
Knight-Ridder,  told  the  analysts  produc¬ 
tion  at  the  new  Dublin,  Ga.  mill,  a  joint 
venture  with  Cox  Newspapers  and  Media 
General,  “has  far  exceeded  the  original 
projection  in  its  first  full  calendar  year  of 
operation.” 

“This  year  the  mill  will  produce 
161,000  tons  of  newsprint,”  Ridder  said, 
observing  the  projection  had  called  for  a 
maximum  capacity  of  156,0(X)  tons  after 
three  years  of  operation. 

“It  is  now  believed  the  ultimate  capac¬ 
ity  of  the  machine  will  be  171,000  tons,” 
Ridder  continued. 
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Rochester  T-U 
wins  “Best  of 
Gannett”  award 

Winners  of  the  1980  Best  of  Gannett 
groupwide  competition,  in  its  fourth 
year,  were  announced. 

The  judges  were; 

Newspaper  Categories:  Paul  Delbert 
Brinkman— dean  and  professor  at  Wil¬ 
liam  Allen  White  School  of  Journalism, 
University  of  Kansas.  Robert  W.  Chand¬ 
ler — chairman  and  CEO  of  Western 
Communications  Co.  Ronald  D.  Mar¬ 
tin — editor,  Baltimore  News- American. 
Eileen  Shanahan — senior  assistant  man¬ 
aging  editor,  Washington  Star. 

Public  Service:  Rep.  Morris  K.  Udall, 
Tucson,  Ariz. 

Television:  Julian  Goodman — former 
president  and  chairman  of  NBC.  Thomas 
J.  Brokaw — host,  NBC  Today  show. 

Rochester  (N.Y.)  Times-Union  re¬ 
ceived  the  top  award  for  Outstanding 
Achievement  by  a  newspaper. 

KPNX-tv,  Phoenix,  received  the  top 
award  for  Outstanding  Achievement  by  a 
television  station. 

In  the  Public  Service  category,  the 
winner  was  the  Nevada  State  Journal  in 
Reno  for  its  investigation  of  illegal  and 
discriminatory  property  tax  assess¬ 
ments.  Second  place  went  to  the 
Shreveport  Times.  The  Courier-News  of 
Bridgewater,  N.J.,  was  the  third  place 
winner  in  the  public  service  category  of 
the  1980  Best  of  Gannett  competition. 

Richard  Whitmire  of  the  Rochester 
Times-Union  received  the  Outstanding 
Achievement  award  for  the  best  indi¬ 
vidual  effort  by  a  reporter.  Whitmire  was 
a  winner  in  two  individual  categories: 
Investigative/In-Depth;  Local,  and  Busi¬ 
ness/Consumer. 

Two  reporters  received  Outstanding 
Achievement  awards  for  individual  per¬ 
formance  as  television  reporters. 

They  were  David  Page  of  KPNX-tv, 
for  “Policies  and  Promises,”  an  inves¬ 
tigative  series  on  Medicare  fraud;  and 
Linda  Alvarez  of  KNPX-tv,  for  her 
series  on  breast  cancer. 

The  winner  for  Outstanding  Achieve¬ 
ment-Writing  was  Dick  Dougherty,  col¬ 
umnist  at  the  Rochester  Times-Union, 
for  an  array  of  personal  columns. 

Winners  in  the  individual  Best  of  Gan¬ 
nett  newspaper  categories  are: 

STAFF  COVERAGE-SPOT  NEWS: 

First  place — Cincinnati  Enquirer,  for  coverage  of  the 
Riverfront  Coliseum  tragedy. 

Second  place — Nevada  State  Journal  and  Reno  Evening 
Gazette,  for  coverage  of  the  Nevada  casino  explosion. 

Third  place — Marion  Chronicle-Tribune,  for  coverage  of 
the  Marion  basketball  team’s  advancement  to  and  defeat  in 
the  state  tournament. 

STAFF  COVERAGE— ENTERPRISE: 

First  place— Rochester  Times-Union.  for  a  series  on  police 
brutality. 

Second  place — Binghamton  Evening  Press,  for  a  series, 
"In  recession's  shadow." 

Third  place — Statesman-Journal  in  Salem,  for  coverage  of 
the  impact  of  lost  revenues  in  Marion  County  because  of  a 
sudden  decline  in  the  bond  market. 
INVESTIGATIVE-IN-DEPTH:  LOCAL 


First  place — Richard  Whitmire.  Rochester  Times-Union. 
for  the  special  section,  "Does  anyone  run  Rochester?" 

Second  place — Spencer  Sias  and  Mark  Whittington,  Marin 
County  Independent  Journal,  fora  series,  "Cocaine:  Marin’s 
high-priced  status  drug." 

Third  place — Michael  Keller,  Springfield  News-Leader,  for 
"The  dreamer,"  an  in-depth  look  at  the  st(Hy  of  an  18-year- 
old  confessed  killer. 

INVESTIGATIVE-IN-DEPTH:  NATIONAL 
First  place — Carol  Richards  and  Pat  Ordovensky,  Gannett 
News  Service — Washington,  for  a  series.  "The  Endangered 
Dream:  American  education  today." 

Second  place — Kirk  Loggins  and  Susan  Thomas,  Nashville 
Tennessean,  for  a  series  on  the  Ku  Klux  Klan. 

Third  place — Mike  Connolly.  Gannett  News  Service — 
Washington,  for  a  series  on  the  plight  of  Southeast  Asian 
refugees. 

SPOT  NEWS: 

First  place — Sue  Volek  and  Lee  Adler,  Nevada  State  Jour¬ 
nal.  for  coverage  of  the  Jesse  Bishop  execution. 

Second  place — Barbara  Johnson  and  Karen  Feldman.  Fort 
Myers  News-Press  for  coverage  of  the  collapse  of  the  Skyway 
Bridge. 

Third  place — Louis  Sahagun.  Tucson  Citizen,  for  "Desert 
heat  kills  13  aliens." 

FEATURE  WRITING: 

First  place— Susan  Thomas.  Tennessean,  for  "Tragic  end 
to  a  half-century  friendship." 

Second  place — Jefrey  Cardenas.  Fort  Myers  News-Press, 
for  selected  works  abcmt  Cubans  and  Cuban  refugees. 

Third  place— Nancy  Tracy.  Westport  Fairpress,  for  "The 
night  that  eight  almost  died." 

COLUMNS: 

First  i^ace — Dick  Dougherty,  Rochester  Times-Union,  for 
selected  columns. 

Second  place — Robert  Morris.  Fort  Myers  News-Press,  for 
on-the-road  series  and  other  columns. 

Third  place — Jay  Grelen,  Shreveport  Times,  for  selected 
"Grassroots"  columns. 

SPORTS: 

First  place — Mark  Purdy,  Cincinnati  Enquirer,  for  selected 
columns. 

Second  place — Rick  Nolte,  Huntington  Herald-Dispatch, 
for  interview  with  a  high-school  athlete  and  father. 

Third  place — David  Carlson,  Marion  Chronicle-Tribune, 
for  story  on  the  last-second  shot  that  ended  the  Marion 
team's  state-tournament  hopes. 

SPECIALTY  REPORTING: 

First  place — Roger  Kaiterand  Sue  Miller,  Marietta  Times, 
Medical  Reporting,  for  "Inside  Colin  Anderson."  a  special 
report  on  a  hospital  for  the  mentally  retarded. 

Second  place — Jerry  Miller.  Marion  Chronicle-Tribune, 
Medical  Reporting,  for  a  series  on  the  V.A.  medical  center. 

Third  place — Rod  Gramer,  Idaho  Statesman  in  Boise, 
Political  Reporting,  for  a  detailed  presentation  on  Senate 
candidates  Church  and  Symms. 

BUSINESS-CONSUMER  REPORTING; 

First  place — Richard  Whitmire,  Rochester  Times-Union. 
for  a  series  on  Eastman  Kodak. 

Second  place— EJavid  Shapiro.  Gannett  News  Service— 
Washington,  for  a  series  on  coal,  the  "Fuel  of  last  resort." 

Third  place — Carol  Sanger,  Cincinnati  Enquirer,  for 
selected  works  on  consumer  reporting. 

GRAPHICS: 

First  place — Susan  Harris,  Cocoa  TODA  Y  selected  works. 
Second  place — Jerry  Dowling.  Cincinnati  Enquirer, 
selected  works. 

Third  place — Bob  Laird,  Wilmington  News  Journal, 
selected  works. 

BLACK  AND  WHITE  PHOTOGRAPHY: 

First  place— Acey  Harper,  Fort  Myers  News-Press,  for 
accident  scene  showing  the  victim,  people  helping  the  victim, 
the  victim's  mother  and  a  rescue  helicopter  on  the  way. 

Second  place— Bnice  Graner,  Pensacola  News,  for  pic¬ 
tures  of  water  babies. 

COLOR  PHOTOGRAPHY: 

First  place — Chris  Carr,  Fort  Myers  News-Press,  for  fruit 
photographs  for  the  food  page. 

Second  place— Greg  Fisher,  Marion  Chronicle-Tribune,  for 
basketball  triumph. 

Third  place— Don  Black.  Statesman-Journal  in  Salem,  for 
man  in  a  motorized  hang  glider. 

BEST  OF  GANNETT  TELEVISION  WINNERS  BY  CAT¬ 
EGORY,  are: 

Investigative  Reportin^KPNX-tv,  Phoenix,  for  "Policies 
and  Promises."  a  series  probing  Medicare  insurance  fraud. 

Spot  News  Reporting— WXIA-tv,  Atlanta,  for  coverage  of 
the  explosion  of  the  Bowen  day-care  home. 

General  News  Reporting — KPNX,  for  Linda  Alvarez' 
five-part  series  on  breast  cancer. 

Feature  Reporting — WXIA.  for  Scott  Newell's  Hve-part 
series,  "Hollywood  Goin'  South."  about  the  growth  of  the 
movie  industry  in  Georgia. 

Good  Citizen — KBTV,  Denver,  for  Rick  Sallinger's  re¬ 
ports,  "Colorado  to  Cambodia,"  when  he  delivered  shoes 
donated  by  Coloradoans  to  refugees. 

Receiving  Special  Citations  for  achievement  in  television 
reporting  were  Collin  Siedor  of  WXIA-tv  and  Bill  Timmer  of 
KPNX.  Siedor  was  cited  for  two  series:  "Volunteer  Army" 
and  "UFO’s:  Fact  or  Fiction?"  Timmer  received  his  citation 
for  photography  and  production  of  "Policies  and  Promises." 


Women  to  gain 
more  jobs  on 
Washington  Post 

Washington  Post  and  representatives 
of  women  employees  who  filed  a  sex  dis¬ 
crimination  complaint  with  the  Equal 
Employment  Opportunity  Commission 
in  1972  have  signed  an  agreement  to  re¬ 
solve  the  matter. 

The  agreement  establishes  five-year 
goals  for  hiring,  promoting,  and  trans¬ 
ferring  qualified  women  into  vacancies  in 
professional  and  managerial  positions  in 
news  and  commercial  departments  of  the 
Post,  and  for  continuing  the  Post’s  intern 
and  job  training  programs. 

The  Post  said  it  will  use  its  best  efforts 
to  hire  33‘^  %  women  across  the  board, 
with  varying  percentages  for  different 
categories. 

The  agreement  also  provides  for 
monetary  awards  of  $50  to  $250  each  for 
women  who  worked  at  the  Post  during 
the  May  29,  1972-June  19,  1974  period. 
There  are  567  women  eligible  for  these 
payments,  and  the  total  payments  could 
amount  to  about  $104,000. 

In  the  agreement  the  Post  also  pledges 
to  make  available  five  new  scholarships 
and  sabbaticals  for  eligible  women 
employees. 

Parties  to  the  settlement  are  the  news¬ 
paper,  the  commission,  the  Baltimore- 
Washington  Newspaper  Guild,  and  the 
117  individuals  who  filed  the  complaint. 
Approval  of  the  agreement  has  been  rec¬ 
ommended  by  the  Washington  area  di¬ 
rector  of  the  EEOC,  and  it  will  take  ef¬ 
fect  upon  acceptance  by  the  women  who 
worked  at  the  Post  during  the  1972-1974 
period. 

The  sex  discrimination  complaint  chal¬ 
lenged  1972  employment  practices  at  the 
Post.  The  EEOC  determined  in  1974  that 
there  was  reasonable  cause  to  pursue  the 
complaint.  But  the  case  lay  dormant  until 
1978,  when  the  conciliation  process  that 
led  to  the  present  agreement  began. 

The  agreement  states  that  it  does  not 
constitute  an  admission  of  past  sex  dis¬ 
crimination  by  the  Post.  The  agreement 
also  states  that  since  1972  “substantial 
efforts  have  been  made  by  the  Post  in 
implementing  its  policy  of  equal  oppor¬ 
tunity  for  women.” 

Acting  on  its  own,  the  Post  has  for  the 
past  five  years  made  substantial  efforts 
to  meet  its  own  affirmative  action  goals 
for  women  and  minority  employees, 
which  are  consistent  with  those  con¬ 
tained  in  the  EEOC  settlement.  The  Post 
has  announced  that  it  will  extend  the 
minority  employees  programs  similar  to 
those  agreed  to  for  women.  Five  new 
scholarships  and  sabbaticals  for  minority 
employees  in  the  news  and  commercial 
departments  will  be  established  at  the 
same  time  as  those  for  women. 
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Camera  coverage 
test  approved 
for  Md.  courts 

Cameras  and  tape  recorders  will  be 
permitted  in  Maryland  courtrooms  be¬ 
ginning  January  1,  but  any  party  to  a 
lawsuit  except  government  officials  can 
veto  their  presence,  the  Maryland  Court 
of  Appeals  has  ruled. 

The  court  voted  4-3  to  permit  elec¬ 
tronic  and  photographic  coverage  for  an 
18-month  experimental  period.  After 
that,  whether  or  not  Maryland  will  con¬ 
tinue  to  allow  the  photo  coverage  may 
depend  on  what  the  U.S.  Supreme  Court 
decides  in  the  case  of  two  Miami  police¬ 
men  who  claim  television  coverage  of 
their  Florida  burglary  trial  was  resonsi- 
ble  for  their  conviction. 

The  nation's  highest  court  heard  ar¬ 
guments  on  the  latter  case  on  November 
12  and  a  later  decision  may  affect  the 
present  practice  in  26  states  of  allowing 
still  photography  and  television  cameras 
in  their  courtrooms. 

In  the  Maryland  decision,  two  judges 
who  supported  the  controversial  plan 
said  the  veto  power  approved  is  too  re¬ 
strictive  and  questioned  how  much  cam¬ 
era  coverage  actually  will  reach  the  pub¬ 
lic.  Judge  John  C.  Eldridge  predicted  the 
veto  rule  will  result  in  no  coverage  at  all. 

Both  Eldridge  and  Judge  Rita  C. 
Davidson  insisted  that  the  court  reserve 
the  right  to  revise  its  rules  if  the  experi¬ 
ment  fails  to  catch  on.  Voting  in  favor  of 
the  experiment  along  with  Eldridge  and 
Davidson  were  Chief  Judge  Robert  C. 
Murphy  and  Judge  J.  Dudley  Diggs. 

The  veto  rule  applies  to  both  civil  and 
criminal  trials.  Appellate  case,  however, 
which  afford  much  less  drama,  may  be 
recorded,  filmed  or  photographed  with¬ 
out  prior  consent  of  the  parties. 

In  criminal  cases,  only  the  accused  has 
the  right  to  bar  cameras  and  recorders. 
Prosecutors,  as  government  officials, 
have  no  authority  to  bar  the  media. 

The  Maryland  rules  also  allow  a  crime 
victim  to  stop  electronic  coverage  at  any 
point  during  his  testimony.  Also,  a  judge 
may  order  camera  crews  and  photog¬ 
raphers  from  court  any  time  he  finds 
their  presence  raises  probability  of  "un¬ 
fairness,  danger  to  a  person,  undue 
embarrassment  or  hindrance  of  proper 
law  enforcement”. 

The  three  judges  who  opposed  the  ex¬ 
periment  said  they  felt  the  presence  of 
television  cameras  would  inhibit  hesitant 
witnesses,  outweighing  the  me'rits  of 
public  exposure. 

"I’ve  not  been  persuaded  that  this  will 
improve  the  administration  of  justice  or 
the  understanding  of  it,”  said  Appeals 
Judge  Harry  A.  Cole,  who  was  joined  in 
voting  against  the  experiment  by  Judges 
Marvin  H.  Smith  and  Lawrence  S. 
Rodorosky. 
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Under  the  Maryland  plan,  news  or¬ 
ganizations  must  file  a  formal  request  for 
extended  coverage  at  least  five  days  be¬ 
fore  a  trial  is  scheduled  to  begin.  The 
court  has  limited  coverage  to  one  televi¬ 
sion  camera  (two  in  appellate  cases)  one 
set  of  audio  equipment  and  one  still  cam¬ 
era,  requiring  the  news  media  to  pool 
their  coverage.  Also,  artificial  light  is 
banned. 

It  was  Judge  Murphy  who  said  action 
by  the  U.S.  Supreme  Court  at  this  ses¬ 
sion  may  decide  the  way  Maryland  even¬ 
tually  goes. 

Former  U.S.  Attorney  General  Griffin 
Bell  has  filed  a  brief  with  the  Supreme 
Court  on  behalf  of  17  states  attorneys 
who  think  individual  states  should  decide 
for  themselves  whether  they  want  televi¬ 
sion  in  the  courtroom. 

In  the  Supreme  Court  arguments  last 
week,  Joel  Hirschorn,  lawyer  for  the  two 
policemen  convicted  of  burglary  in 
Florida,  argued  in  effect  that  last  sum¬ 
mer’s  race  riots  in  Miami  were  generated 
at  least  in  part  by  black  rage  at  the  tele¬ 
vised  trial  of  two  white  police  officers 
who  were  acquitted  of  killing  a  black 
Miami  resident. 

Regarding  the  conviction  of  his  two 
clients,  former  policeman  Noel  Chandler 
and  Robert  Granger,  Hirschorn  told  the 
justices  that  the  mere  presence  of 
cameras  in  the  courtroom  prejudiced  the 


S.  Korea  news 
agencies  to  merge 

All  of  South  Korea’s  news  agencies 
must  merge  mto  one  sing’.e  service  and 
the  nation’s  non-governmental  radio  and 
television  broadcasting  must  end  by  De¬ 
cember  1. 

If  international  news  agencies  go  along 
with  the  governmental  order,  all  news 
would  be  channeled  through  one  source 
for  the  first  time  since  South  Korea  be¬ 
came  an  independent  after  World  War  II. 

The  two  major  news  agencies,  Hap- 
dong  and  Orient  Press,  must  merge  into  a 
single  news  agency  along  with  a  number 
of  smaller  wire  services  which  deal  with 
specialized  subjects  such  as  economics, 
trade  and  construction  news. 

The  nation’s  only  fully  privately 
owned  radio  and  television  network,  the 
Tongyang  Broadcasting  System,  must 
merge  into  the  government-owned  Korea 
Broadcasting  System.  Dong-A  Broad¬ 
casting,  the  radio  of  the  nation’s  most 
respected  newspaper,  Dong-A  Ilbo,  was 
also  ordered  to  merge  into  the  govern¬ 
ment  system,  Jameson  reported. 

President  Chun  Doo  H wan’s  govern¬ 
ment  had  arrested  newsmen  who  pro¬ 
tested  military  censorship  in  May  and  in 
late  July  it  had  ordered  the  media  to  fire 
"undesirable”  journalists.  At  least  419 
were  fired,  Jameson  wrote. 


1977  trial.  In  his  written  appeal, 
Hirschorn  had  argued  that  the  cameras 
distract  jurors  and  have  an  inhibiting  ef¬ 
fect  upon  jurors,  witnesses  and  attor¬ 
neys. 

In  the  presence  of  the  camera,  he  said 
last  week,  "timid  people  become  more 
timid,  nervous  people  become  more  ner¬ 
vous”  and  the  fears  of  people  not  used 
to  appearing  in  court  are  increased. 

On  the  other  hand,  Florida  Attorney 
General  Jim  Smith  said  in  his  written  ar¬ 
gument  that  the  defendants  had  failed  to 
show  any  evidence  that  the  coverage  had 
prejudiced  their  case.  He  also  argued 
that  Florida’s  interest  in  open  govern¬ 
ment  and  public  confidence  in  the  ju¬ 
diciary  was  a  reasonable  basis  for  allow¬ 
ing  television  coverage  in  the  courtroom 
and  that  federal  courts  should  not  inter¬ 
fere  with  this  decision  without  a  com¬ 
pelling  reason. 

During  the  arguments.  Chief  Justice 
Warren  Burger  repeatedly  asked 
Hirschorn  how  scientists,  judges  or 
laymen  could  determine  the  conse¬ 
quences  of  television  trials  without  ex¬ 
perimentation.  Burger  also  wanted  to 
know  about  such  abuses  as — for  in¬ 
stance,  if  a  tv  station  decided  to  run 
coverage  of  a  trial  and  then  urged  view¬ 
ers  to  call  in  and  cast  their  votes  for  or 
against  the  defendant. 


Larson  retires 
from  broker  firm 

G.  Bennett  Larson,  president  of  Lar¬ 
son/Walker  &  Company,  announced  his 
retirement  from  that  firm,  which  he 
founded  in  1966.  With  this  move,  Larson 
will  conclude  a  career  of  fulltime  in¬ 
volvement  in  broadcasting  which  began 
in  1926  at  a  Salt  Lake  City  radio  station. 
Larson  will  continue  to  maintain  an  of¬ 
fice  at  1 1681  San  Vicente  Boulevard,  Los 
Angeles,  California,  90049,  to  handle 
special  assignments  in  the  brokerage  and 
consulting  fields. 

William  L.  Walker,  presently  execu¬ 
tive  vicepresident  of  Larson/Walker  & 
Company,  becomes  president  and  sole 
owner  of  the  firm.  It  will  continue  opera¬ 
tion  under  the  name.  Walker  Media  & 
Management,  Inc.,  with  offices  at  1730 
Rhode  Island  Avenue,  N.W.,  Washing¬ 
ton,  D.C.  20036.  Telephone  202/223- 
1553. 

Weekly  started 

Current  Newspapers  of  Burnsville, 
Minnesota,  announces  the  launching  of 
the  third  weekly  newspaper  in  five  years. 
The  Eagan  Chronicle  becomes  the  com¬ 
panion  newspaper  to  the  Burnsville  Cur¬ 
rent  and  the  Apple  Valley-Lakeville 
Countryside  for  a  combined  circulation 
of  40,000. 
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ment  status;  females  by  employment 
status;  adults  by  occupation;  males  by 
occupation;  and  females  by  occupation. 

In  those  demographic  categories,  the 
age  segment  is  broken  down  into  18-24, 
25-34,  35-44,  45-54,  55-64,  and  65  and 
over.  The  educational  segment  is  broken 
down  into  college  graduate,  1-3  years  of 
college,  high  school  graduate  and  some 
high  school  or  less.  The  annual  household 
incomes  are  reported  in  the  groups 
$25,000  and  over,  $20,000-524,999, 
$15,000-519,999,  $10,000-514,999,  and 


Newspaper  Advertising  Bureau  has 
completed  an  analysis  of  the  1979  Sim¬ 
mons  Study  of  Media  and  Markets  which 
breaks  down  the  readership  of  newspaper 
pages  and  sections  by  demographic 
groups. 

The  analysis,  which  was  based  on  Sim¬ 
mons  data  obtained  from  personal  inter¬ 
views  with  a  probability  sample  of  more 
than  15,000  adults  for  the  1979  study,  in¬ 
dicates  that  more  than  six  of  ten  (62%) 
adult  newspaper  readers  look  at  every 
page  in  the  daily  newspaper.  Some  38%, 
according  to  the  NAB  analysis,  said  they 
read  only  certain  pages  or  sections. 

Among  individual  sections,  general 
news  drew  the  highest  readership  (94%) 
and  four  sections  —  editorial,  entertain¬ 
ment,  sports  and  tv  and  radio  listings  — 
shared  second  place  with  readership  by 
81%  of  the  total  weekday  audience. 

Readership  of  other  sections  was  re¬ 
ported  as  follows:  comics,  79%;  classi¬ 
fied,  78%;  food  and  cooking,  77%;  home 
furnishings  and  improvement,  76%;  and 
business  and  finance,  55%. 

The  sampling  techniques  initially  asked 
respondents  whether  they  generally  read 
or  look  at  every  page  of  the  daily  news¬ 
paper,  or  whether  they  read  only  certain 
types  of  pages  or  sections.  Those  who 
indicated  that  they  read  only  certain 
types  of  pages  were  shown  a  list  of  ten 
kinds  of  content  found  in  most  daily 
newspapers  and  asked  which  of  these 
they  read. 

Although  62%  reported  that  they  usual¬ 
ly  see  every  page  of  the  newspaper  they 
read,  this  does  not  mean  that  they  actual¬ 
ly  “read”  every  item  in  the  newspaper. 

The  report  states,  “Since  the  human 
eye  is  a  very  efficient  scanning  device, 
these  readers  have  the  opportunity  to  be 
exposed  to  any  editorial  or  advertising 
content  appearing  in  the  issue.  Actual 
readership  depends  on  the  percieved  in¬ 
terest  or  importance  of  the  item.  For  the 
minority  who  were  directly  questioned 
about  specific  types  of  content,  the  fi¬ 
gures  obtained  are  probably  closer  to 
‘true'  readership  figures.  In  effect,  these 
respondents  are  indicating  that  they 
usually  seek  out  the  content  in  question . '  ’ 
The  report  states  that  findings  from  a 
1971  study  conducted  by  Audits  &  Sur¬ 
veys,  Inc.  in  which  respondents  were 
taken  through  sample  pages  of  newspap¬ 
ers  they  had  read,  suggest  that  the  figures 
in  the  current  report  are  roughly  equiva¬ 


lent  to  “page  opening”  statistics.  The 
principle  difference,  the  report  states,  is 
that  page  opening  figures  tend  to  be  some¬ 
what  more  stable  across  content  categor¬ 
ies  (84%  for  the  average  page). 

“This  may  mean  that  more  selective 
readers  who  are  looking  for  particular 
kinds  of  content  are  ‘accidentally’  ex¬ 
posed  to  other  pages  as  well,  since  indi¬ 
vidual  pages  may  include  several  types  ol 
content,”  says  the  report. 

The  report  advises  caution  in  evaluat¬ 
ing  differences  shown  between  read¬ 
ership  patterns  among  various  demog¬ 
raphic  segments,  since  those  figures  are 
affected  by  the  percentages  who  report 
reading  or  looking  at  every  page. 

The  report  states,  “For  example,  the 
table  on  readership  for  total  adults,  by 
age,  might  suggest  that  adults  55  to  64 
years  of  age  are  just  as  interested  in  ‘en¬ 
tertainment’  content  as  those  who  are  18 
to  24.  This  is  only  because  more  older 
readers  report  reading  ‘every  page.’ 
Other  research  addressed  more  specifi¬ 
cally  to  this  point  indicates  that  adults  in 
the  youngest  age  group  are  more  likely  to 
read  ‘entertainment’  material.” 

The  bureau  analysis  reports  readership 
statistics  by  demographic  categories  in¬ 
cluding  total  adults;  adults  by  sex;  adults 
by  age;  males  by  age;  females  by  age; 
adults  by  education;  males  by  education; 
females  by  education;  adults  by  house¬ 
hold  income;  males  by  household  incom- 
e;  females  by  household  income;  adults 
by  employment  status;  males  by  employ- 


under  $10,0(X). 

The  employment  status  is  broken  into 
employed  and  unemployed,  and  the  occu¬ 
pational  category  is  reported  as  profes¬ 
sional,  managerial;  clerical,  sales;  crafts¬ 
man,  foreman;  and  other  employed. 

In  his  Research  Memo  to  bureau  mem¬ 
bers,  B.  Stuart  Tolley,  vicepresident/re¬ 
search  for  the  NAB,  states,  “These  fi¬ 
gures  might  be  useful  to  a  paper  which 
does  not  have  its  own  page  opening 
study.  The  paper  could  use  the  national 
figures  as  estimates  for  its  own  pages.  For 
instance,  if  an  advertiser  wanted  to  know 
the  characteristics  of  those  who  report 
reading  the  page  on  which  his  ad  ran,  this 
report  could  provide  some  estimates  of 
what  he  wanted  to  know.” 

In  interviews  with  several  advertising 
agency  media  executives.  Editor  &  Pub¬ 
lisher  found  a  high  degree  of  interest  in 
the  bureau  analysis  of  the  Simmons  data. 
However,  Tolley  said  he  did  not  believe 
the  analysis  represented  a  radical  depar-^ 
ture  from  page  opening  studies  conducted 
periodically  by  the  NAB  over  the  past  20 
years. 

Abitibi  appoints 

The  appointments  of  E.W.E.  Hughes 
to  vicepresident  and  Southern  regional 
manager  in  Atlanta,  Ga.,  and  C.D.  Martin 
to  vicepresident,  eastern  region,  were 
announced  by  G.R.  Arellano,  president 
and  chief  executive  officer  of  Abitibi- 
Price  Sales  Corp.  in  New  York. _ 


TYPES  OF  DAILY  NEWSPAPER  PAGES  OR  SECTIONS 
GENERALLY  READ 
(Adults,  by  Sex) 


Generally  read  every  page 
Read  certain  pages  or  sections 
Business,  finance 
Classified 
Comics 
Editorial 
Entertainment 
Food,  cooking 
General  news 

Home  furnishings,  improvements 
Sports 

TV,  radio  listings 
Projected  base:  Average 
Weekday  Audience  (in  OOO's) 


Percent  of  Weekday  Audience 


Adults 

Males 

Females 

62% 

62% 

62% 

38% 

38% 

38% 

75% 

77% 

74% 

78% 

78% 

77% 

79% 

78% 

79% 

81% 

80% 

81% 

81% 

78% 

85% 

77% 

69% 

85% 

94% 

93% 

94% 

76% 

70% 

82% 

81% 

89% 

72% 

81% 

79% 

82% 

(109,352) 

(53,434) 

(55,918) 
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Coupon  Bingo  adds  dailies; 
draws  favorable  reviews 


Coupon  Bingo,  a  prize-offering  contest 
designed  to  entice  consumers  to  notice 
and  use  more  cents-off  coupons  in  best 
food  day  newspapers,  has  recently  li¬ 
cenced  several  major  market  newspapers 
to  carry  the  promotion  and  is  attracting  a 
significant  amount  of  interest  in  the 
advertising  community. 

The  game,  which  was  first  introduced 
to  readers  of  the  Kansas  City  (Mo.)  Star  ; 
Philadelphia  Bulletin;  and  Buffalo  News 
last  year,  is  currently  being  run  by  seven 
newspapers.  Both  Buffalo  and  Phi- 
ladephia  have  not  renewed,  but  the  game 
has  been  picked  up  by  the  Dallas  Morn¬ 
ing  News;  Denver  Rocky  Mountain 
News;  Cleveland  Press;  San  Antonio  Ex¬ 
press-News;  Seattle  Times;  and  the  Sac¬ 
ramento  Bee.  The  Star  will  continue  run¬ 
ning  the  program  through  the  end  of  the 
year  after  an  18-month  stint,  and  it  plans 
to  again  run  the  game  sometime  in  the 
spring  of  1981.  The  Houston  Post  will 
begin  running  Coupon  Bingo  in  January. 

The  contest  uses  a  coupon  bingo  game 
board,  manufacturers’  best  food  day  ROP 
ads,  syndicated  coupon  pages  and  local 
retail  tie-in  ads  to  induce  the  consumer  to 
clip  virtually  every  coupon  in  the  best 
food  day  newspaper  (E&P,  Nov.  24, 
1979).  The  results,  as  indicated  by  a  study 
conducted  in  Kansas  City,  Mo.  by  the 
game’s  inventor  and  promoter,  Maynard 
Small,  president  of  the  Kansas  City- 
based  Creative  Marketing  Associates, 
are  greater  product  awareness,  increased 
coupon  redemption,  greater  product 
movement  and  the  attraction  of  new- 
product  buyers. 

It  has  attracted  major  national  advertis¬ 
ers  like  General  Mills  into  ROP  best  food 
day  pages  in  the  Star.  It  has  upped  actual 
coupon  redemptions  of  featured  brands 
by  as  much  as  1  'A  points  above  normal 
ROP  averages,  increased  product  move¬ 
ment  of  those  brands,  increased  the  num¬ 
ber  of  coupons  clipped  per  reader  and 
induced  readers  to  try  new  brands  fea¬ 
tured  on  the  bingo  game  board,  according 
to  Small’s  Kansas  City  study. 

Coupon  Bingo  was  featured  in  the 
October,  1980  edition  of  Foote,  Cone  & 
Belding’s  Merchandising  Scope,  a  copyr¬ 
ighted  report  published  several  times 
annually  and  circulated  among  FCB 
clients,  prospective  clients  and  agency 
executives. 

FCB  Scope  states,  “The  success  of  the 
promotion  is  based  largely  on  total  num¬ 
ber  of  newspaper  readers  who  at  least 
participate  partially  in  the  program  — 
either  starting  a  game  or  starting  and  com¬ 
pleting  (a  game).  How  large  a  number  that 
really  is,  no  one  can  say.’’ 

It  then  advises,  “But,  for  a  few  hun¬ 
dred  dollars,  no  marketer  should  let  an 
18 


opportunity  to  check  out  what  the  prog¬ 
ram  can  accomplish  get  by.” 

In  drawing  that  conclusion,  the  FCB 
report  states,  “Since  the  Coupon  Bingo 
promotion  involves  the  manufacturer, 
the  consumer,  the  retailer  and  a  major 
newspaper  in  each  market,  something 
approaching  motherhood  in  promotions 
has  been  achieved. 

Says  Small,  “Coupon  Bingo  offers  a 
whole  package  to  manufacturers  —  they 
get  better  exposure,  retail  tie-in  and  bet¬ 
ter  legitimate  redemption.” 

For  newspapers,  says  Small,  the  game 
holds  the  key  to  getting  more  packaged 
food  manufacturers  back  into  best  food 
day  ROP  advertising  while  fostering 
good-will  and  closer  relations  with  local 
retailers  and  promoting  the  newspaper. 

“But,”  says  Small,  “it  takes  work.” 
He  adds,  “Some  newspaper  people  look 
at  Coupon  bingo  as  a  problem.  I  look  at  it 
as  a  challenge  and  an  opportunity  for  an 
agressive  newspaper.” 


Selling  spots  on  the  game  board  to 
manufacturers  is  not  an  easy  proposition; 
It  involves  work  by  the  newspaper  sales 
staff,  its  rep  firm  and 'Small  with  both 
manufacturers’  representatives  and  their 
advertising  agencies.  The  spots  on  the 
game  board,  sold  in  sufficient  quantity, 
can  make  the  game  a  self-liquidating 
program  by  underwriting  the  cost  of 
prizes  and  even  the  cost  of  the  space 
occupied  by  the  game  board  itself,  bea- 
cuse,  in  order  for  manufacturer  to  buy  a 
spot  on  the  game  board,  some  type  of 
coupon-carrying  ad  must  appear  in  that 
day’s  newspaper. 

The  rates  for  the  game  board  spots  are 
based  on  $1  cost-per-thousand  readers, 
as  are  the  licencing  fees.  If  the  newspaper 
sells  a  spot,  it  nets  50%  of  the  total  rate. 
Small  gets  the  other  half.  If  Small  sells  a 
spot,  he  gets  100%  of  the  rate,  but  the 
newspaper  receives  whatever  revenue  is 
brought  in  from  the  requisite  advertising 
which  must  appear  in  the  newspaper. 

“What  we’ve  found,' really,  is  a  fair 
amount  of  acceptance  of  the  game  itself 
—  and  the  manufacturers  that  have  play¬ 
ed  the  game  are  apparently  pleased,” 
says  Dale  Everett,  national  food  advertis¬ 
ing  manager  for  the  Star. 
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THE  THREE  ESSENTIAL  ELEMENTS  involved  in  Coupon  Bingo  include  the 
coupon-carrying  national  ad,  the  retailers  local  tie-in  and  the  game  board, 
which  pictures  the  logos  of  featured  brands.  These  ads  ran  in  the  Kansas  City 
Star  along  with  the  Coupon  Bingo  game  board. 
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El  Heraldo  de  Mexicd  liked  their 


first  6  Gess  Urbanite  units  se  much 
then  new  have  12. 


El  Heraldo  de  Mexico  started  in  1965 
with  a  6-unit  Goss  Urbanite  press. 
Tbday,  14  years  later,  their  72-unit 
installation  (which  includes  5 
three-color  units  and  8  folders)  is  the 
largest  in  Mexico  City.  And  the 
largest  Urbanite  installation  in  the 
world  with  almost  2%  of  the  world’s 
4,000  installed  Urbanite  units. 

The  reason  for  this  unswerving 
Urbanite  loyalty  is  easy  to  explain, 
according  to  the  newspaper’s 
subdirector,  Oscar  Alarcon  V.  “Our 
prepurchase  research,”  he  said, 
“showed  that  this  sin^e- width, 
semicylindrical  press  was  unmatched 
in  speed  and  printing  quality,  and  that 


it  was  superior  in  equipment  versa¬ 
tility,  price  and  quality.  Over  the 
years,  we  found  all  these  advantages 
to  be  forthcoming.  The  most 
important  Urbanite  features,  to  us, 
are  its  ease  of  operation,  its  high 
40,000  pph  average  speed,  and  its 
color  flexibility. 

“In  our  highly  competitive 
market,”  continued  Alarcon,  “color 
is  of  particular  importance.  Even  with 
the  lai:ge  amount  we’re  using,  though, 
we’ve  been  able  to  keep  our 
pressroom  waste  down  to  2%. 

“All  in  all,  if  we  were  confronted 
with  the  same  decision  today,  we’d 
again  choose  the  Urbanite.  We’re 


counting  on  it  to  help  double  our 
circulation  in  the  years  to  come.” 

For  more  information,  contact 
Goss  Newspaper  Printing  Products, 
Graphic  Systems  Division, 
RockweU  International,  3100  S. 
Central  Ave.,  Chicago,  IL  606S0. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 
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Ad  scene 


By  Dan  Lionel 


Ad  bureau  tests  plan 
to  sell  sales  data 


Unpaid  papers  audited  here 


“More  paid  newspapers  will  be  coming 
to  us  for  auditing  their  unpaid  circula¬ 
tion,”  Paul  Tracy,  managing  director  of 
Certified  Audits  of  Circulation,  Inc. 
(CAC)  told  Editor  &  Publisher  following 
the  de  facto  refusal  of  the  Audit  Bureau  of 
Circulation’s  membership  to  adopt  a  long 
pending  proposal  to  audit  members’  free 
circulation  products. 

Now  celebrating  its  25th  anniversary, 
CAC,  according  to  Tracy,  has  a  mem¬ 
bership  of  216  publishers  representing 
794  mastheads  and  a  weekly  circulation 
of  over  18  million. 

“Our  basic  function,”  Tracy  said,  “is 
to  audit  circulation  of  free  community 
newspaers  and  shopping  guides  in  order 
to  promote  the  legitimacy  of  their  dis¬ 
tribution.” 

With  major  advertisers  led  by  such  in¬ 
dividuals  as  Robert  G.  Kissel,  national 
retail  advertising  manager  of  Sears 
Roebuck  &  Co.,  and  Jim  Boynton  of  Pen- 
ney’s  clamoring  for  precise,  audited  fi¬ 
gures  —  not  publishers’  statements  — 
from  the  600  dailies  which  currently  pro¬ 
duce  TMC  or  unpaid  products,  Tracy 
sees  CAC  as  being  in  the  right  place  at  the 
right  time. 

“Already,”  he  noted,  “we  audit  the 
unpaid  publications  of  most  of  the  na¬ 
tion’s  largest  publishing  chains,  including 
Gannett,  N.Y.  Times,  Chicago  Tribune, 
Cox,  Harte  Hanks,  Rupert  Murdoch, 
Capital  Cities  Corp.,  and  Whitney  Pub¬ 
lications.” 

This  week,  CAC  received  notification 
of  its  acceptance  into  membership  in  the 
International  Federation  of  Audit 
Bureaus  of  Circulations.  IFABC  is  a 
voluntary,  cooperative,  international  fed¬ 
eration  of  circulation  auditing  organiza¬ 
tions  including  such  American  entities  as 
ABC  and  BPA.  Requirements  for  mem¬ 
bership  include  a  not-for-profit  status  and 
maintenance  of  a  tripartite  board  of  direc¬ 
tors  representing  advertisers,  ad  agencies 
and  publishers. 

On  the  advertising  side,  the  CAC  board 


of  directors  has,  among  others,  Andrew 
Zipprich,  media  ad  manager  of  Seag¬ 
ram’s;  Robert  D.  Wilcox,  manager  of  re¬ 
tail  services  for  Armstrong  World  Indus¬ 
tries;  and  Irving  Koffler,  vicepresident/ 
advertising,  Channel  Home  Centers. 
Agency  people  include  Frederick  J.  Tier¬ 
ney,  vicepresident/national  print  media 
for  Young  &  Rubicam;  Jack  P.  Cohen, 
vicepresident  and  director  of  print  media 
for  Doyle  Dane  Bernbach  (and  chairman 
of  the  American  Association  of  Advertis¬ 
ing  Agencies  newspaper  committee);  and 
Kenneth  Caffrey,  senior  vicepresident 
and  media  director  for  Ogilvy  &  Mather. 

“Auditing  unpaid  distribution,”  Tracy 
said,  “requires  more  than  just  checking  a 
company’s  books.  A  field  survey,  with 
random  sampling  of  households  in  the 
distribution  area  is  involved  with  every 
audit.” 

Before  a  publication  is  accepted  into 
membership,  CAC  requires  continuous 
publication  for  at  least  one  year.  Its  books 
muct  be  kept  in  a  manner  that  will  permit 
auditing.  Tracy,  himself  a  certified  public 
accountant,  said  his  organization  works 
with  65  CPA  firms  throughout  the 
country. 

“They  check  the  press  run  against  the 
payrolls  for  the  carriers  who  are  generally 
paid  on  a  unit  basis,”  explained  Tracy. 
“In-person  or  telephone  calls  are  made  to 
households  to  confirm  distribution.  Au¬ 
dits  are  made  annually  with  six-month 
publishers’  statements  intervening.” 

To  meet  the  growing  interest  in  zip- 
coded  reports  of  distribution  as  characte¬ 
rized  by  the  statements  of  J.C.  Penny’s 
media  manager,  James  Boynton  (E&P 
Nov.  15),  CAC  makes  reports  by  zip  code 
available  at  slight  additional  cost  along 
with  a  standard  map  showing  distribution 
areas,  which  is  attached  to  its  report. 

Early  next  year,  CAC  will  issue  a  com¬ 
pendium  of  membership  publication’s 
circulation  for  the  last  two  years  —  com¬ 
parable  to  ABC’s  FAS-FAX.  It  will  be 
sent  to  agencies  throughout  the  country. 


AT&T  in  campaign  for 
nationai  sports  iine 

AT&T’s  Long  Lines  Division  is  mount¬ 
ing  a  balanced  media  attack  to  introduce 
its  Dial-lt  National  Sports  for  up  to  the 
minute  sports  information. 

The  ad  campaign,  created  by  Cunning¬ 
ham  &  Walsh,  Inc.  includes  tv  spot 
announcements  on  all  major  networks, 
national  cable  advertisements  on  ESPN 
and  USA  Cable  Networks,  750  line  black- 
and-white  insertions  in  The  Sportiii}> 
News  and  sports-page  placements  in 
newspapers  in  13  major  markets. 
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AT&T  newspaper  ad 


The  Newspaper  Advertising  Bureau 
has  instituted  a  new  plan  on  a  3-month 
test  basis  to  promote  the  sale  of  its  sales 
presentations  to  member  newspapers. 

The  new  plan  will  make  it  easier  for 
Bureau  members  to  review  and  obtain  the 
large  variety  of  sales  presentations  and 
other  materials  the  Bureau  puts  out. 

Craig  Standen,  executive  vicepresi¬ 
dent/sales,  at  the  request  of  the  Ad 
Bureau’s  Priorities  Committee,  recently 
sent  out  a  list  to  all  Bureau  members  of 
the  presentations  that  are  “in  stock”  at 
each  Bureau  office. 

Standen  told  Bureau  members  that  any 
presentation  can  be  viewed  at  no  cost  and 
at  the  member’s  convenience. 

“If  you  find  that  you  are  interested  in 
reviewing  one  or  more  of  these  presenta¬ 
tions  and  do  not  plan  to  be  in  one  of  the 
cities  where  our  office  is  located,  we 
would  be  pleased  to  lend  you  the  material 
you’re  interested  in  so  that  you  can  study 
it  and  decide  if  you  want  to  buy,”  Stan¬ 
den  told  members. 

Standen  requested  that  members  who 
take  up  the  offer  to  review  the  presenta¬ 
tions  at  no  charge  return  them  in  two 
weeks  so  that  others  may  borrow  them. 

“We  will  try  this  plan  on  a  3-month  test 
basis  to  see  if  it  works  well  and  does  not 
create  administrative  problems,”  Stan¬ 
den  said. 

Seagrams  names 
new  executive 

Robert  A.  Monroe  has  been  named 
president  of  the  Summit  Sales  Company, 
a  marketing  company  of  The  House  of 
Seagram. 

Monroe  has  been  vicepresident- 
director  of  marketing  of  the  affiliated  Cal¬ 
vert  Distillers  company  since  1977.  He 
joined  the  Seagram  company  in  1964  and 
held  sales  and  marketing  positions  of  in¬ 
creasing  scope.  Summit  Sales  company 
markets  Four  Roses  Whiskey,  Carstairs 
Whiskey,  Wilson  Whiskey,  Paul  Jones 
Whiskey,  Mattingly  &  Moore  Bourbon, 
Antique  Bourbon,  Palo  Viejo  Rum,  and 
Ron  Llave  Rum,  among  others. 

TMC  ad  revenues 
post  hefty  gain 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  Group  for 
the  four  weeks  ended  November  2,  1980 
rose  12.5%  to  $59.2  million  from  $52.6 
million  for  the  same  period  in  1979. 

For  the  eleven  accounting  periods, 
Jaunary  1  through  November  2,  1980  the 
group’s  advertising  revenues  were  $573.2 
million,  a  20.7%  increase  over  1979’s 
eleven  month  total  of  $474.9  million  in  ad 
revenues. 
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Mycro-Tek  offers  the  only  two-VDT  system 

under  $20,000 

online  to  the  CRTronic  typesetter: 


MT  Mycro-Tek  •  Front-end  Systems  Specialists 


What  k  Mycro-Tek  offering  for  under  $20,000? 

This  bw-cost  front-end  system  offers  two  powerful 
Mycro-Comp  VOTs  with  16,000  diorocter  memories 
plus  copyfit,  headfit,  search/ replace  and  many  other 
versotile  editing  features.  There  is  also  no 
cumbersome  transferral  of  diskettes  from  one  piece  of 
equipment  to  another;  this  system  has  540,000 
characters  of  online  storage  to  the  typesetter. 

There's  more  -  with  this  system  you  can  cut  paste-up 
costs  by  having  your  classified  ads  sorted  before 
being  typeset.  The  Class  Ad  Sorting  Program  sorts 
700  ads  within  256  dassifkations. 

You  want  more  -  inherent  flexibility  allows  more 
VDTs,  storage  units,  and  other  devices  to  be  added 
easily  and  at  minimal  cost. 


More  information  -  just  telephone  800-835-2852  and 
a  Mycro-Tek  representative  vrill  be  glad  to  talk  to 
you. 


Yes,  Mycro-Tek  is  both  interactive  arid  online  to  ; 
Mergenthaler's  OlTronk  low-cost  digitized 
typesetter.  This  powerful  third  generation  typesetter 
sets  type  at  40  lines  per  minute  in  point  sizes  from  4 
io  72  in  1/10  increments.  Your  operators  can  read, 
edit,  and  typeset  copy  on  the  CRTronic  keyboard 
from  the  Mycro-Comp  Front-end  System.  (This  system 
is  also  online  to  many  other  typesetters.) 
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All  electronic  publishing  system 
in  use  at  Mitel  of  Canada 


Mitel  Corporation  of  Kanata  (Ottawa), 
Ontario,  Canada,  designs  and  manufac¬ 
tures  electronic  telephone  switchboards 
as  one  of  the  major  aspects  of  its  business 
of  supplying  the  world  telecommunica¬ 
tions  industry  with  systems,  subsystems, 
and  specialized  telecommunications 
oriented  integrated  circuits. 

To  meet  present  and  projected  print 
documentation  demands  for  its  growing 
product  lines,  the  company  brought 
together  a  number  of  suppliers  and  built 
an  all  electronic  publishing  system,  that 
Mitel  considers  to  be  the  first. 

The  electronic  publishing  system  per¬ 
mits  data  transfer  directly  from  the 
keyboard  to  the  printed  page.  There  is  no 
phototypesetting  paper,  no  platemaking, 
no  printing  press  process  or  printing  ink. 
The  software  is  powerful  enough  to  hand¬ 
le  extremely  complex  page  formats,  inde¬ 
xes  and  typography. 

Suppliers  of  hardware  and  software  for 
the  system  include:  Xerox;  Weidner 
Communications;  AM  ECRM;  Wordex; 
Kurzweil  Computer  Products;  Composi¬ 
tion  Software  Services;  Krontek;  and  Im¬ 
age  Research.  Mitel  is  not  selling  the  elec¬ 
tronic  publishing  system. 

Before  adopting  the  electronic  system 
Mitel  used  a  Compugraphic  7700  Editwri- 
ter  (phototypesetting  machine)  with 
optional  input  from  an  electronically  in¬ 
terfaced  Micom  word  processor  and  the 
traditional  cut,  wax,  pasteup  and  print 
method.  A  Xerox  9400  was  used  to  im¬ 
prove  the  speed  of  getting  the  documenta¬ 
tion  “on  the  street”. 

Mitel’s  marketing  department  also  had 
the  requirement  of  having  the  docu¬ 
mentation  translated  into  French,  Span¬ 
ish,  German  and  specialized  English  “di¬ 
alects”  such  as  British  Telecom  English 
and  AT&T  standard  descriptive  phrases. 

Publishing  methods  used  by  Mitel  are 
completed  in  four  stages:  inputing  copy; 
processing  the  copy  to  composed  pages 
incorporating  text,  digitized  line  artwork, 
graphics,  figures,  columns,  indexes  and 
computer  translation  from  English  to 
French;  interactively  proofreading,  edit¬ 
ing,  altering  and  updating  these  elements 
as  required;  and  outputing  the  final  docu¬ 
ment  on  a  Xerox  9700  electronic  printing 
system.  All  stages,  with  the  exception  of 
inputing  material  and  loading  magnetic 
tapes,  are  handled  electronically. 

The  combined  hardware  and  software 
elements  from  the  six  suppliers  produced 
the  all  electronic  publishing  system.  An 
omni-font  optical  character  reader  from 
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Kurzweil  Computer  Products  (distri¬ 
buted  in  Canada  by  Wordex)  accepts  ini¬ 
tial  copy  into  the  system  from  previously 
published  Mitel  documents.  (Mitel  also 
uses  a  word  processing  system,  an  online 
keyboard  directly  accessing  its  host  com¬ 
puter,  or  magnetic  tapes  from  other  com¬ 
puters  to  input  copy.)  An  Autokon  8400 
Line  Artwork  Scanner  from  ECRM  digi¬ 
tizes  the  required  line  artwork. 

Various  software  packages  interact  to 
produce  composed  pages.  Software  for 
converting  digitized  line  artwork  to  a 
Xerox  9700  format  is  produced  by  Kron¬ 
tek  Corporation.  Computer-aided  lan¬ 
guage  translation  is  supplied  by  Weidner 
Communications.  Page  composition  with 
its  corresponding  elements  (positioning 
copy,  artwork,  figures,  and  editing, 
proofreading  and  altering)  is  produced  by 
Composition  Software  Services. 

The  Xerox  9700  printing  system  is  a 
high-speed  laser  printer  which  creates 
character  images  with  a  laser  beam  and 
xerographically  prints  on  8  'A  inch  by  1 1 
inch  pages  at  a  rate  of  over  100  sheets  per 
minute. 

The  system  configuration  has  the  fol¬ 
lowing  elements:  Hardware - PDP  11/ 

34  with  128K  words  MOS  memory; 
RM02  68  megabyte  disc 
memory;TJE16AA  magnetic  tape  drive; 
LA120  Decwriter  operator  console; 
PT801  Siemens  ink  jet  printer;  3  VTIOO 
DEC  terminals;  1  4014  Tektronics  ter¬ 
minal;  2  Weidner  100  translation  termi¬ 
nals;  Autokon  8400  line  artwork  scanner; 
and  Xerox  9700  electronic  printing  sys¬ 
tem.  Software:  RSXllM  operating  sys¬ 
tem;  Compuset  composition  software; 
Weidner  English-French  translation  soft¬ 
ware;  and  Krontek  digitization-encoding 
software. 

Goss  Mailroom  new 
name  for  Sta-Hi 

Goss  Mailroom  Products  is  the  new 
name  for  the  former  line  of  products  from 
Sta-Hi.  The  Sta-Hi  line  has  been  mar¬ 
keted  by  Graphic  Systems  Division, 
Rockwell  International  in  conjunction 
with  its  Goss  newspaper  printing  equip¬ 
ment  since  1977. 

According  to  GSD  management,  the 
name  change  was  made  to  better  incorpo¬ 
rate  the  product  line  into  the  company's 
systems  approach  to  newspaper  produc¬ 
tion. 

The  mailroom  products  are  produced 
at  GSD’s  facility  in  Nashua,  N.H. 


Modernization  at  mill 
to  cost  $85  million 

Consolidated-Bathurst  announced 
November  28  it  would  further  modernize 
newsprint  production  facilities  at  the  Port 
Alfred,  Quebec,  mill.  The  new  program 
will  involve  a  capital  investment  of  appro¬ 
ximately  $85  million  and  is  to  be  com¬ 
pleted  by  June,  1984. 

Three  newsprint  machines  at  the  plant, 
previously  modernized  with  twin-wire 
formers,  will  be  further  speeded  up  and 
the  mill’s  No.4  newsprint  machine  will  be 
modernized  and  speeded  up  with  a  new 
twin-wired  former.  In  related  pulp  pro¬ 
duction,  thermomechanical  pulping  and 
high-yield  sulphite  pulping  capacities  will 
be  increased. 

When  the  project  is  completed,  the 
Port  Alfred  mill  will  be  able  to  produce  an 
additional  72,000  tons  per  year  of  pub¬ 
lisher  grade  newsprint.  This  represents  a 
21%  increase  in  the  mill’s  capacity  to  a 
new  level  of  416,000  tons  per  year.  Mill 
wood  handling  will  be  modernized  to 
meet  new  environmental  standards  and 
the  finishing  and  shipping  facilities  will 
also  be  improved  and  expanded. 

The  company  said  application  had  been 
made  for  a  grant  covering  the  portion  of 
the  project  that  qualifies  under  the  Cana- 
da-Quebec  Assistance  Program  for  mod¬ 
ernization  of  pulp  and  paper  facilities  in 
the  province. 

Consolidate-Bathurst  said  additional 
wood  requirements  of  the  mill  will  be  sup¬ 
plied  from  present  woodlands  operations. 

The  additional  production  facility  will 
come  on  stream  gradually  from  1983  and, 
according  to  Consolidated-Bathurst,  is 
aimed  at  maintaining  the  company’s 
share  of  the  publisher  grade  newsprint 
market. 

The  Port  Alfred  project  will  make  this 
division  the  largest  of  the  company’s  four 
mills  producing  publisher  grade  news¬ 
print  and  groundwood  specialities. 

Strapping  unit  gets 
two  new  features 

B.H.Bunn  Company  of  Alsip,  Illinois, 
has  developed  a  semi-automatic  strap¬ 
ping  machine  model  SB-8008. 

Two  new  features  include  the  reloading 
of  strap  through  a  front  door  and  an  elec¬ 
trical  control  module  that  is  comprised  of 
UL  listed  components  and  designed  to 
meet  UL  recognized  design  specifica¬ 
tions.  The  module  can  be  easily  removed 
or  replaced  and  utilizes  plug-in  compo¬ 
nents  for  ease  of  servicing. 

The  unit  has  a  sealing  head  that  is 
adjustable  for  'A  inch,  and  'A  inch  strap. 
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Look  at  the  difference.  The  Information  International  newspaper  pagination  system  is  a  totally  integrated 
full-page  makeup  and  pagesetting  system  for:  illustration  scanning;  page  makeup  of  text  and  graphics; 
pagesetting  of  text,  ads,  line  art,  rules  and  halftones. 

For  free  brochure  write  to:  Arnold  R  Sorenson,  Corp.  Comm.  Director,  Information  International,  Inc.,  5933 
Slauson  Avenue,  Culver  City,  CA  90230,  U.S.A. 
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When  You're  up  against  a 
deadline,  YOU  don't  have  time 
for  the  corporate  runaround. 


You  need  facts.  Figures.  And  a  perspective  in  a  hurry. 

For  years,  our  companies  have  operated  one  of  the  largest  electric 
power  systems  in  the  world.  We’re  right  on  the  energy  front.  And  we’ve 
learned  that  meeting  your  information  needs  is  every  bit  as  important  as 
meeting  the  electricity  needs  of  the  growing  Southeast. 

That’s  why  The  &uthem  Company  has  built  a  staff  of  news 
professionals.  People  who’ve  been  there.  People  who  will  provide  you 
with  energy  information  whenever  you  need  it. 

From  the  computer  that  designs  an  energy-efficient  home  for  today 
to  the  promise  of  synthetic  fuels  for  tomorrow,  the  information  is  here 
for  the  asking. 

Contact  the  news  and  corporate  information  group:  Gale  Klappa, 
Dave  Altman,  Glen  Kundert,  or  Judi  Wallace. 

The  nurnber  in  Atlanta  is  404-393-0650.  After  hours  call  404-455-1077 

Any  time,  day  or  night. 


Southern  Company 


the  southern  electric  system 


Web  concentrate 
has  three  water 
formulations 

RBP  Chemical  of  Milwaukee,  Wis., 
has  introduced  a  fountain  solution  con¬ 
centrate  for  web  presses  and  an  improved 
alcohol  replacement  that  reduces  or  eli¬ 
minates  use  of  alcohol  in  the  pressroom. 

The  solution  is  called  Supreme  Web 
Fountain  and  is  available  in  hard, 
medium,  and  soft  water  formulations. 
These  formulations  permit  the  pressman 
to  match  the  acid  and  gum  levels  of  the 
fountain  solution  to  local  water  condi¬ 
tions. 

Each  of  the  three  formulations  contains 
a  proper  blend  of  weak  and  strong  acids, 
resulting  in  wetter,  cleaner  runs  without 
emulsification,  stripping,  tinting  or  scum¬ 
ming. 

Because  background  ink  is  released 
more  quickly  at  start-up  with  the  use  of 
the  Supreme  Web,  paper  waste  is  said  to 
be  reduced  to  a  minimum.  The  concen¬ 
trate  also  helps  to  keep  chrome  rollers 
clean  and  is  said  to  reduce  plate  oxidation 
during  shut  downs. 

The  formulation  runs  clean  with  or 
without  alcohol  or  alcohol  substitutes.  It 
can  be  used  in  conjunction  with  conven¬ 
tional,  cloth-covered,  bareback  or  brush 
dampeners. 

The  alcohol  replacement  is  called 
Aquanol  and  eliminates  toxic  fumes  and 
flammability  of  alcohol  from  the  press¬ 
room.  Aquanol  can  be  used  on  all 
sheetfed  and  web  presses  with  water- 
resistant,  alcohol-compatible  inks. 

Horvitz  paper  buys 
8-unit  HV  press 

New  Philadelphia  (Ohio)  Times- 
Reporter  will  use  an  eight-unit  Goss  Sign¬ 
ature  HV  press  to  meet  its  increased  pro¬ 
duction  needs  due  to  an  expanding  com¬ 
mercial  market. 

The  new  press  will  be  added  to  an  ex¬ 
isting  installation  of  four  Metro  Offset 
press  units,  three  color  decks  and  three 
folders. 

The  newspaper’s  commercial  volume 
has  steadily  grown  since  1971  when  it 
installed  its  Goss  Metro  Offset  press. 

The  Times  Reporter  with  a  circulation 
of  over  30,000  has  one  of  the  highest  mar¬ 
ket  penetrations  in  the  state. 

About  65%  of  the  volume  now  pro¬ 
duced  on  the  Metro  Offset  press  is  de¬ 
voted  to  commercial  work,  mostly  in  the 
form  of  preprinted  circulars  for  major  re¬ 
tailers. 

An  addition  is  being  built  to  house  the 
new  press  and  should  be  complete  by 
spring  in  time  for  summer  delivery  of  the 
Signature  HV  press. 

The  Times  Reporter  is  part  of  Horvitz 
Newspapers. 
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Computer  scientist  from  PRC 
deveiops  language  software 


A  computer  scientist  from  the  People’s 
Republic  of  China,  working  at  Stanford 
University,  has  devised  a  new  computer 
language,  one  that  produces  high  quality 
Chinese  characters. 

The  work  done  by  Tung  Yun-Mei  is 
described  as  “a  tour  de  force”  by  Prof. 
Donald  Knuth  of  Stanford’s  Computer 
Science  Department. 

“The  thing  most  holding  back  compu¬ 
ter  applications  in  China,”  says 
Knuth, “is  that  there’s  been  no  solution  to 
the  problem  of  input  and  output  for 
Chinese  characters.  Tung  has  attacked 
one  of  the  most  critical  problems,  and  his 
solution  is  quite  original.” 

Knuth  has  the  credentials  to  judge 
Tung’s  research.  Early  this  year  Knuth 
announced  a  new  method  of  designing 
typefaces  and  entire  page  layouts,  via 
computer  programming,  which  has  been 
described  as  a  printing  innovation  equal 
to  that  of  Gutenberg’s  movable  type. 

Tung  based  his  studies  on  Knuth’s 
work,  but  then  moved  out  in  his  own 
directions  and,  says  Knuth,  “made  major 
changes.” 

The  two  special  problems  he  faced  are 
that  “we  use  pens,  and  Chinese  use 
brushes,”  and  that  there  are  50,000  to 
60,000  Chinese  characters,  with  6,000  to 
8,000  in  daily  use.  Knuth’s  “Metafont” 
program  produces  128  characters  at  a 
time. 

“The  complexities  of  Chinese  charac¬ 
ters  have  to  be  overcome  by  studying 
how  best  to  build  them  out  of  simpler 
units,”  says  Knuth. 

Even  more  difficult  a  problem  than  the 
complexity  was  the  necessity  to  devise  a 
technique  that  would  retain  the  spirit  of 
Chinese  calligraphy  which  has  been  re¬ 
fined  over  2000  years  of  history.  The 
technique  used  by  both  scientists  is  not 
the  drawing  of  letters  in  English  or 
Chinese,  but  giving  instruction  to  a  com¬ 
puter  on  how  to  draw  them. 

“A  charcter  shape  is  usually  subdi¬ 
vided  into  several  subcharacter  shapes, 
and  each  subcharacter  might  be  subdi¬ 
vided  again,”  saysTung.  Chinese  charac¬ 
ters  have  a  two-dimensional  structure, 
and  the  same  subcharacters  can  be  used 
in  different  size  and  position  in  various 
main  characters. 

“Whether  or  not  a  character  looks  nice 
depends  not  only  on  the  niceness  of  basic 
strokes;  the  structure  skeleton  is  much 
more  important. 

“During  2000  years  a  great  many 
Chinese  calligraphers  have  created  a  lot 
of  different  styles,  and  many  calligraphy 
rules  have  been  summarized  to  teach  peo¬ 
ple  how  to  write  Chinese  characters.  But 
these  rules  are  artistic  principles  with 
high  abstraction,  aand  it  is  difficult  if  not 
impossible  to  induce  digitalized  quantita- 
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five  rules  from  them.” 

But  Tung  did  just  that  and,  said  Knuth, 
“he  had  to  develop  the  mathematics  to 
program  the  computer  for  brushes.” 

Much  more  of  a  challenge  to  Tung  was 
to  retain  the  beauty  and  tradition  of  the 
Chinese  calligraphers.  He  modestly  says 
he  “isn’t  a  qualified  person;  however,  the 
sample  (produced  by  the  computer)  does 
appear  to  look  better  than  any  of  (my) 
handwriting,  so  there  is  good  reason  to 
expect  that  a  more  qualified  person  will 
be  able  to  achieve  truly  excellent  re¬ 
sults.” 

Tung,  44,  an  associate  scientist  at  the 
Institute  of  Computing  Technology  of  the 
Chinese  Academy  of  Sciences,  was  in  the 
initial  group  of  six  Chinese  scholars  who 
came  to  Stanford  two  years  ago  in  the  first 
historic  exchange  between  American  and 
Chinese  academic  institutions. 

Tung,  whose  work  was  supported  in 
part  by  a  National  Science  Foundation 
grant,  worked  with  Stanford’s  most  soph¬ 
isticated  computers,  but  never  forgot  the 
origin  of  his  research. 

“A  font  designer  sould  know  someting 
about  the  traditions,”  he  says,  “because 
the  aesthetic  concepts  that  have  formed 
over  such  a  long  period  of  time  are  re¬ 
flected  in  the  modern  forms.” 

Channel  multiplexer 
for  low  volume  use 

Technical  Analysis  Corporation  (TAC) 
of  Atlanta,  Ga.,  has  designed  a  two  chan¬ 
nel  statistical  multiplexer  for  low  volume 
data  communications  users. 

The  unit  is  for  use  with  asynchronous 
terminals  and  allows  two  independent 
terminals  to  communicate  simultaneous¬ 
ly  over  a  single  dial-up  or  leased  tele¬ 
phone  line. 

Remote  terminal  sites  with  as  simple  a 
configuration  as  one  printer  and  one  VDT 
can  employ  the  system  that  permits  error 
detection  and  retransmission,  compress¬ 
ion  of  embedded  blank  spaces,  indepen¬ 
dent  buffering  of  each  device,  and  inde¬ 
pendent  baud  rate  selection. 

The  SM/2A  statistical  multiplexer  is 
compatible  with  any  RS232  asynchro¬ 
nous  serial  device  and  is  designed  to  oper¬ 
ate  with  a  variety  of  inexpensive  asyn¬ 
chronous  full  duplex  modems  such  as 
103A  (300  baud  dial-up);  212A  (300/1200 
baud  dial-up);  and  202T  (1200/1800  baud 
leased  line).  Speeds  up  to  4800  baud  are 
supported  for  direct  connect  or  short- 
haul  modems. 

By  enabling  a  computer  to  communi¬ 
cate  with  two  peripherals  over  one  line, 
the  cost  of  a  second  phone  line  can  be 
eliminated. 


Stair  tread  nosings 
use  Algrip  features 

Safe  Walk  of  Leola,  Pa.,  the  manufac¬ 
turer  of  Algrip  rolled  steel  safety  floor 
plates,  has  designed  stair  tread  nosings 
incorporating  the  features  of  Algrip. 

The  nosings  provide  a  slip-resistant 
quality  similar  to  cast  abrasive  nosings 
and  can  also  be  painted  or  galvanized. 
The  Algrip  stair  nosings  meet  OSHA’s 
regulations  for  industrial  stair  treads 
which  states;  “All  treads  shall  be  reason¬ 
ably  slip-resistant  and  the  nosings  shall  be 
a  nonslip  finish.”  (Subpart  D;  Section 
1910.24;  paragraph  f.) 

Algrip  was  invented  30  years  ago  by 
Leon  J.  Lieberman  who  sold  the  safety 
floor  plates  to  the  Philadelphia  iPa.)  Bul¬ 
letin  for  installation  on  its  press  deck.  A 
number  of  press  manufacturers  have  also 
incorporated  the  Algrip  plates  in  press 
decks  and  catwalks. 

Underwriters  Laboratories  has  classi¬ 
fied  the  Algrip  plate  for  slip-resistance. 


STAIR  tread  nosings  have  been  de¬ 
veloped  ti  meet  OSHA's  regulations  for 
industrial  stoir  treads. _ 


Ikegai-Goss  venture 
formed  in  1972 

Ikegai-Goss,  the  Tokyo  based  com¬ 
pany  that  produces  and  markets  the  Goss 
Metro  offset  web  press  line  to  the 
Japanese  market,  recently  presented  the 
largest  royalty  check  to  date  to  the 
Graphic  Systems  division  of  Rockwell  In¬ 
ternational. 

The  joint  venture  was  formed  in  1972  in 
anticipation  of  the  Japanese  newspaper 
market’s  conversion  to  the  offset  printing 
process.  The  conversion  was  slowed  until 
recent  years  due  to  problems  associated 
with  incorporating  a  complex  alphabet 
into  a  photocomposition  system.  The 
technology  has  advanced  to  the  point  that 
it  is  now  practical  for  Japanese  newspap¬ 
ers  to  convert  to  offset. 

Ikegai-Goss  produces  the  Goss  Metro 
Offset  press,  a  letterpress  designated  the 
FAH  35  and  mailroom  equipment.  The 
Metro  offset  presses  produced  by  Ikegai- 
Goss  are  modified  slightly  to  fit  the  needs 
of  Japanese  newspapers. 
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M.  A>l-WOOD  OFFSET: 


60,000  pph,  double  width,  two- 
around  unit  for  the  mid-size  daily. 
Exclusive  unit-mounted  color  cylin¬ 
der  provides  extra  color  econom¬ 
ically  Patented  Jet  Air™  dampening 
system  is  aisle-mounted  for  instant 
access,  reduces  contamination  and 
maintenance  problems,  cuts  paper 
waste  and  ink  consumption.  Re¬ 
mote,  motorized  ink  control.  Individ¬ 
ual  unit-drive  motors  minimize 
energy  usage.  Super  production  2:1 
folder. 


You  win!  Because  now  M.A.N.- 
Wood  is  fielding  an  aggressive  new 
lineup  of  people,  plans  and  presses. 

We're  expanding  and  revitaliz¬ 
ing  our  service  group  so  you’ll  have 
full  support,  full  time. 

We’re  doubling  our  production 
capacity  to  keep  up  with  your 
orders. 

We’re  offering  a  complete  line 
of  offset  presses,  so  newspapers  of 
almost  any  size  can  enjoy  the  ad¬ 
vantages  of  superior  engineering. 

So  be  prepared  for  an  M.A.N.- 
Wood  that’s  bursting  with  new  en¬ 
ergy  and  confidence,  and  totally 
committed  to  your  success. 

And  take  a  hard  look  at  these 
superb  presses,  designed  to  dimin¬ 
ish  production  problems  and  pro¬ 
duction  costs  with  every  edition: 


45,000  pph,  single  width, 
two- around  web  offset  that’s  ideal  for 
the  small  daily,  the  large  circulation 
weekly,  and  supplement  printing. 
Color  deck  for  spot  or  process  print¬ 
ing  costs  less  than  basic  unit.  Easily 
stacked  for  minimal  disruption  of 
your  operation.  Quick  make-ready, 
simplified  maintenance.  Choice  of 
folders,  cutoffs,  (21  y2"  or  22%"). 


UTHOFUX 


a  whole  new  ballgame 


A  true  multi-purpose  press  of 
remarkable  versatility.  COLORMAN 
is  a  70,000  pph,  double  width,  arch 
type  unit  that  is  the  ultimate  in  high 
speed,  high  quality,  and  color  ca¬ 
pability.  Modular  design  permits 
maximum  color  flexibility,  allowing 
expansion  of  black  and  white 
units  to  various  multi-color  arrange¬ 
ments.  Centrifugal  spray  type 
dampening  unit.  Remotely  con¬ 
trolled  plate  cylinder  adjustments. 
Automatic  web  threader.  Choice  of 
cassette  type  folders.  MAVO  press 
presetting  and  control  system. 


WOOD-HOE  DIVISION 

333  Cedar  Avenue,  Middlesex,  NJ  08846 
201-469-6600 


UTHOMATKII 

70,000  pph,  double  width, 
semi-cylindrical  press  designed  to 
meet  the  demands  of  the  metro¬ 
politan  daily.  Maximum  color  flex¬ 
ibility  without  adding  printing  units 
through  use  of  color  cylinders  or 
color  couples.  Hoe  ink  pump  sys¬ 
tem  provides  pushbutton  control, 
color  at  any  page  position  without 
additional  equipment.  Aisle-mounted 
Jet  Air  dampening  system  reduces 
paper  waste,  saves  ink.  Light-run¬ 
ning,  low  horsepower,  unit-drive 
motors  slash  energy  consumption. 


Choice  of  folders. 
Computerized  com¬ 
mand  of  all  press 
functions  available  with 
Programmed 
Press  Control.  ^ 
And  if  you’re 
considering 
conversion 
from  letter- 
press, 

Lithomatic  II 
is  designed 
to  replace 
COLORMATIC 
units  and  others. 


YouYe  the  winner  with  gieat  web 
offset  fi^ 

People;  presses  and  service  that  youll 
be  plea^  to  have  as  partners! 


NEW  $3  million  plant  of  the  Great  Falls,  Montana,  Tribune  built  near 
Broadwater  Bay,  and  for  longtime  residents  of  the  area,  it  is  located  across 
the  road  from  where  Boathouse  Pete  used  to  have  his  spread.  The  newspaper 
production  facility  was  selected  by  the  Burlington  Northern  Railroad  and 
listed  in  its  annual  report  as  one  of  the  two  most  outstanding  developments 
along  the  entire  route.  The  Tribune  is  a  subsidiary  of  the  Minneapolis  Star  and 
Tribune  Company.  General  contractor  for  the  project  was  Sletten  Construc¬ 
tion  Company  of  Great  Falls.  The  Pellegren  Corporation  of  Denver,  Colora¬ 
do  were  the  architects  and  engineers  on  the  project. 


Telepress  unit 
transmits  full 
color  covers 

Each  Saturday  evening  at  the  New 
York  production  offices  of  Time  Inc., 
electronic  communications  technology 
puts  its  mark  on  the  publishing  industry. 

With  the  push  of  a  button  the  cover  and 
world  news  pages-including  full  color- 
are  transmitted  via  satellite  to  Time's 
printing  facilities  in  Chicago.  Los 
Angeles  and  Hong  Kong.  In  a  matter  of 
hours  the  latest  edition  of  Time  is  rolling 
off  the  presses. 

A  facsimile  system  called  Telepress 


TECHNICIAN  Claire  Conte  readies 
Telepress  for  electronic  transmission  of 
Time  cover  to  remote  printing  plants. 


was  developed  by  RAPICOM,  with  the 
cooperation  and  backing  of  Time.  The 
system  incorporates  laser  optics  to  pro¬ 
duce  the  fidelity  necessary  to  transmit 
and  reproduce  color  page  make-ups 
ready  for  printing  at  the  receiving  sites. 

The  Time  system  transmits  domestical¬ 
ly  at  a  rate  of  1 12,0(K)  bits-per-second.  A 
black  and  white  page  takes  four  minutes 
while  a  full  color  cover  takes  between  20 
and  30  minutes. 

Transmission  to  Hong  Kong  is  at  a 
speed  of  56,000  bits-per-second.  Each 
issue  consumes  up  to  18  hours  of  trans¬ 
mission  time  to  the  Far  East. 

Time  also  uses  the  system  for  transmit¬ 
ting  the  covers  of  People  magazine  and 
Sports  Illustrated. 

Dow  Jones  adds 
free  text  search 

Dow  Jones  &  Co.  has  announced  two 
major  enhancements  to  its  computerized 
News/Retrieval  Service. 

The  system  will  provide  a  free  text 
search  that  will  enable  subscribers  to 
search  for  and  retrieve  news  and  informa¬ 
tion  using  words  that  are  contained  in  the 
text  of  stories  stored  in  the  data  base. 
Users  will  continue  to  be  able  to  retrieve 
stories  by  company  stock  symbols  and 
various  industry  and  government-agency 
categories. 

Dow  Jones  will  be  using  the  standard 
free  text  search  software  of  Bibliographic 
Retrieval  Services,  Scotia.  N.Y. 

Users  of  the  free  text  search  will  be 
able  to  retrieve  stories  going  back  as  far 
as  15  months  initially. 


IGC  plans  study 
on  electronic 
page  publishing 

The  Institute  For  Graphic  Communica¬ 
tion  (IGC)  in  Boston,  Mass.,  is  planning 
to  conduct  a  major  directed  research 
study  on  the  future  for  electronic  pagina¬ 
tion  automated  systems  for  full-page  pub¬ 
lishing. 

IGC  believes  the  printing  and  pub¬ 
lishing  industry  is  entering  an  era  of  un¬ 
precedented  technological  challenge. 
The  systems  and  techniques  used  to  pro¬ 
duce  newspapers,  books,  magazines  and 
a  myriad  of  other  documents  are  in  a  tot¬ 
al  state  of  transition.  The  Institute  also 
thinks  electronic  “soft”  publishing  and 
home  database  usage  represent  both 
tremendous  threats  and  stunning  possibi¬ 
lities  to  recycle  information  in  new  pro¬ 
ducts. 

According  to  the  IGC,  imaging  devices 
like  the  Mergenthaler  Omnitech  and 
CRTronics,  formatting  devices  like  the 
HASTECH  PagePro  and  direct  compu- 
ter-to-plate  systems  like  the  SCl-TEX 
Response  300  system,  foreshadow  enor¬ 
mous  changes  in  what  printed  objects 
mean,  what  they  cost,  and  how  they  are 
produced. 

The  study  will  be  organized  around  the 
characterization  of  major  classes  of  ap¬ 
plications  and  will  identify  strategic  busi¬ 
ness  opportunities  with  a  specific  focus 
on  issues  and  equipment  used  for  com¬ 
position  and  output  of  full-page  docu¬ 
ments. 

Also,  the  study  will  examine  the  needs 
of  users  and  define  in  specific  product 
terms,  speed,  level  of  interactivity, 
throughput,  payback  of  capital  invest¬ 
ment,  and  productivity  overall. 

Using  this  characterization,  the  study 
will  assess  the  relative  merits  of  present 
and  future  technologies  for  image  capture 
manipulation  and  output,  both  in  text  and 
graphic  areas. 

Some  of  the  issues  which  will  be 
addressed  include:  assessment  of  interac¬ 
tive  typographic  display  technologies; 
identification  of  major  classes  of  applica¬ 
tions;  definition  of  future  market  seg¬ 
ments;  establishment  of  product  speci¬ 
fications  for  each  application  category; 
product  reliability  requirements;  impact 
of  development  of  new  data  compresson 
techniques  on  products;  influence  of  tele- 
communications  and  network 
architectures  on  product  developments; 
impact  of  developments  in  data  and  word 
processing  markets;  effect  of  advances  in 
computer  industry  on  product  and  market 
development;  imaging  technologies  for 
full-page  output. 

A  detailed  Prospectus  is  available  from 
IGC,  375  Commonwealth  Ave.,  Boston, 
Mass.  02115,  or  telephone  area  code  617- 
267-9425. 
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ADVERTISEMENT 


Accuracy  in  Media 

{Jxuin£ 


Free  the  spies; 
punish  the  FBi 


WASHINGTON— In  1978-79,  the  De¬ 
partment  of  lustice  was  going  full  steam 
ahead  with  the  prosecution  of  two  retired 
top  officials  of  the  FBI  who  had  authorized 
warrantless  searches  of  apartments  and 
homes  of  friends  and  relatives  of  a  group 
of  dangerous  terrorists.  The  FBI  was  under 
strong  pressure  to  capture  the  members  of 
the  so-called  "Weather  Underground," 
who  in  the  early  1970s  were  reponsible 
for  a  series  of  lethal  bombings  around  the 
country.  W.  Mark  Felt,  the  then  Acting 
Associate  Director  of  the  FBI  and  Edward 
S.  Miller,  who  was  Assistant  to  the  Direc¬ 
tor,  authorized  searches  of  residences  of 
persons  who  the  Bureau  believed  might 
have  evidence  of  the  whereabouts  of  the 
fugitives.  This  was  a  time-honored  prac¬ 
tice  that  had  been  sanctioned  by  every 
president  from  Franklin  D.  Roosevelt  on, 
but  tbe  Carter  Justice  Department  de¬ 
cided  to  treat  it  as  a  dangerous  crime, 
retroactively. 

Forgiveness  for  Spies 

At  the  same  time,  the  Justice  Depart¬ 
ment  was  maneuvering  to  obtain  the  dis¬ 
missal  of  indictments  against  two  Amer¬ 
icans  who  had  headed  a  major  Soviet  spy 
ring  back  in  the  1 950s,  Alfred  and  Martha 
Dodd  Stern.  This  wealthy  and  socially 
prominent  couple  had  fled  the  country 
shortly  before  they  were  indicted  in  1 957. 
They  have  been  living  in  Cuba  and 
Czechoslovakia  ever  since. 

Accuracy  in  Media  has  recently 
obtained  FBI  files  on  the  Stern  case  which 
show  that  the  Department  of  Justice  over¬ 


ruled  the  recommendations  of  both  the 
FBI  and  the  U.S.  Attorney  in  New  York 
City  in  deciding  to  apply  for  dismissal  of 
the  indictments  against  these  Soviet  spies. 
This  decision  was  made  during  the  same 
period  that  the  Justice  Department  was 
vigorously  pursuing  the  prosecution  of 
Mark  Felt  and  Edward  Miller,  the  two  FBI 
officials.  The  Sterns  had  been  trying  since 
1 971  to  get  the  charges  against  them  drop¬ 
ped  so  that  they  could  return  to  the  U.S. 
from  their  exile  in  Czechoslavakia.  The 
FBI  and  the  U.S.  Attorney's  office  in  New 
York  had  strongly  opposed  such  action 
except  on  the  condition  that  the  Sterns 
agree  to  be  interrogated  by  the  FBI  and 
demonstrate  that  they  were  cooperating 
fully  in  disclosing  information  they  had 
about  Soviet  espionage  activities  in  the 
United  States. 

The  FBI  believed  that  the  Sterns  had 
information  that  would  be  very  valuable 
for  counter-intelligence  purposes.  While 
several  members  of  the  Stern  spy  ring  had 
been  identified,  some  remained  unknown. 
They  could  still  be  Soviet  "moles"  even  at 
this  late  date.  With  the  passage  of  time  and 
the  death  of  some  of  the  witnesses  against 
the  Sterns,  the  difficulty  of  prosecuting 
the  case  had  no  doubt  increased.  Never¬ 
theless,  the  FBI  and  the  U.S.  Attorney  be¬ 
lieved  that  the  case  was  strong  enough 
that  the  threat  of  prosecution  could  be 
used  as  a  powerful  lever  to  extract  in¬ 
formation  from  the  Sterns. 

Not  long  after  the  Carter  Administra¬ 
tion  took  office,  a  campaign  was  mounted 
to  get  the  Stern  case  dismissed.  The  point 


man  was  Rep.  Don  Edwards,  D.-Calif., 
who  began  writing  to  the  Justice  Depart¬ 
ment  and  the  White  House.  Edwards 
wrote:  "From  what  I  know  of  the  Martha 
E)odd  and  Alfred  Stern  case,  it  seems  to  me 
that  the  generous  thing  to  do  would  be  to 
quash  the  indictments  and  allow  them  to 
spend  their  last  few  years  at  home."  Ed¬ 
wards  was  critical  of  the  Justice  Depart¬ 
ment  for  "going  by  the  book"  and  expect¬ 
ing  these  Soviet  spies  to  submit  to  inter¬ 
rogation  by  the  FBI  and  court  proceed¬ 
ings. 

Benjamin  Civiletti  Goes 
to  Bat  for  Spies 

This  struck  a  responsive  chord  with  then 
Assistant  Attorney  General  Benjamin 
Civiletti,  who  promised  Edwards  that  he 
would  have  the  case  reevaluated.  On  Au¬ 
gust  4, 1978,  and  FBI  memo  reported  that 
Civiletti  was  favorably  considering  seek¬ 
ing  a  dismissal  of  the  indictment.  The  FBI 
quickly  informed  the  Justice  Department 
that  it  believed  that  every  possible  effort 
should  be  made  to  have  the  Sterns  submit 
to  in-depth  interrogations  as  a  condition 
for  dismissing  the  indictments.  Justice 
ignored  this  advice.  The  U.S.  Attorney  in 
New  York  balked  at  carrying  out  the 
orders,  but  he  was  soon  brought  into  line, 
and  the  indictments  were  quashed  on 
March  22,  1979. 

The  media  failed  to  point  out  the  con¬ 
trast  lietween  the  relentless  prosecution 
of  Felt  and  Miller  and  the  forgiving  of  the 
Sterns  for  reasons  that  are  anything  but 
clear. 


REED  IRVINE  IS  CHAIRMAN  OF  ACCURACY  IN  MEDIA,  THE  MEDIA  WATCHDOG,  AND  IS 
EDITOR  OF  THE  AIM  REPORT.  THIS  WEEKLY  COLUMN  IS  AVAILABLE  TO  PAPERS  FOR  A 
MODERATE  CHARGE.  For  information  write  AIM,  777  14th  St.,  N.W.,  Washington,  D.C.  20005,  or 
call  (202)  783-4406. 


Henry  m.  Kiser  is  the  newly  named 
chief  financial  officer  of  the  Des  Moines 
Register  and  Tribune  Company  and 
James  Koolhof  is  the  new  assistant 
chief  financial  officer  and  controller. 
Also,  M.  Wayne  Wisehart  will  be 
named  treasurer  of  the  company. 

The  promotions  reflect  retirement  ear¬ 
ly  next  year  of  Louis  H.  Norris,  finan¬ 
cial  vice  president,  when  it  is  anticipated 
Kiser  will  be  named  vice  president/fi¬ 
nance  as  well  as  chief  financial  officer. 

Kiser  joined  the  company  last  year 
with  an  MBA  degree  from  Stanford 
Graduate  School  of  Business  and  earlier 
was  a  high  school  English  teacher  and 
reporter  in  Tucson.  Koolhof  was  treasur¬ 
er  and  controller  of  the  company  and  with 
the  newspaper  company  since  1975. 
Wisehart,  with  the  company  since  1977, 
has  served  as  tax  manager  and  assistant 
treasurer. 


Newspeople  in  the  news 


Irwin  Kornfeld  Kendall  E.  Bagge 

Kendall  E.  Bagge,  formerly  Southern  advertising  manager  of  Barron's 
National  Business  and  Financial  Weekly,  is  named  to  the  newly  created 
position  of  U.S.  advertising  manager  of  The  Asian  Wall  Street  Journal  and 
The  Asian  Wall  Street  Journal  Weekly,  based  in  New  York. 

Succeeding  Bagge  is  Irwin  Kornfeld,  formerly  a  Barron's  advertising  sales 
representative  in  New  York  who  will  be  based  in  the  Dallas  office  which 
opened  late  last  year. 

Bagge  joined  Dow  Jones  in  1 971  on  Barron's  sales  staff  and  transferred  to 
the  Wall  Street  Journal  in  1974,  returning  to  Barron's  in  late  1979.  Kornfeld 
joined  the  New  York  sales  staff  late  last  year  and  most  recently  handled 
insurance  advertising  and  all  corporate  and  financial  advertising  originating 
in  the  Philadelphia  area. 


Robert  J.  Wright,  Jr.,  was 
appointed  sports  editor  of  the  Phi¬ 
ladelphia  Bulletin,  succeeding  Herbert 
W.  Stutz,  who  moved  to  executive 
sports  editor  of  the  Columbus  (Ohio)  Dis¬ 
patch.  Wright  has  been  with  the  Bulletin 
since  1971,  and  is  best  known  to  Bulletin 
readers  as  the  boxing  writer. 

♦  ♦  * 

Bob  Blackham  resigned  as  advertis¬ 
ing  director  of  the  Clearwater  (Fla.)  Sun 
to  be  executive  vice  president  of 
Andrews  &  Associates  Advertising 
Agency  in  Clearwater.  Sam  Adkins, 
Orlando  Sentinel  Star,  succeeds  him  as 
president  of  Florida  Newspaper  Adver¬ 
tising  Executives. 

♦  ♦  ♦ 

Melvin  E.  Tharp,  senior  vice  presi¬ 
dent  and  secretary  of  The  Dispatch  Print¬ 
ing  Co.,  Columbus,  Ohio,  and  publisher 
of  Ohio  Magazine,  announced  he  will  re¬ 
tire  in  January.  Tharp  has  held  a  number 
of  positions  with  the  Dispatch  since  1938 
when  he  joined  the  company  as  assistant 
promotion  manager.  In  1965  he  was 
elected  vice  president  of  the  printing 
company  and  in  1973  secretary  of  the  cor¬ 
poration,  becoming  senior  vice  president 
in  1979. 


“The  person  you  describe 
is  the  person 

well  deliver”  1^ 


It's  not  a  slogan. 

It’s  our  track  record. 

We've  successfully  recruited  for 
virtually  every  kind  of  executive  post  in 
broadcasting,  cable  television,  and 
publishing.  At  every  level. 

The  executives  we  delivered  were 
right  for  our  clients,  for  their  companies, 
and  for  the  specific  responsibilities  of 
each  position. 

Our  clients  tell  us  we  re  the  best  in  our 
field. 

We  know  where  to  look.  We  dig  deep. 
We  sift  meticulously.  We  investigate 
thoroughly. 

And  we  do  it  all  very,  very  quietly. 

If  you  seek  a  key  executive,  let’s 
discuss  why  our  search  and 
recruitment  will  be  your  most  effective  A 
way  to  get  the  person  who’s  right 
for  you. 


James  L.  Patrick  of  the  Huntington 
(W.  Va.)  Publishing  Co.,  was  appointed 
production  director  of  the  Courier  Post, 
effective  December  15,  replacing  James 
M.  Rife,  who  was  appointed  regional 
production  director  for  Gannett  Co., 
Inc.,  which  owns  the  Courier  Post.  Rife 
will  be  in  charge  of  production  operations 
for  about  20  papers  in  eight  northeastern 
and  midwest  states. 


Mark  Cushman,  a  district  manager 
for  the  Ashland  (Ore.)  Tidings,  was 
named  circulation  manager.  Previously 
he  was  on  the  circulation  staffs  of  the 
Albany  (Ore.)  Democrat-Herald  and  the 
Grants  Pass  (Ore.)  Daily  Courier.  He  re¬ 
places  Bart  Saling. 
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Bryan 

Lynn  R.  Bryan  assumed  the  position 
of  director  of  marketing  and  sales  for  the 
Bakersfield  Californian,  moving  West 
from  the  Philadelphia  Bulletin,  where  he 
was  director  of  marketing  development. 
Prior  to  the  Philadelphia  post  he  was 
director  of  advertising  and  promotion  for 
The  News-Journal  papers  in  Wilmington, 
Delaware. 

♦  ♦  * 

Ann  MacCollom  Crawford  is  the 
newly  named  assistant  editor  of  The  Re¬ 
cord,  Hackensack,  N.J.,  and  becomes 
the  first  woman  to  be  listed  on  the  news¬ 
paper’ s  masthead.  She  wrote  Record 
editorials  for  the  past  three  years,  and  in 
15  years  with  the  newspaper  has  served 
as  a  Rockland  County  Bureau  Reporter, 
federal  court  reporter,  political  and 
general  assignment  writer  and  in  inves¬ 
tigative  work. 

*  ♦  ♦ 

Jerry  Merlino,  previously  director 
of  sales  and  marketing  for  the  Grand 
Junction  (Colo.)  Daily  Sentinel  and  a  for¬ 
mer  editor  and  publisher  of  the  Leesburg 
(Fla.)  Daily  Commercial,  joined  the 
Cleveland  Press  as  vice  president  for 
marketing.  Merlino  resigned  as  president 
of  the  Grand  Junction  Chamber  of  Com¬ 
merce  to  take  his  new  position. 

4c 

John  C.  Schweitzer,  who  directed 
numerous  market  research  projects  re¬ 
lated  to  the  newspaper  industry,  was  re¬ 
cently  named  general  manager  of  the  Tri¬ 
bune-Star  Publishing  Co.,  Terre  Haute, 
Indiana.  He  holds  a  doctorate  in  com¬ 
munication  and  business  from  the  Uni¬ 
versity  of  North  Carolina  and  was  with 
Information  Analysis  Consultants  of  Dal¬ 
las  for  the  past  year.  Schweitzer  also  de¬ 
veloped  market  research  studies  dealing 
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with  readership  while  serving  as  vice 
president  of  Belden  Associates,  Dallas, 
from  1977  to  1979.  He  was  assistant  pro¬ 
fessor  in  the  Indiana  University  School  of 
Journalism  from  1973  to  1979  and  has 
worked  for  newspapers  in  Charlotte, 
N.C.,  and  Decatur,  Ill. 

B.K.  Cox,  who  was  serving  as  general 
manager  of  the  Terre  Haute  newspapers, 
will  continue  his  duties  as  secretary- 
treasurer  of  the  company. 

♦  ♦  * 

James  E.  Bond  is  the  newly  appointed 
circulation  director  of  the  Royal  Oak 
(Mich.)  Tribune.  He  joins  the  Tribune 
from  Toms  River,  N.J.,  where  he  was 
circulation  promotion  manager  for  the 
Times-Observer  and  Manahawkin  News¬ 
papers,  Inc. 


Larry  Clore,  with  Multi- Ad  Ser¬ 
vices,  Inc.,  Peoria,  111.,  since  1975,  was 
promoted  to  executive  vice  president. 

♦  ♦  * 

C.  Anthony  Brown,  formerly  with 
the  St.  Paul  Dispatch  and  more  recently 
on  the  Galveston  Daily  News  staff,  has 
become  assistant  news  editor.^ 

*  *  * 

Dick  Thorsen  was  named  production 
manager  for  Current  Newspapers  of 
Burnsville,  Minnesota.  Before  joining  the 
firm,  Thorsen  was  editor  of  the  Caledonia 
(Minn.)  Argus. 

*  *  * 

Wanda  J.  King  assistant  classified 
advertising  manager  of  the  Indianapolis 
Star  and  News,  was  named  manager,  re¬ 
placing  Paul  C.  Schulz,  who  resigned. 

(Continued  on  page  32) 


the  most  experienced 
tiim  in  newspaper  execntive 
recruitment. 

Publishers,  corporate  executives,  managers  in  all 
departments -we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  1 5  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 
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Newspeople 

(Continued  from  page  31) 


Jim  Rennie,  executive  editor  of  the 
Ottawa  Journal  when  it  died  last  August, 
will  become  managing  editor  of  the  Seat¬ 
tle  Post  Intelligencer  around  the  turn  of 
year. 

Other  former  Journal  executives  who 
have  relocated  are  Art  Wood,  to  pub¬ 
lisher  of  The  Reporter,  Cambridge,  Ont., 
and  editor  John  Grace,  appointed  to  the 
Canadian  Radio  Television  and  Telecom¬ 
munications  Commission. 

*  *  * 

R.  S.  Keefe,  head  of  the  news  office  of 
Washington  and  Lee  University  for  the 
past  10  years,  joins  the  international  man¬ 
agement-consulting  firm  of  McKinsey  & 
Co.,  Inc.,  as  editor  January  1,  initially 
based  in  the  Cleveland  office.  He  will 
develop  an  editorial  operation  for  the 
firm’s  Canadian  activities  out  of  Toronto. 

Keefe  will  be  succeeded  by  Jeffrey 
G.  Hanna,  a  reporter  for  the  Norfolk 
Viginian-Pilot  since  1979  and  for  the 
Nashville  Tennessean  earlier.  Keefe  was 
city  hall  reporter  for  the  Milford  (Conn.) 
Citizen  and  a  suburban  bureau  chief  for 
the  Waterhury  (Conn.)  Republican  be¬ 
forejoining  the  university. 

*  *  ♦ 

Justin  Hoberg,  midwestern  broad- 
caster,is  the  new  executive  vice  president 
and  general  manager  for  the  broadcast 
division  of  the  Peoria  (Ill.)  Journal  Star, 
Inc.,  and  will  be  responsible  for  all  opera¬ 
tions  of  the  group’s  eleven  AM/FM  sta¬ 
tions.  Hobergjoined  what  is  now  KNOX- 
AM  in  Grand  Forks,  N.D.,  while  attend¬ 
ing  the  University  of  North  Dakota  and 
became  sales  manager  in  1959  and  general 
manager  in  1962.  When  the  station  was 
purchased  by  the  newspaper’s  broadcast 
division  in  1972  he  was  majority  owner. 

*  *  4: 

Marx  Gibson  was  named  managing 
editor  of  the  Kankakee  (III.)  Daily  Jour¬ 
nal  and  Peter  Young  is  the  newly 
named  city  editor.  Gibson  was  city  editor 
of  the  Joliet  (Ill.)  Herald-News  for  six 
years  and  executive  editor  of  the  Harvey 
(III.)  Star-Tribune  10  years.  Young  has 
been  with  several  newspapers,  including 
the  Macon  (Ga.)  News. 

*  ♦  * 

Alvin  F.  Oickle,  who  retired 
November  8  after  34  years  with  the 
Greenfield  (Mass.)  Recorder  where  he 
was  editor,  was  appointed  assistant  direc¬ 
tor  of  University  Relations  at  the  State 
University  of  New  York  at  Stony  Brook. 

9|(  3fc  :fc 

Ray  Sadler,  previously  controller, 
was  promoted  to  administrative  assistant 
to  the  publisher  for  special  projects  at  the 
Palm  Beach  (Fla.)  Post  and  Times.  Roy 
Davidson,  assistant  controller,  was 
named  controller. 


Villareal  Donaldson 


William  L.  Donaldson  has  been  named 
director  of  circulation  for  the  Omaha 
World-Herald,  succeeding  Jerry  Calla¬ 
han,  who  resigned  to  do  circulation  con¬ 
sulting  work.  The  World-Herald  will  be  a 
client.  Also  in  management  changes,  Lora 
Villareal,  with  the  newspaper  since  1977, 
replaces  Donaldson  as  personnel  man¬ 
ager. 

Donaldson  began  with  the  World- 
Herald  in  1966  and  since  1972  served  as 
employee  relations  manager,  being 
named  company  secretary  in  January  of 
this  year.  He  continues  in  that  position. 


Alfred  T.  Hamilton  Jr.  is  the  new  man¬ 
aging  editor  of  the  Greensboro  (N.C.) 
Record,  replacing  Juanita  Weekley,  who 
will  assume  the  newly  established  post  of 
special  projects  director  of  the  Daily 
News  and  The  Record.  Also  assuming  new 
positions  are  Robert  Register,  who  be¬ 
comes  deputy  managing  editor;  Donald 
W.  Patterson,  city  editor,  and  Judith  E. 
Strange,  assistant  city  editor. 

Hamilton  served  The  Record  as  city  edi¬ 
tor  from  1976  and  since  joining  the 
Greensboro  News  Co.  eight  years  ago 
covered  law  enforcement  and  sports  and 
was  assistant  city  editor  of  the  Daily 
News.  He  holds  a  master's  degree  from 
the  Newhouse  School  of  Public  Com¬ 
munication  and  is  a  lieutenant  comman¬ 
der  in  the  U.S.  Naval  Reserve. 


David  C.  Tomasini,  assistant  adver¬ 
tising  director,  was  promoted  to  depart¬ 
ment  head  at  the  North  Adams  (Mass.) 
Transcript. 


Dave  Stevenson,  ad  salesman  at 
Orlando  Sentinel  Star,  has  joined  the 
sales  staff  of  Florida  Trend  business 
magazine. 

*  ^  4: 

Jackson  Newspapers,  New  Haven, 
Conn.,  promoted  assistant  general  mana¬ 
ger  Brian  C.  Thayer,  to  vice  president 
and  general  manager,  assuming  duties 
previously  held  by  Donald  A.  Spargo, 
retired.  Before  joining  Jackson  Newspap¬ 
ers  last  July,  Thayer  was  publisher  of  the 
Biddeford  (Me.)  Journal  Tribune. 

Edward  J.  Murphy,  Jackson  News¬ 
papers  personnel  manager  since.  1966, 
was  named  vice  president  for  human  re¬ 
sources. 

ifc  *  4: 

S.  Archie  Holdridge,  farm  col¬ 
umnist,  Hartford  (Conn.)  Courant,  re¬ 
ceived  the  Connecticut  Farm  Bureau’s 
Recognition  Award  for  “outstanding 
contribution  to  agriculture  and  to  agri¬ 
cultural  understanding.” 

*  * 

Kenneth  Hooker,  business  editor  of 
the  Hartford  (Conn.)  Courant  since  1976, 
resigned  to  join  New  England  Business, 
Boston-based  fortnightly  business  news 
magazine,  as  editor. 

*  ♦  * 

J.  R.  Harder,  a  graduate  of  the  Uni¬ 
versity  of  Florida  School  of  Journalism, 
was  appointed  managing  editor  of  The 
Florida  Keys  Keynoter,  a  newspaper 
published  weekly  on  the  Florida  Keys. 
Harder  was  formerly  news  editor. 

P.K.  Rutherford  was  appointed 
advertising  director.  He  has  held  posi¬ 
tions  with  the  Miami  Herald  and  Today, 
Cocoa  Beach. 

♦ 

Marilyn  Mower,  formerly  editor  of 
the  Island  Sun,  a  weekly  in  the  Jefferson- 
Pilot  Publications  Group,  was  named  in¬ 
formation  specialist  for  the  leisure  ser¬ 
vices  department  of  the  City  of  St.  Peters¬ 
burg. 

:fc  *  :(c 

Albert  Morrow,  30,  manager  of 
computer  operation  at  Gifford  Hill  &  Co. , 
Dallas,  Tex.  has  joined  the  Dallas  Times 
Herald  as  data  processing  operations 
manager. 

♦  *  * 

David  N.  Blair,  former  news  editor 
of  Defiance  (Ohio)  Crescent-News,  was 
named  managing  editor  of  Greenville 
(Ohio)  Daily  Advocate. 

*  *  * 

Ken  Bruns,  currently  art  director  of 
the  promotion  and  public  relations  de¬ 
partment  of  the  Los  Angeles  Times,  was 
named  to  the  new  position  of  editorial 
design  director. 

*  # 

James  V.  Fitzpatrick,  a  Palm  Beach, 
Fla.  businessman,  was  named  to  the 
board  of  directors  of  County  Enterprises 
Inc. ,  Jupiter,  Fla. ,  which  publishes  Coun¬ 
ty  Journal. 
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Page  redesign 


How  to  improve  packaging 
and  presentation  of  news 


By  Amour  Krupnik 

St.  Paul  Dispatch 

October  24,  1980 

Problem:  Looked  good,  at  first  glance,  but  closer  look 
revealed  many  deficiencies.  Page  seemed  loose  and  space 
wasted.  Nothing  seemed  to  be  emphasized.  Bylines  and 
jump  lines  were  weak  and  tieline  and  logo  were  interruptive. 

Solution:  Reduce  the  6  to  24  point  spaces  between  grafs  to 
4  pts.  Move  Analysis  logo  to  top  of  story.  Make  tieline 
stronger  and  move  to  bottom  of  story.  Make  bylines  heavier, 
but  smaller  type  and  add  thin  rules  to  reinforce  story  struc¬ 
ture.  On  wide-width  stories,  reduce  two-line  bylines  to  one 
line.  Add  thin  tapes  between  capsule  items  and  across  bot¬ 
tom.  Use  head  shot  in  capsule  package.  Line  up  thick  and 


(From  a  presentation  by  Amour  Krupnik,  director  of  infor¬ 
mation  systems  and  formerly  the  art  director  of  the  St.  Louis 
Globe- Democrat,  which  he  presented  as  part  of  the  Mid- 
America  Press  Institute’s  seminar  on  newspaper  make-up  in 
St.  Louis,  November  14-16.) 
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thin  tapes  with  capsule  items,  instead  of  letting  them  hang 
over. 

Problem:  Good-sized  photo  but  gray  edges  diminished  its 
strength.  Cutline  too  wide  and  tieline  to  story  was  buried  at 
end  of  cutline.  Italic  caption  looked  out  of  place  with  rest  of 
page. 

Solution:  Use  smaller,  but  heavier,  roman  cutline.  Add 
thin  tapes  all  around  photo.  Cut  down  width  of  type. 
Strengthen  story  reference  with  heavier  type  and  flush  right. 

Problem:  Nice  touch  in  masthead  (EXTRA),  but  not 
enough  information  for  reader.  Could  be  boring  day  after  day 
and  turn  off  the  readers.  Heavy,  italic  skyline  too  dominant 
and  unstructured.  Another  contribution  to  the  flabbiness  of 
the  page. 

Solution:  Add  name  of  section  (or  page)  and  a  photo.  Cut 
down  size  and  weight  of  the  skyline. 

Problem:  Box  at  top  of  page  was  neat,  but  weak.  Type 
crowds  sides  of  box  and  headline  did  not  line  up  with  story. 

Solution:  Add  4  point  tape  between  mast  and  box.  Cut 
down  width  of  columns.  Add  heavy  stickdown  initial  to  start 
of  story.  Increase  type  size  of  quote  and  move  away  from 
byline.  Line  up  head  with  story. 
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NY  News  editor  dismisses 
rumors  of  newspaper  war 


By  Bill  Gloede 

New  York  News  editor  Michael  J. 
O’Neill  last  week  dismissed  the  notion 
that  the  newspaper  is  at  war  with  its  com¬ 
petitors  and  suggested  that  the  News  is 
instead  involved  in  a  massive  improve¬ 
ment  project. 

Speaking  during  a  luncheon  sponsored 
by  New  York  Women  in  Communica¬ 
tions  in  Manhattan  November  20,  O’Neill 
refuted  what  he  called  “rumors”  that  the 
News  and  the  afternoon  New  York  Post 
were  engaged  in  “a  so-called  newspaper 
war.”  He  even  took  lighthearted  yet  pur¬ 
poseful  issue  with  the  given  title  of  his 
speech,  “New  York’s  Newspaper  Scene: 
The  Combat  Zone.” 

Said  O’Neill,  “The  general  marketing 
strategy  we’ve  adopted  has  practically 
nothing  at  all  to  do  with  the  Post  —  I’ve 
written  umpteen  memos  on  the  strategy, 
some  of  them  quite  recently,  and  I  don’t 
think  I  have  ever  even  mentioned  the  Post 
except  in  the  most  peripheral  of  ways.” 
Facetiously,  he  added,  “This  is  not  to 
slight  the  Post —  I’m  sure  you  understand 
that  that  would  be  the  last  thing  I  would 
ever  do.” 

O’Neill  maintained  that  the  News’ 
efforts  at  expanding  its  news  coverage 
and  staff,  adding  new  sections  and  laun¬ 
ching  a  new  afternoon  edition  were 
undertaken  for  reasons  having  nothing  to 
do  with  its  competitors.  He  said  the  mass, 
post-war  migration  of  city  dwellers  to  the 
suburbs;  the  emergence  of  “powerful 
competitors”  in  the  outer  ranges  of  the 
News’  circulaion  area  and  what  he 
termed  “a  whole  series  of  extraordinary 
social  and  economic  changes”  in  the  city 
all  figured  into  the  News’  new  marketing 
strategy. 

“For  some  time  now,  we  have  been 
carefully  converting  the  Daily  News  from 
a  mass  circulation  paper  in  the  style  of  the 
‘30s  and  ‘40s  to  a  full-service  community 
newspaper  —  a  newspaper  that  is  not  a 
fluff  read,  not  just  a  brief  bubble  of  enter¬ 
tainment  meant  for  a  subway  ride  —  but  a 
substantial,  responsible  newspaper,”  he 
said. 

With  the  recent  additions  of  staff,  con¬ 
tent  and  the  new  editions,  the  News  is  not 
waging  a  readership  war  with  the  New 
York  Times  and  the  Post,  O’Neill  said. 

“What  is  new  now  is  that  the  manage¬ 
ment  of  the  News  and  the  Tribune  Com¬ 
pany  in  Chicago  have  made  an  unpre¬ 
cedented  commitment  of  talent,  energy 
and  $20  million  to  a  very  large  improve¬ 
ment  program  for  the  daily  paper  —  no¬ 
thing  quite  like  it  has  ever  been  tried  be¬ 
fore,  I  think,  on  such  a  scale  in  so  short  a 
time,”  said  O’Neill,  noting  that  the  News 
has  introduced  six  new  sections,  a  new 


afternoon  edition,  new  graphics,  six  addi¬ 
tional  news  pages  daily,  new  editorial  col¬ 
umnists  and  op-ed  material  and  expanded 
local  coverage,  all  in  eight  weeks,  most  in 
less  than  five  weeks. 

The  News’  goal,  he  said,  was  to“go 
beyond  the  cliche  news  of  government  to 
provide  a  full  range  of  a  very  special  kind 
of  news  ...  to  help  people  cope  with  a 
very  complex  world.” 

He  said  the  idea  of  an  afternoon  edition 
has  been  kicking  around  the  News  for 
some  time  —  he  reported  that  back  in 
1967,  both  the  News  and  the  Times  were 
contemplating  afternoon  editions  in  re¬ 
sponse  to  “the  collapse  of  the  other  after¬ 
noon  papers  —  and  not  the  Post.” 

Tonight,  the  News’  afternoon  product, 
is  doing  well,  according  to  O’Neill.  He 
said  it’s  performance  so  far  has  spawned 
management  optimism  and  enthusiasm. 

But,  O’Neill  said,  “I’d  be  the  first  to 
concede  that  some  of  us  were  overly  opti¬ 
mistic  about  how  well  we  could  do  right 
off  the  bat,  expecting  a  quickie  circula¬ 
tion  of  150,000  or  more.” 

He  continued,  “In  retrospect,  now  that 
we  know  more  about  the  problems  of 
promoting  and  selling  a  brand  new  pro¬ 
duct,  publication,  we’re  more  realistic. 
We’re  optimistic  because  we’re  already 
selling  some  100,000  copies  of  Tonight, 
despite  the  fact  that  we  killed  our  old 
two-star  and  city  three-star  editions,  de¬ 
spite  the  fact  that  we  also  eliminated  our 
big  Night  Owl  edition  in  a  way  that  left  a 
lot  of  bewildered  readers  thinking 
that  .  .  .  there  was  nothing  there  to  re¬ 
place  it,  despite  some  false  moves  in  the 
promotion  field  and  despite  some  very 
difficult  distribution  problems.” 

A  “loud  and  clear”  message  has  been 
delivered  by  Tonight  readers  through  a 
Yankelovich,  Skelly  &  White  survey  of 
1,200  headers  in  both  New  York  and  in 
some  surrounding  suburbs,  according  to 
O’Neill.  The  survey  indicated  that  46%  of 
Tonight  readers  have  a  family  income  of 
$25,000  or  more,  six  of  ten  are  in  profes¬ 
sional,  executive  or  white  collar  jobs  and 
37%  are  college  graduates.  According  to 
O’Neill,  that  demographic  profile  is  “ex¬ 
actly  what  we  expected.” 

In  the  advertising  department,  execu¬ 
tives  are  virtually  euphoric.  Linage  in  the 
Manhattan  section,  which  was  orignially 
projected  at  roughly  850,000  lines  annual¬ 
ly,  is  currently  running  three  times  that 
rate,  according  to  O’Neill.  And  new  busi¬ 
ness  is  comming  in,  he  said,  jubilantly 
pointing  to  a  new,  big-schedule  buy  by 
Bloomingdales,  the  upscale  New  York 
department  store  which  has  historically 
used  the  News  for  clearance  sales  and 
special  campaigns  while  concentrating 


AT&T  ad  test  faces 
publisher  opposition 

A  group  of  Texas  newspaper  publishers, 
led  by  Philip  J.  Meek,  chairman  of  Texas 
Daily  Newspaper  Association’s  telecom¬ 
munications  task  force,  plan  to  file  a  formal 
request  with  the  Public  Utilities  Commission 
that  would  prevent  AT&T  fiom  experiment¬ 
ing  with  a  home  tv  ad  service  in  Austin  next 
June. 

Robert  G.  Marbut,  head  of  Harte-Hanks 
Communications  in  San  Antonio,  who  is 
chairman  of  ANPA’s  telecommunications 
committee,  has  maintained  that  AT&T  is 
rushing  to  get  its  Electronic  Information 
Service  into  operation  before  a  new  deregu¬ 
lation  bill  can  be  written  which  might  restrict 
Bell  in  this  area  of  information  services. 

Telecommunications  industry  will  be 
given  top  priority  by  the  Senate  Commerce 
Committee  under  its  new  Republican  chair¬ 
man,  Sen.  Robert  Packwood  (Ore.). 


most  of  its  budget  in  the  Times. 

“I’d  be  the  last  to  claim,  of  course,  that 
we  have  come  up  with  a  perfect  newspap¬ 
er,”  he  said,  “from  our  own  reflection, 
from  the  unsolicited  but  I’m  sure  very 
well  intentioned  critiques  of  our  collegues 
and  creditors,  we  have  drawn  some  con¬ 
clusions  about  the  things  we  want  to 
change.”  He  did  not  elaborate  on  the 
potential  changes. 

In  an  effort  to  disspell  several 
“rumors”  he  said  had  been  spreading 
around  the  market,  O’Neill  said,  “We  are 
paying  for  everything  we  are  doing  out  of 
our  own  pockets  —  contrary  to  some 
rivalrous  gossip,  we  haven’t  borrowed  a 
dime  from  anyone.” 

He  continued,  “The  Tribune  Company 
and  its  board  of  directors  are  backing  us 
to  the  hilt  —  they’re  solidly  committed  to 
us  into  the  future  —  they  won’t  cut  tail 
and  run.” 

Finally,  he  said,  “The  Daily  News  isn’t 
going  hi-hat.  The  p.m.  and  Manhattan 
sections  are  pretty  upscale  —  sure  — 
that’s  the  way  they’re  supposed  to  be. 
But  the  morning  Daily  News,  our  main 
act,  is  still  its  own  unique  self.” 

The  News  average  net  paid  daily  cir¬ 
culation  for  the  period  ended  Sept.  30, 

1980  was  1,524,641  compared  to 
1,606,365  for  the  same  period  one  year 
ago.  The  paper’s  net  paid  Sunday  circula¬ 
tion  was  2 , 1 25 , 1 56  this  year  for  the  period 
ended  Sept.  30  and  2,237,494  last  year. 
Official  ABC  figures  for  the  Tonight  edi¬ 
tion  will  not  be  available  until  the  March, 

1981  publisher’s  statement  is  filed,  at  the 
earliest,  according  to  News  marketing 
director  Lester  Bridges. 

The  News  recently  announced  a  shift  in 
advertising  department  organizational 
strategy  and  management.  Additionally, 
the  News’  new  advertising  agency,  Hol¬ 
land  and  Calloway,  recently  broke  a  ma¬ 
jor  new  advertising  campaign  which  fea¬ 
tures  News  staffers  in  television  spots. 
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Access  to  housing  inspection  records  won  by  paper 


Athens  (Oh.)  News,  a  twice  weekly  di 
newspaper,  won  its  court  battle  against  oi 
the  city  of  Athens  for  release  of  housing  d\ 
inspection  records  being  withheld  from  te 
the  paper  by  the  Code  Enforcement  gj 
director  and  the  City  Law  Director.  th 

Last  April,  reporters  for  the  Athens  th 
News  were  denied  access  the  city's  hous-  C 
ing  inspection  records  while  investigating 
sub-standard  housing  in  Athens.  Athens  c< 
news  attorney  Tom  Esiocker  filed  a  writ  pi 
of  mandamus  in  Athens  County  Common  _ 
Pleas  Court  seeking  an  order  for  release  | 
of  the  records  as  stipulated  in  the  Athens 
City  Code,  the  Athens  Housing  Code  and  I 
the  Ohio  Revised  Code. 

Common  Pleas  Court  Judge  William 
Rowland  upheld  the  writ  of  mandamus  j,j 
and  ordered  the  Code  Enforcement  office 
to  release  applications  for  rooming  house  j., 
permits,  rental  permits  and  the  “notice  of 
violation”  reports,  which  include  official  3 
notice  of  violation  or  non-violation  of  the  ^ 
Athens  Housing  Code.  j,, 

All  investigatory  materials,  inspection  p 
reports  and  trial  preparation  records  are 
not  required  to  be  made  public,  Rowland  „ 
said.  The  Judge  cited  Ohio  Revised  code  ^ 
section  149.43  as  the  basis  for  his  deci- 
sion.  That  section  governs  the  availability  5 
of  public  records.  ^ 

City  Law  Director  Garry  Hunter  de-  5 
nied  reporters  access  to  the  housing  in-  g 
spection  records  based  on  the  Ohio  priva¬ 
cy  Act  and  a  landlord's  right  to  privacy,  f 
Hunter  said  he  filed  a  motion  with  the  g 
court  after  the  decision  was  handed  down 
seeking  a  directive  on  how  the  Code  j, 
office  is  to  give  the  public  the  records  and  ^ 
at  the  same  time  assure  the  violators  are  j 
informed.  Hunter  also  sought  a  ruling  on  g 
requiring  a  newspaper  to  make  publica¬ 
tion  of  notices  and  violations  uniform  in¬ 
stead  of  singling  out  individuals  for 
selected  publication. 

Judge  Rowland  said  that  motion  was 
denied. 

A  seven-member  full  time  staff  pro¬ 
duces  the  paper  which  is  distributed  free 
throughout  Athens  and  surrounding  vil¬ 
lages.  Eleven  part-time  staff  member  help 
produce  the  Athens  News  which  distri¬ 
butes  15,0(X)  copies  nine  months  of  the 
year  and  9,000  copies  during  the  summer 
when  Ohio  University  students  are  gone. 

The  Athens  News  is  competing  with  the 
six-day  a  week  Athens  Messenger,  also 
an  independently  owned  paper  and  the 
Monday  through  Saturday  student  news¬ 
paper,  the  Ohio  University  Post. 

The  Athen  News  is  three  years  old  hav¬ 
ing  moved  from  an  underground  “hip¬ 
pie”  newspaper  with  features  on  the 
Athen  Dope  Wizard  and  Landlord's  of 
the  month  to  widespread  investigative  re¬ 
porting  on  subjects  like  home  births,  cock 
fighting  in  southeastern  Ohio  and  cattle 
mutilations  in  nearby  Hocking  County. 

Three  years  ago  when  the  Athen  News 
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did  the  Landlord  of  the  Month  series, 
only  students  living  in  the  slum-like 
dwellings  took  it  seriously.  This  April  a 
tenant  living  in  a  house  the  News  investi¬ 
gated  three  years  ago  informed  the  news 
there  was  raw  sewage  in  the  basement, 
the  same  violations  that  were  cited  by  the 
Code  office  three  years  ago. 

The  News  sought  to  get  a  look  at  the 
code  investigation  report  to  see  why  this 
problem  still  existed  and  they  were  de- 

Newsday  circulates 
largest  TMS  section 

Long  Island  (N.Y.)  Newsday  recently 
circulated  its  largest  Total  Market  Satura¬ 
tion  weekly  section  of  the  year-- 
containing  %  pages. 

The  edition  was  distributed  to  over 
325,000  non-subscribers  on  Long  Island 
and  was  part  of  the  newspaper's  “Shop  in 
November.. .Relax  in  December  cam¬ 
paign. 

Newsday's  senior  vicepresident, 
marketing,  Dave  Targe,  developed  the 
campaign  to  “stimulate  public  awareness 
to  the  benefits  of  completing  their  holiday 
shopping  early  because  there  are  five  less 
selling  days  during  the  traditional  holiday 
shopping  period  between  Thanksgiving 
and  Christmas.” 

On  October  15,  Targe  hosted  a  break¬ 
fast  attended  by  advertising  agencies  to 
announce  the  promotion  and  on  Novem¬ 
ber  1,  the  promotion  began.  It  included 
in-paper  ads,  radio  spots  and  specially 
designed  logos  and  posters  for  delivery 
trucks  and  newsstand  dealers.  The  over¬ 
all  message  was  Newsday’s  urging  of 


nied  the  records,  thus  resulting  in  lawsuit. 

“Now  that  we  and  the  public  have  ac¬ 
cess  to  the  inspection  records  we  will  take 
a  look  at  the  total  housing  situation  in  this 
crowded  university  town,  where  rents 
charged  often  surpass  rent  prices  in  other 
university  towns  and  tenants  in  Athens 
are  forced  to  live  with  poor  quality  houses 
because  of  the  lackdasical  enforcement  of 
the  housing  code,”  said  Melody  Sands, 
editor. 

consumers  to  shop  early  instead  of  wait¬ 
ing  until  after  Thanksgiving. 

Newsday  published  its  annual  Christ¬ 
mas  Almanac  Special  Section  on  Novem¬ 
ber  20,  one  week  earlier  than  usual.  The 
Almanac  contained  120  pages  of  gift  ideas 
and  ads.  Much  of  the  editorial  copy  and 
ads  from  this  section  were  reprinted  for 
distribution  in  the  TMS  section  that  went 
out  to  non-readers. 

Former  employes 
find  new  jobs 

Gordon  Fisher,  president,  Southam 
Inc.,  said  about  200  of  the  Winnipefi 
Tribune’ sil 5  full-time  employes  have 
found  new  Jobs  and  another  50  have 
chosen  early  retirement  or  retraining. 
The  Tribune  was  closed  down  by  South¬ 
am  on  August  27. 

Fisher  said  the  Tribune  lost  about  $15 
million  in  the  five  years  prior  to  rhe  Au¬ 
gust  27  closing  trying  to  boost  the  circula¬ 
tion  of  the  paper  past  the  Winnipef;  Free 
Press. 


Xnland 

sells  security 

Security  means  no  surprises;  knowing  what 
you're  getting.When  you  deal  with  Inland, 
you'll  know,  because  we'll  tell  you.  Not  only 
that,  we'll  hack  our  word  with  a  money-hack 
promise  if  the  merchandise  is  returned  within 
15  days  after  receipt.  For  the  past  70  years. 

Inland  customers  have  had  that  kind  of 
- — ..  securitv.  Mavhe  that's  whv  thev  stay  Inland 
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Retired  N.Y.  Post  editorial 
cartoonist  faces  libel  suit 


A  First  Amendment  battle  is  shaping 
up  in  Southern  New  Jersey  where  a  for¬ 
mer  New  York  Post  editorial  cartoonist 
has  been  sued  by  a  local  real  estate  asso¬ 
ciation  for  cartoons  he  drew  and  paid  to 
have  run  in  a  local  shopper. 

The  cartoons  were  critical  of  the  sale  of 
some  land  by  the  mayor  of  Brigantine  in 
his  capacity  as  a  real  estate  broker  in  that 
small,  shorefront  community.  The  mayor 
eventually  resigned  and  mentioned  press¬ 
ure  from  the  press  as  one  of  the  reasons 
for  his  resignation. 

Along  with  cartoonist  John  Pierotti,  69, 
who  now  lives  in  Brigantine,  others 
named  in  the  suit  were  Brigantine  Shop¬ 
per’s  Guide  publisher  Gilbert  Panter  and 
Brigantine  resident  Richard  Walborn. 

The  situation  began  about  a  year  ago 
when  a  lot  facing  the  Atlantic  Ocean 
along  the  sand  dunes  was  sold  to  an  out- 
of-state  couple  for  $100,000.  Walker  and 
Rogge  Real  Estate  handled  the  transac¬ 
tion.  A  partner  in  the  firm  is  John  Rogge, 
who,  at  the  time,  was  a  six-term  mayor  of 
the  shorefront  community. 

Walborn  and  several  other  homeow¬ 
ners  who  live  near  the  parcel  of  land  that 
was  sold  contended  that  if  the  dunes  were 
removed  to  build  on,  the  community 
would  be  defenseless  against  a  stormy 
sea. 

They  pointed  out  that  a  house  in  that 
area  was  washed  away  during  a  storm  in 
I%2  and  contended  that  Rogge  should 
have  known  better  than  to  sell  property 
for  construction  in  that  area. 

They  filed  suit  to  block  the  issuance  of 
a  building  permit,  but  a  local  court  dismis¬ 
sed  the  suit. 

Pierotti  approached 

Walborn  approached  Pierotti  and 
asked  for  help.  Being  retired  from  the 
Post  and  a  resident  of  Brigantine,  Pierotti 
prepared  a  series  of  10  cartoons  criticiz¬ 
ing  the  sale  of  the  “dunefront  property” 
and  charging  an  unidentified  realtor  with 
being  greedy  and  having  no  ethics. 

Pierotti’s  cartoons  appeared  as  paid 
ads  in  the  Brigantine  Shopper’s  Guide 
over  several  months  time  culminating  this 
fall.  The  Guide  is  a  7,000  circulation,  tab¬ 
loid  shopper  which  the  53-year  old  Panter 
describes  as  being  “an  ad  sheet”  that  also 
contains  “some  community  news  as  sub¬ 
mitted  to  me.” 

The  cartoons  had  captions  such  as: 
“No  Code  of  Ethics  for  Brigantine,” 
“Good,  let’s  sell  some  more  dunes;”  and 
“People  are  talking  about  the  unnum¬ 
bered  beach  badges,”  “Who  cares,  we’re 
busy  selling  dunes.”  Other  cartoons 
portrayed  a  fist,  labeled  “A  realtor’s 
greed,”  plunging  down  a  rubber  stamp 
labeled  “Commissioner’s  okay,”  and  the 
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Pierotti  cartoon 


stamped  message  reading:  “Sale  of  Bri¬ 
gantine’s  Dunes  for  Housing.” 

The  cartoons  irritated  local  real  estate 
agents,  who  complained  that  they  were 
being  unfairly  labeled  based  on  the  ac¬ 
tions  of  one  broker-Rogge. 

“They  were  editorial  cartoons  like  I’ve 
been  doing  all  my  life,”  Pierotti  said.  The 
award  winning  cartoonist  said,  “There 
were  no  individuals’  names... no  attempt 
to  slander  anyone.” 

On  the  day  the  last  cartoon  appeared, 
Morris  Goldsmith,  an  Atlantic  City  attor¬ 
ney  representing  the  Atlantic  County 
Board  of  Realtors,  wrote  to  Panter  de¬ 
manding  a  “sincere-sounding  apology  for 
the  libel  you  have  committed.” 

Goldsmith  branded  the  cartoons  “stu¬ 
pid.”  He  also  wrote  to  Pierotti  and  Wal¬ 
born  demanding  apologies.  (Walborn  had 
run  an  ad  soliciting  names  for  a  petition 
drive  to  stop  construction  on  the  dunes 
site  which  he  said  would  lead  to  flooding 
and  loss  of  federally  subsidized  flood  in¬ 
surance  for  homeowners.) 

When  all  refused  to  apologized  or  re¬ 
tract,  Goldsmith  filed  a  libel  suit  against 
the  trio  on  behalf  of  two  Brigantine  real- 
estate  agents,  Ned  Carter  and  John  Risso. 

The  suit  contends  the  cartoons  placed 
all  Brigantine  real  estate  agents  “in  an 
odious  light  and  position”  and  that  they 
damaged  the  “integrity,  the  standing  in 
the  community  of  the  realtors  of  the 
area.” 

“When  they  first  came  to  see  me,  1 
wasn’t  concerned  about  the  freedom  of 
the  press,”  Panter  said.  “But  if  they  can 
sue  us  and  get  away  with  it,  they’re  taking 
away  that  freedom.” 


Pierotti  said  the  entire  issue  at  stake  is 
that  of  press  freedom  and  his  right  to  have 
the  cartoons  published  as  long  as  they  do 
not  slander  anyone. 

Pierotti  is  a  member  of  the  National 
Cartoonists  Society  and  one  of  the  orga¬ 
nization’s  past  presidents.  The  board  of 
governors  and  the  ethics  committee  of 
NCS  recently  paid  for  display  ads  to  run 
in  the  Brigantine  Shopper’s  Guide, 
Beachcomer  News  and  the  Atlantic  City 
Press  expressing  their  feelings  and  the 
feelings  of  their  membership  on  the 
matter. 

The  ads  stated  that  NCS  members 
“join  in  support  of  our  fellow  cartoonist 
and  past  president,  John  Pierotti,  in  his 
right  to  freely  express  his  feelings  in  the 
matter  of  the  Brigantine  Dunes  affair.” 

The  ad  further  states  that,  “those  who 
have  brought  suit  against  our  valued  and 
esteemed  colleague  should  be  reminded 
that  the  First  Amendment  of  the  United 
States  Constitution  guarantees  the  right 
of  expression  by  word  or  by  cartoon.” 

Milton  Caniff,  honorary  chairman  of 
the  National  Cartoonists  Society,  and  the 
creator  of  the  comic  strips  “Steve  Ca¬ 
nyon”  and  “Terry  and  the  Pirates,”  said, 
“Our  belief  is  that  a  cartoonist  has  the 
right  to  make  his  point  as  long  as  he 
doesn’t  slander  anyone,  which  we  don’t 
feel  these  cartoons  (by  Pierotti)  did.” 

On  October  15,  Rogge  resigned  as 
mayor  of  Brigantine  after  more  than  22 
years.  He  cited  his  wife’s  poor  health,  the 
pressures  of  the  press,  and  the  possible 
threat  of  withdrawal  of  flood  insurance 
from  Brigantine  for  violation  of  a  flood 
management  ordinance,  as  the  major 
reasons  for  his  decision  to  resign. 

Gannett  settles  libel 
suit  with  Parrinello 

Gannett  Co.,  Inc.  has  reached  an  out- 
of-court  settlement  of  a  $1 .5  million,  five- 
year-old  libel  suit  with  former  Rochester, 
N.Y.  councilman  John  Parrinello. 

Parrinello’s  lawsuit  against  the  Gan- 
nett-owned  Rochester  Democrat  and 
Chronicle  was  prompted  by  a  series  of 
articles  written  in  1973  by  reporter  Thom 
Akeman  (E&P,  Oct.  1 1).  The  articles  ex¬ 
amined  the  relationship  between  Par¬ 
rinello’s  law  firm  and  a  building  contrac¬ 
tor  doing  business  with  the  city. 

At  the  time  of  the  articles,  Parrinello 
was  running  for  reelection.  He  lost  the 
election  and  sued  the  paper.  Akeman, 
who  is  now  a  reporter  for  the  Sacramento 
Bee  and  Richard  Tuttle,  then  managing 
editor  of  the  Democrat  and  Chronicle  and 
now  executive  editor  of  Gannett’ s  Elmira 
(N.Y.)  Star-Gazette,  were  named  as  co¬ 
defendants  in  the  suit. 

In  his  suit  Parrinello  charged  that  18 
articles  published  about  him  contained 
115  errors.  Neither  Parrinello,  his  attor¬ 
neys  nor  anyone  from  Gannett  would 
comment  on  the  settlement. 
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Mobil  president 
sues  Wash.  Post 
for  $50  million 

The  President  of  Mobil  Oil  Corpora¬ 
tion,  William  Tavoulareas,  and  his  son, 
Peter,  filed  a  $50  million  libel  suit 
(November  25)  against  the  Washington 
Post  Company,  in  connection  with  two 
articles  that  appeared  in  the  Washington 
Post  last  year. 

The  suit  cited  portions  of  articles,  writ¬ 
ten  by  Post  reporter  Patrick  Tyler,  which 
said  that  William  Tavoulareas  set  up  his 
son  as  a  partner  in  a  shipping  manage¬ 
ment  firm  which  then  obtained  business 
from  Mobil. 

Prior  to  becoming  a  partner  in  the  Lon¬ 
don-based  firm.  Atlas  Maritime  Co.,  Pe¬ 
ter  Tavoulareas  was  a  $14,000  clerk  in  a 
shipping  office.  One  article  states  that  af¬ 
ter  becoming  a  partner  in  Atlas  Maritime 
Co.,  the  firm  did  “millions  of  dollars  in 
business  operating  Mobil-owned  ships 
under  exclusive,  no-bid  contracts.” 

According  to  the  suit  the  articles  sug¬ 
gested  that  young  Tavoulareas  wasn’t 
qualified  to  run  the  shipping  firm  and  that 
Mobil  contracts  helped  “make  Atlas  an 
overnight  success”  by  creating  “work  for 
Atlas  at  a  time  when  the  shipping  industry 
was  severely  depressed.” 

A  second  article  by  Tyler,  according  to 
the  lawsuit,  discussed  statements  Wil¬ 
liam  Tavoulareas  made  to  federal  investi¬ 
gators  who  questioned  him  in  1977  about 
his  involvement  in  the  shipping  manage¬ 
ment  firm. 

Allbritton  names 
Haines  publisher 

Harry  B.  Haines,  whose  father  sold  the 
Paterson  (N.J.)  News  to  Joseph  Allbrit¬ 
ton  in  1978,  has  been  named  publisher  of 
The  Dispatch,  another  Allbritton-owned 
New  Jersey  daily  based  in  Union  City. 

Allbritton  also  purchased  the  Dispatch 
in  1978,  following  his  purchase  of  the 
Paterson  News.  Haines  remained  with 
the  Allbritton  organization  and  has 
served  as  advertising  director  and  assis¬ 
tant  to  the  publisher  of  the  Dispatch  since 
October  1978. 

The  position  of  publisher  at  the  Dis¬ 
patch  has  been  vacant  since  Gene  Fields 
left  Allbritton  Communications  in  June. 

Haines’  great  grandfather,  Edward  B. 
Haines  founded  the  Paterson  News  in 
1890  and  his  grandfather,  Harry  B. 
Haines,  published  the  paper  from  1912 
until  his  death  in  1972.  His  father,  Ed¬ 
ward  B.  Haines,  sold  the  newspaper  to 
Allbritton  in  1978. 

While  his  family  owned  the  Paterson 
News,  Harry  Haines  worked  as  a  repor¬ 
ter,  editor,  executive  editor  and  as  assis¬ 
tant  to  the  publisher. 
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As  a  result  of  the  articles,  the  suit 
alleges,  Tavoulareas  and  his  son  were 
“held  up  to  public  disgrace,  scorn  and 
ridicule.”  The  suit  also  contends  that  the 
reputations  and  businesses  of  both  have 
been  damaged  by  publication  of  the  arti¬ 
cles. 

In  addition  to  the  Washington  Post 
Company,  the  lawsuit  also  names  as  de¬ 
fendants  Katharine  Graham,  chairman  of 
the  board  of  the  Post  Company;  Post  ex¬ 
ecutive  editor  Ben  Bradlee;  assistant 
managing  editor  for  metropolitan  news 
Robert  Woodward;  Tyler  and  Post  spe¬ 
cial  correspondent  Sandy  Golden. 

The  suit  charges  that  Graham  has 
“directly  and  indirectly  communicated  to 
personnel”  of  the  Post  “her  unfavorable 
views  and  opinions  concerning  energy 
companies,  Mobil,  and  William  P. 
Tavoulareas.” 

The  suit  states  that  the  Post’s  editors 
and  reporters  “were  influenced  by  the 
views  and  opinions  of  Graham”  and  that 
Bradlee  and  Woodward  “actively  en¬ 
couraged”  the  reporters  to  write  the  arti¬ 
cles  and  “thereby  fostered  or  condoned 
the  reckless  disregard  for  the  truth,  and 
indifference  to  minimal  standards  of  jour¬ 
nalistic  inquiry,  information  gathering 
and  dissemination.” 

Washington  Post  counsel  Bo  Jones  had 
no  comment  on  the  lawsuit. 

D.C.  publisher 
buys  Iowa  weekly 

Sale  of  the  Rolfe  (Iowa)  Arrow  was  re¬ 
ported  by  the  owner,  Mrs.  Mary  Irene 
Swartz.  Purchasers  of  the  Pocahontas 
County  weekly,  which  traces  its  ancestry 
to  1888,  were  Ray  ad  Freida  Martin  of 
Riverdale,  Md.  Martin  has  been  associ¬ 
ated  with  newspapers  in  Connecticut, 
Georgia,  Maryland,  New  Jersey,  New 
York,  and  West  Virginia  for  more  than  30 
years.  He  comes  to  Iowa  after  more  than, 
seven  years  with  the  Bureau  of  National, 
Affairs  in  Washington,  D.C.,  a  publisher 
of  more  than  50  periodicals.  Mrs.  Martin 
will  serve  as  general  manager  of  the 
Arrow.  Mrs.  Swartz  will  continue  to 
serve  as  co-publisher  of  the  Pocahontas 
Record- Democrat. 

New  distributor 
signed  by  Parade 

New  Orleans  (La.)  Times-Picayune 
will  distribute  Parade  in  its  Sunday  edi¬ 
tion,  beginning  March  I.  The  addition  of 
the  Times-Picayune,  with  its  Sunday  cir¬ 
culation  of  323,302,  will  increase  Para¬ 
de’s  circulation  to  21,976.421  as  distri¬ 
buted  in  130  newspapers.  Parade  has  also 
been  distributed  in  the  Baton  Rouge  Sun¬ 
day  Advocate,  considered  one  of  Para¬ 
de’s  “flagship  newspapers”  in  the  South, 
since  1955.  The  Shreveport  Times  and  the 
Monroe  Morning  World  began  distribut¬ 
ing  Parade  two  years  ago. 


Hard  nosed  reporting 
sinks  Maine  weekly 

The  Weekly,  a  tabloid  newspaper 
covering  the  Damariscotta-Waldoboro 
area  of  Maine ,  has  been  closed  down  after 
nearly  two  and  one-half  years  of  opera¬ 
tion. 

The  weekly  newspaper  was  founded  by 
Sam  and  Sally  Pennington  in  July  of  1978, 
but  was  unable  to  turn  a  profit. 

In  commenting  on  the  newspaper’s  de¬ 
mise,  Richard  Saltonstall,  editor-in-chief 
of  the  Belfast  (Maine)  Republican  Jour¬ 
nal,  said,  “If  a  weekly,  such  as  Penning¬ 
ton’s  cannot  make  it  on  the  noblest  of 
premises-as  a  paper  dedicated  to  real, 
honest-to-God  news  coverage-what  is 
one  to  think?” 

Saltonstall  pointed  out,  and  Penning¬ 
ton  agreed,  that  Pennington  may  have 
overemphasized  “hard-nosed,  investiga¬ 
tive  reporting  at  the  expense  of  home 
grown  soft  news  such  as  local  chit-chat, 
the  so-called  socials,  reports  from  clubs 
and  community  organizations  school 
news  and  sports.” 

“Nobody  was  as  brazen  as  Penning¬ 
ton,”  said  Saltonstall,  “a  fact,  he  thinks, 
that  may  have  antagonized  people  and 
blunted  his  prospects.” 

“After  reading  the  obituaries,”  Pen¬ 
nington  said.  “I’m  tempted  to  believe 
that  we  were  the  greatest  thing  since 
sliced  bread.  We  were  not.  of  course,  or 
we’d  still  be  publishing.” 

Pennington  added,  “My  operation  was 
flawed  because  we  never  looked  at  it  as  a 
bottom  line  business.  We  tried  to  do  ev¬ 
erything  first  class.  I  needed  five  more 
pages  of  advertising  to  break  even.” 

Why  couldn’t  he  get  more  advertising? 
“We  were  digging,”  said  Pennington.  “A 
lot  of  people  don’t  like  that,  particularly 
the  businesses.” 

The  Weekly  identified  juvenile  offen¬ 
ders,  17  and  18.  by  name,  in  a  story  on  the 
theft  of  an  employe’s  car. 

“People  should  know  who's  doing 
what  around  here,”  said  Pennington, 
“because  the  parents  have  no  sense  of 
responsibility  and  won’t  face  up  to  the 
fact  that  something  is  wrong  with  the  chil¬ 
dren.  And  juvenile  intake  workers  are 
accountable  to  no  one.” 

Pennington  also  personally  investi¬ 
gated  reports  of  an  unusual  number  of 
injuries  at  the  Crowe  Rope  Co.  He  re¬ 
ported  that  the  company  was  not  paying 
sufficient  attention  to  its  workers  safcty. 

Pennington  tangled  with  prison  author¬ 
ities  and  with  the  state  attorney  general 
concerning  the  public's  right  to  know  dur¬ 
ing  a  “lock  down”  at  Thomaston  prison. 

Pennington's  coverage  of  the  local  civil 
court  suits  resulted  in  some  local  com¬ 
panies  cancelling  advertising  in  his  news¬ 
paper. 

“1  hope  yet  to  meet  him.”  said  Salton¬ 
stall,  “because  he  sounds  like  a  straight¬ 
shooting,  thoughtful  newspaperman. 
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Sportswriters  clash 
with  coaches,  owners 

Sportswriters  seem  to  be  running  into 
more  and  more  obstacles  as  they  attempt 
to  do  their  job. 

Over  the  past  few  years,  they  have  had 
to  deal  with  over-aggressive  athletes  who 
have  taken  pokes  at  them.  The  abuse  and 
indifference  has  continued  this  year,  ex¬ 
cept  now  the  coaches,  owners  and  other 
club  executives  have  become  part  of  it. 

In  Seattle  recently.  Jack  Patera,  head 
coach  of  the  Seattle  Seahawks  of  the 
NFL,  cut  short  a  post-game  press  confer¬ 
ence  after  only  7  seconds. 

In  Cleveland,  Ted  Stepien,  owner  of 
the  Cleveland  Cavaliers  basketball  team, 
approached  a  sportswriter  for  the  Cleve¬ 
land  Press  and  verbally  abused  him  for 
the  way  he  had  covered  the  team.  Then, 
Stepien’s  bodyguard  threatened  the 
sportswriter  with  bodily  harm. 

Finally,  in  San  Diego,  five  sportswri¬ 
ters  from  three  daily  newspapers  sent  a 
letter  of  protest  to  the  president  of  the  San 
Diego  Clippers  basketball  team  charging 
that  the  media  had  been  left  in  the  dark 
about  the  possible  career-ending  injury  to 
Clipper  center  Bill  Walton. 

In  a  letter  to  Clipper  owner  Irv  Levin, 
sportswriters  Joe  Hamelin  of  the  Son 
Diego  Union,  Bud  Poliquin  and  Ron 
Powell  of  the  San  Diego  Tribune,  and 
Chris  Cobbs  and  Mike  Cranberry  of  the 
Los  Angeles  Times,  stated,  “In  providing 
the  media  with  nothing  more  than  a  three- 
sentence  statement  about  an  injury  that 
could  end  the  career  of  one  of  basket¬ 
ball’s  most  celebrated  players,  you  and 
your  organization  have  demonstrated  at 
least  a  gross  misunderstanding  of-if  not 
contempt  for-the  role  of  the  press  as 
liaison  between  you  and  your  public.” 

In  the  strongly  worded  letter  to  Levin, 
the  reporters  also  said,  “to  be  sure,  awk¬ 
ward  times  produce  questions  difficult  to 
answer... but  there  is  a  professional  re¬ 
sponsibility  that  insists  we  ask  them  and  a 
responsibility  on  the  part  of  the  San  Diego 
club  to  deal  with  them.  The  public,  which 
pays  the  bill  in  your  business  and  ours, 
certainly  has  curiosity  about  the  status  of 
Walton’s  injury.  Assuming  it  would  be 
inconvenient  for  800,000  San  Diegans  to 
inquire  at  your  home,  it  seems  rather 
more  logical  to  deal  with  their  questions 
through  us.” 

Refusing  to  admit  the  club  had  done 
anything  wrong.  Levin  responded  by 
stating,  “although  you  may  not  choose  to 
believe  this,  you  and  the  other  media  in 
San  Diego  are  fully  informed  about  all 
newsworthy  events  relating  to  the  Clip¬ 
pers  at  all  times.”  He  also  stated,  “with 
regard  to  the  disclosure  of  information 
regarding  the  San  Diego  Clippers,  we 
have  always  disclosed  all  the  facts  at  our 
disposal,  even  though  at  times  this  was  an 
unrewarding  and  unproductive  exercise, 
and  we  will  continue  with  that  policy.” 
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In  Cleveland,  sportswriter  Doug 
Clarke  said  he  was  approached  by  Cleve¬ 
land  Cavaliers’  owner  Ted  Stepien  during 
halftime  of  a  Cavaliers’  game.  As  Clarke 
described  it:  “Stepien  came  up  and  poked 
me  in  the  back  and  sat  down  and  started 
talking  in  a  loud,  aggressive  tone,  jabbing 
me  in  the  chest  with  a  forefinger. 

“He  had  a  particular  point  to  make,  but 
he  got  more  general  and  aggressive  and  he 
kept  jabbing  me.  At  one  point,  he  got  up 
to  go  away  and  he  called  me  a  garbage 
writer.  The  first  time  he  said  that,  I  let  it 
slide.  But  this  time,  I  stood  up  and  told 
him,  ‘You’re  a  garbage  owner  with  a  gar¬ 
bage  coach.’” 

A  bodyguard  for  Stepien  stepped  up 
and  reportedly  began  to  threaten  Clarke. 

Earlier  in  the  week,  Stepien  had  con¬ 
tacted  Cleveland  Press  editor  Herb 
Kamm  to  complain  about  some  columns 
and  articles  that  Clarke  had  written. 

The  situation  in  Seattle  was  described 
this  way  by  sportswriter  John  Owen  of 
the  Seattle  Post-Intelligencer:  “When 
Patera  confronts  some  30  newsmen  after 
a  Seahawk  home  game,  he  glowers  as 
though  facing  a  team  of  jackasses  and 
waits  with  thinly  disguised  ill  humor  for 
the  first  one  to  bray.” 

After  the  Seahawks  lost  to  the  Kansas 
City  Chiefs  a  few  weeks  ago  by  a  31-30 
score.  Patera  arrived  for  the  interivew 
session  and  most  of  the  reporters  there 
appeared  intimidated  by  his  presence. 
When  no  reporter  immediately  asked  him 
a  question,  he  said  “that’s  it”  and  walked 
out.  One  reporter  said  he  timed  the  press 
conference  and  said  it  took  7  seconds. 

Stauffer  elects 
new  director 

G.  Richard  Katzenbach  of  Topeka, 
vicepresident  of  special  projects  of  Flem¬ 
ing  companies,  Inc.,  was  elected  a  direc¬ 
tor  of  Stauffer  Communications,  Inc. 

Stauffer  directors  named  Katzenbach 
to  succeed  the  late  E.M.  Douthat,  Jr.  of 
Kansas  City,  Mo.,  president  of  Locke 
Stove  Co.,  Inc. 

The  Stauffer  board  also  declared  a 
quarterly  dividend  of  35%  a  share  payable 
December  15  to  shareholders  of  record 
December  1,  the  same  as  paid  the  pre¬ 
vious  four  quarters. 

Katzenbach,  59,  is  a  former  president 
of  Fleming  Foods  Company,  and  has 
served  as  secretary,  financial  vicepresi¬ 
dent,  executive  vicepresident,  and  a 
director  of  the  Fleming  companies.  Be¬ 
forejoining  Fleming  in  1966  he  was  chair¬ 
man  of  Thriftway  Foods,  Inc.,  of  Phi- 
ladephia. 

Katzenbach  is  a  director  of  the  S.M. 
Flickinger  Company,  Buffalo,  N.Y.,  and 
the  First  National  Bank  of  Topeka.  He  is 
a  former  chairman  of  the  Kansas  De¬ 
velopment  Credit  Corporation  and  is  a 
director  and  executive  committee  mem¬ 
ber  of  the  KDCC  and  Kansas  Venture 
Capital,  Inc. 


Daniels  a  success 
as  top  Playboy  exec 

Derick  Daniels,  who  left  the  Knight- 
Ridder  newspaper  organization  in  1976  to 
become  an  executive  with  Playboy  Enter¬ 
prises,  Inc.,  is  given  much  of  the  credit 
for  turning  that  company’s  profit  picture 
around. 

Daniels,  who  served  as  executive  edi¬ 
tor  of  the  Detroit  Free  Press  and  as  head 
of  Knight  News  Service  before  joining 
Playboy,  was  handed  the  day-to-day 
management  of  Playboy  as  the  com¬ 
pany’s  president  and  profits  have  risen 
every  year  since. 

According  to  a  recent  roundup  on  Play¬ 
boy  by  Reuters  News  Service,  “Daniel- 
s...is  largely  responsible  for  turning  Play¬ 
boy  fortunes  around  after  (Hugh)  Hef¬ 
ner’s  empire  started  to  crumble  in  1974- 
75.” 

When  Daniels  joined  Playboy,  profits 
were  at  an  all-time  low-$l.l  million  in 
1975,  down  from  $11.3  million  in  1973. 
For  the  fiscal  year  ending  June  30,  1980, 
net  earnings  reached  $13  million,  up  from 
$9. 1  million  the  previous  year. 

According  to  Reuters,  once  handed  the 
reins,  Daniels  “promptly  started  stream¬ 
lining  the  company  by  shedding  the  big 
money  losers  and  concentrating  on  Play¬ 
boy’s  natural  strengths  of  magazine  pub¬ 
lishing  and  gambling.” 

Daniels  major  achievement  at  Playboy, 
Reuters  said,  “has  been  salvaging  the 
stricken  book  publishing  division,  which 
lost  millions  for  several  years.” 

As  for  Playboy’s  future,  Daniels  sees 
big  money  to  be  made  in  gambling. 

Daniels  is  not  the  only  journalist  or  for¬ 
mer  journalist  involved  in  the  Playboy 
organization. 

Donald  Diehl,  who  recently  left  as 
president  and  general  manager  of  the  Eas¬ 
ton  Publishing  Company,  where  he  also 
served  as  editor  of  the  Easton  (Pa.)  Ex¬ 
press,  is  a  member  of  Playboy’s  board  of 
directors. 

Another  member  of  the  Playboy  board 
of  directors  is  William  Emerson,  profes¬ 
sor  of  journalism  at  the  University  of 
South  Carolina. 

Diehl  is  chairman  of  the  Audit  Commit¬ 
tee  and  Emerson  is  chairman  of  the  Com¬ 
pensation  Committee. 

Dow  Jones  begins 
live  radio  news 

Dow  Jones  &  Co.  has  begun  live  radio 
broadcasts  of  the  Wall  Street  Journal  Re¬ 
port,  a  business  news  service  sold  to  sta¬ 
tions  in  the  top  50  markets. 

The  17  daily  broadcasts  draw  on  busi¬ 
ness  and  financial  reports  from  Dow 
Jones’  25  foreign  and  domestic  bureaus. 
The  programs  are  transmitted  via  Westar 
III  satellite  from  the  Journal’s  newsroom 
studios. 
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700,000  letters 
cap  41  years 
at  N.Y.  Times 


Kalman 


By  Andrew  Radolf 

Twelve  years  and  some  700,000  letters 
later,  Kalman  Seigel  is  calling  it  quits  as 
editor  of  letters  to  the  editor  of  the  New 
York  Times. 

Seigel,  who  assumed  his  present  posi¬ 
tion  in  1968,  will  retire  at  the  end  of  this 
year. 

His  tenure  as  letters  editor  concludes  a 
41  year  career  at  the  Times  which  began 
in  1939  as  a  general  assignment  reporter 
and  has  included  stints  as  assistant  city 
editor,  national  correspondent  and  Chi¬ 
cago  bureau  chief,  suburban  editor,  and 
assistant  metropolitan  editor. 

Seigel  reads,  or  at  least  skims,  every 
one  of  the  approximately  60,000  letters 
the  Times  receives  each  year  and  makes 
the  final  decision  on  the  “4'/2  to  5  per¬ 
cent”  which  get  published. 

Last  year  the  Times  printed  2,800  let¬ 
ters  to  the  editor. 

“We  take  our  letters  very  seriously,” 
Seigel  said.  “We  give  them  as  much 
space  as  our  editorials  and  split  the  page. 
Letters  offer  an  opportunity  for  a  kind  of 
dialogue  between  the  paper  and  its  read¬ 
ers.  They’re  the  point  of  most  direct  con¬ 
tact  between  us  and  the  public.” 

The  Times  never  solicits  letters,  nor 
does  it  pay  a  fee  to  letter  writers,  Seigel 
asserted. 

“The  only  time  we  give  any  real  weight 
to  one  letter  over  another  is  when  the 
letter  takes  issue  with  our  editorial  posi¬ 
tion.  That’s  what  we’re  looking  for  most 
of  the  time,”  he  commented.  “We  seek 
issue  oriented  rather  than  personality 
oriented  letters  except  when  personality 
is  part  of  the  issue.” 

Who  wrote  a  letter,  Seigel  added,  is 
rarely  one  of  his  criteria  when  he  chooses 
it  for  publication. 

“We’re  fighting  off  ambassadors  and 
senators  all  the  time,”  he  remarked.  “Ev¬ 
ery  morning  I  go  through  spine  stiffening 
exercises.” 

Anonymous  letters  are  ruled  out  entire¬ 
ly,  Seigel  noted,  but  the  Times  “on  very 
rare  occasions”  will  run  letters  with  the 
author’s  name  witheld. 

“We  know  who  the  writers  are,  and  we 
consider  their  requests  very  carefully,” 
he  said. 

Seigel  stated  his  department  confirms 
the  authorship  of  every  letter  which  will 
be  published. 

“We  telephone  the  writer  to  ascertain 
its  authenticity,”  he  explained.  “If  we 
can’t  reach  the  writer  then  we’ll  hold  the 
letter.” 

Seigel  maintained  that  as  a  result  of  his 
stringent  confirmation  policy,  the  Times 
is  hardly  ever  fooled  by  a  phony  letter. 


“We  have  been  hoaxed  a  couple  of 
times  in  the  last  10  years,”  he  said.  “The 
letters  were  jokes,  not  politically  moti¬ 
vated.” 

Seigel  conceded  that  sometimes  the 
Times’  letters  page  is  used  for  political 
purposes. 

“I  don’t  see  how  you  can  do  much 
about  that,”  he  maintained.  “If  we  re¬ 
ceive  a  good  letter  from  a  politician,  why 
not  run  it.  What’s  our  reason  for  not  run¬ 
ning  it?” 

Part  of  his  job,  Seigel  continued,  is 
dealing  with  ideas  and  issues  he  “perso¬ 
nally  finds  obnoxius.” 

“We’ll  run  controversial  points  of 
view,  even  if  they’re  outlandish,  if  our 
feeling  is  they  represent  a  certain  amount 
of  thinking  from  outside,”  he  stated. 
“When  there’s  a  letter  writing  campaign, 
we  generally  run  one  and  that’s  about  it. 
Campaigns  are  easy  to  spot.  All  the  let¬ 
ters  say  the  same  thing  or  come  from  the 
same  general  area.” 

Although  the  Times  receives  letters  on 
just  about  every  subject,  Seigel  said  emo¬ 
tional  issues  like  “abortion,  the  Middle 
East,  capital  punishment,  taxes  and  infla¬ 
tion,  and  social  security”  tended  to 
generate  the  most  mail. 


Seigal 

are  limited  to  “three  or  four  appear¬ 
ances”  a  year. 

A  strong  letters  page  is  “a  valid  way  to 
build  readership,”  Seigel  observed. 

“We  don’t  solicit  letters,  but  if  I  were 
to  build  a  letters  section,  I  would  solicit 
them,”  Seigel  explained.  “I’d  ask  people 
who  could  make  an  interesting  contribu¬ 
tion  to  write.  Once  their  letters  appear, 
there’s  reactions  and  rebuttals.  Letters 
ranked  very  high  in  all  our  readership 
studies.  My  own  explanation  is  there’s 
much  more  substantial  empathy  between 
the  reader  and  the  writer.  There’s  a  sense 
of  of  identification  at  work  where  the 
reader  and  writer  feel  they  are  one.” 

Seigel  works  with  a  three  person  staff. 

Betty  Pomerantz,  editor  of  the  letters 
page,  screens  incoming  letters  to  select 
likely  candidates  for  publication  and 
compiles  a  daily  statistical  breakdown  of 
the  letters  according  to  subject  and  posi¬ 
tion  taken  by  the  writer. 

Eric  Hauck,  assistant  letters  editor, 
does  the  page  make-up  and  headlines. 

Shirley  Sheinberg  is  the  department’s 
seccretary. 

Seigel  also  has  help  from  art  director 
Jerelle  Kraus  in  getting  artwork  for  the 
letters  section. 

“We  generally  work  a  day  or  two  in 
advance,”  Seigel  said.  “We  can  get  in 
‘today’s’  letter  if  we  have  to.  We  have 
also  pulled  letters  because  events  have 
passed  them  by.  Sophisticated,  literate 
letter  writers  make  the  job  tougher.  So 
much  good  stuff  must  go  by  the  board.” 


“New  York  City’s  subways  always  get 
mail,  but  we  don’t  get  very  much  on  New 
York  City  government,”  he  remarked. 
“Local  issues  don’t  get  too  much  mail.” 

There  are  some  regular  correspondents 
among  the  Times  letter  writers,  but  they 
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Justice  Dept, 
gets  phone  data 
on  reporters 

For  the  second  time  in  three  months  it 
has  been  disclosed  that  the  Justice  De¬ 
partment  secretly  obtained  telephone  re¬ 
cords  of  newspaper  reporters. 

The  latest  victim  of  the  government's 
secret  seizure  to  come  to  light  is  the  Phi¬ 
ladelphia  (Pa.)  Bulletin.  Three  reporters 
were  notified  in  letters  dated  November 
21,  1980  that  their  phone  records  had 
been  obtained  more  than  a  year  ago  from 
the  telephone  company  by  the  U.S. 
Attorney’s  office  in  Philadelphia. 

Under  the  law,  the  telephone  company 
has  to  notify  within  90  days  the  party  or 
parties  whose  records  have  been  sub¬ 
poenaed.  Additional  90  day  extensions 
can  be  granted,  however,  and  in  this  case, 
the  Justice  Department  requested  and  re¬ 
ceived  three  extensions  in  addition  to  the 
original  90  day  period  for  a  total  of  360 
days. 

The  case  is  similar  to  one  that  surfaced 
this  past  September  involving  the  New 
York  Times'  Atlanta  bureau  and  its 
bureau  chief  Howell  Raines.  The  Times 
was  notified  on  September  4  that  lawyers 
in  the  Justice  Department  had  subponaed 
on  June  3  telephone  records  from  Raines 
and  the  bureau  office.  The  records  sub¬ 
poenaed  were  for  a  period  from  Septem¬ 
ber.  1979  through  March.  1980. 

In  the  case  of  the  Bulletin  reporters, 
their  home  phone  records  subpoenaed 
were  for  a  period  from  February  through 
November.  1979. 

When  the  Justice  Department's  action 
in  the  New  York  Times  case  was  made 
public  a  few  months  ago.  Attorney 
General  Benjamin  Civiletti  ordered 
Assistant  Attorney  General  Philip 
Heymann  to  come  up  with  new  guidelines 
that  protect  reporters  and  news  organiza¬ 
tions  from  having  their  phone  records 
subpoenaed.  While  reporters'  materials 
were  protected  from  unwarranted  sub¬ 
poenas,  phone  records  were  considered 
the  property  of  the  phone  company  and 
were  excluded  from  existing  regulations. 

According  to  John  Russell,  assistant 
director  of  public  information  for  the  Jus¬ 
tice  Department,  new  guidelines  that  also 
protect  the  phone  records  of  reporters 
and  news  organizations  from  random  or 
unwarranted  subpoenas  went  into  effect 
in  mid-November. 

Asked  if  there  are  any  other  instances 
that  might  surface  where  the  Justice  De¬ 
partment  has  subpoenaed  reporters' 
phone  records.  Russell  said.  “We  don't 
know  of  any  other  right  now.  None  other 
come  to  mind.  We  hope  this  is  the  end  of 
it.” 

Under  the  new  guidelines,  the  Justice 
Department  is  required  to  negotiate  with 
individual  reporters  when  seeking  phone 
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records.  An  exception  to  the  guideline  is 
in  a  case  in  which  such  negotiations 
“pose  a  substantial  threat  to  the  inves¬ 
tigation.” 

Craig  Ammerman.  executive  editor  of 
the  Bulletin,  feels  the  new  guideline  does 
nothing  more  to  protect  reporters  than 
the  prior  regulation. 

“There  is  such  a  big  loophole  in  it.”  he 
said.  “It  is  a  allows  a  subjective  judge¬ 
ment  by  the  Justice  Department  which 
can  say  every  situation  is  a  threat  to  an 
investigation.” 

Just  as  it  did  when  the  New  York  Times 
case  surfaced,  the  Justice  Department 
this  time  basically  apologized  for  its  ac¬ 
tions,  claiming  an  internal  mix-up. 

In  the  Times  case,  the  Justice  Depart¬ 
ment  admitted  it  did  not  follow  the  proper 
procedure.  That  procedure  was  to  first 
submit  a  request  to  the  Criminal  Division 
of  the  Justice  Department.  If  that  was 
approved,  to  send  it  to  the  Deputy  Attor¬ 
ney  General.  If  his  recommendation  was 
favorable,  to  send  it  to  Robert  M.  Smith, 
special  assistant  to  the  Attorney  General, 
who  would  review  it  to  determine  if  it 
satisfied  the  criteria  set  up  in  the  regula¬ 
tions.  Then  it  would  go  to  Civiletti.  who 
would  make  the  final  determination. 

In  the  Philadelphia  case,  the  subpoenas 
were  issued  on  the  authority  of  Deputy 
Assistant  .Attorney  General  John 
Keeney,  who  is  Heymann's  assistant. 
Heymann  has  claimed  he  knew  nothing 
about  it. 

The  Bulletin  reporters  who  had  their 
phone  records  subpoenaed  were  Francis 
X.  Geary.  Bruce  Doyle  and  Thomas  Bur¬ 
ton.  The  Justice  Department  was  attemp¬ 
ting  to  discover  who  was  supplying  them 
with  information  about  confessed  mob  hit 
man  Charles  H.  Allen.  The  reporters  had 
written  stories  about  Allen,  who  is  now 
an  FBI  informant. 

“This  is  an  outrageous  invasion  of 
privacy  from  an  Administration  which 
claims  to  trumpet  human  rights  abroad, 
while  it  walks  all  over  them  at  home.” 
said  Bulletin  executive  editor  Ammer¬ 
man.  “If  the  Justice  Department  spent 
more  time  trying  to  do  something  about 
crime  and  less  trying  to  dismantle  the 
Constitution  it's  supposed  to  uphold, 
we'd  be  better  served.” 

Ammerman  said  one  or  more  of  the 
reporters  involved  may  file  a  lawsuit 
against  the  government,  as  some  civil 
liberties'  attorneys  have  stated  their  be¬ 
lief  that  the  government's  action  is  an 
infringement  on  the  Constitutional  rights 
of  citizens. 

Ammerman  said  he  has  also  written  to 
the  phone  company  in  an  attempt  to  learn 
if  the  Bulletin's  corporate  phone  records 
were  also  subpoenaed.  He  said  he  has 
been  told  that  the  phone  company  must 
tell  anyone  who  requests  in  writing 
whether  a  certificate  of  non-disclosure  is 
in  effect.  If  it  is.  it  means  their  phone 
records  have  been  subpoenaed. 


AP  holds  firm 
on  satellite 
use  by  UPl 

Keith  Fuller,  president  and  general 
manager  of  the  Associated  Press,  said  the 
AP  will  not  change  its  satellite  program  to 
allow  UPI  free  access  of  APearth  stations 
to  serve  other  clients  in  the  same  area. 

In  a  letter  to  AP  members,  dated 
November  1 1,  Fuller  said:  “The  AP  has 
done  nothing  to  hinder  a  one-dish-per- 
newspaper  plan,  which  the  ANPA  has 
recommended.  We  have  agreed  to  allow 
any  member  newspaper  with  UPl  service 
to  receive  its  UPl  service  on  the  AP  dish 
at  no  charge  to  either  the  newspaper  or 
UPI,”  Fuller  stated. 

“For  obvious  reasons  we  would  not 
allow  UPl  to  use  this  free  access  to  serve 
other  clients  in  the  area.  Of  course  as  a 
full  system  sharer,  UPI  could  service  all 
its  clients  from  AP  dishes,”  Fuller  said. 

Fuller  said  UPl  from  the  outset  was 
offered  the  opportunity  to  become  a 
sharer  of  AP’s  entire  satellite  system. 
“All  that  is  expected  from  UPI  is  the 
standard  equitable  payment  that  the  other 
sharers  are  making.”  Fuller  said. 

“For  such  payment,  as  is  being  made 
by  RKO  and  others.  UPI  would  have  ac¬ 
cess  to  every  AP  SAT  in  the  United 
States,  as  do  the  other  sharers.  AP  would 
maintain  all  the  dishes.  The  more  sharers 
there  are.  the  lower  the  cost  for  each 
sharer. 

“It  is  important  to  understand  that  AP 
itself  is  a  sharer  of  the  system  costs  like  all 
the  others.  It  is  impossible  for  AP  to  make 
any  profit  from  sharing  the  system,  since 
that  would  put  us  in  the  common  carrier 
category." 

Daily  buys  weeklies 

Providence  Journal  Co.,  Rhode  Island, 
publisher  of  Journal-Bulletin,  has  ac¬ 
quired  two  weekly  papers  owned  by 
Damascus  Publishing  Co..  Inc.  in  Mary¬ 
land,  reports  W.B.  Grimes  &  Co..  Inc., 
brokers  who  handled  the  sale.  The  papers 
are  the  County  Courier  and  the  Weekly 
Courier,  which  are  distributed  free  to  ab¬ 
out  36.()(K)  households.  James  E.  Skilling- 
ton,  111,  a  former  partowner  of  the  pap¬ 
ers.  will  continue  as  publisher. 

Shopper  acquired 

HCL  Inc.,  publisher  of  News 

of  Marion  County. a  free  circulation  pap¬ 
er,  was  purchased  by  Sentinel  Star  Co., 
publisher  of  Orlando  Sentinel  5/<//'.The 
paper,  which  becomes  part  of  Suncoast 
Publications  division,  is  distributed  free 
to  25.(KK)  in  the  county,  which  is  about  70 
miles  from  Orlando. 
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Syndicates 


By  Lenora  Williamson 


Coiumn  corners  contest,  sweepstake  market 


Now  the  answer  to  this  question  posed 
by  United  Feature  Syndicate  in  introduc¬ 
ing  a  new  weekly  column  may  aid  some¬ 
what  in  the  battle  against  inflation. 

“Can  an  air-traffic  controller  find 
happiness  co-authoring  a  weekly  column 
that  tells  people  about  contests  and 
sweepstakes?” 

The  syndicate  answers  that  Roger  Tyn¬ 
dall  thinks  yes.  And  his  wife  Carolyn 
agrees. 

Together  the  Florida  couple  are  author¬ 
ing  “Winning!” — the  column  supplying 
practical  information  of  the  kind  the  Tyn¬ 
dalls  are  already  dishing  up  for  some 
300,000  subscribers  to  their  successful 
“Contest  News-Letter.” 

The  husband  and  wife  team  will  detail 
strategies  and  methods  for  improving 
chances  of  winning  in  all  those  contests 
and  sweepstakes  that  proliferate  in  news¬ 
papers  and  magazines.  Rules,  regula¬ 
tions,  and  prize  listings  on  the  more  lucra¬ 
tive  major  firm  offerings  are  to  be  a  regu¬ 
lar  feature  of  the  column. 

National  syndication  is  an  outgrowth  of 
the  monthly  “Contest  News-Letter” 
launched  by  the  Tyndalls  in  1975.  Their 
subscribers  come  from  all  walks  of  life 
with  women  holding  a  slight  lead  in  total 
percentage  of  subscribers. 


The  Tyndalls  team 


And  the  two  bring  first-hand  experi¬ 
ence  into  the  column  since  they  started 
entering  contests  and  sweepstakes  on  a 
regular  basis  10  years  ago.  Between 
them,  they  won  1 1  trips,  television  sets 
and  “a  lot  of  radios”  and  other  merchan¬ 
dise  totaling  more  than  $10,000. 

They  are  believers  in  the  3  Ps  of  contes¬ 
ting;  that  is  to  say  patience,  persistence 
and  postage. 

Mrs.  Tyndall  works  full  time  on  the 
newsletter  and  weekly  column  and  her 
husband  is  an  air-traffic  controller  for  the 
Federal  Aviation  Administration  at  the 
Jacksonville  Air  Route  Traffice  Control 
Center  in  Hilliard,  Florida.  Their  home  is 
on  the  Amelia  Island  Plantation,  Fernan- 
dina  Beach,  a  resort  community  north¬ 
east  of  Jacksonville. 
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Jacquelyn  Parsons,  sales  representa¬ 
tive  for  United  Media  Enterprises,  most 
recently  assigned  to  the  northwestern 
United  States  and  British  Columbia,  is 
now  responsible  for  the  sales  territory  of 
Michigan  and  Indiana. 

A  syndicate  sales  representative  for  the 
past  three  years.  Parsons  joined  UME  in 
May  of  1979.  Prior  to  working  in  the 
syndicate  world,  she  was  assistant  to  the 
managing  editor  of  the  Miami  News  for 
five  years. 


*  * 


* 


Princeton  Features  began  syndicating 
the  most  popular  segment  of  NewsJay's 
award-winning  Kidsday,  November  29. 
Dear  Kidsday.  the  advice  component  of 
the  feature  section  “written  for  kids  and 
by  kids,  mostly.”  was  purchased  by  the 
Cleveland  Plain  Dealer.  Toronto  Star. 
Chicago  Siin-Times  and  Home  News 
(New  Brunswick,  N.J.). 

Shirley  Anderson,  president  of  Prince¬ 
ton  Features,  says  the  Dear  Kidsday  col¬ 
umn  allows  subscribers  the  option  of 
starting  a  quality  children's  section  on  a 
small  scale  while  monitoring  the  re¬ 
sponse. 

Kidsday  editor  Laure  Wegner  sees  the 
column  as  a  service  to  young  readers 
"We  get  so  many  letters  from  kids  saying 
they  don't  know  where  to  turn  and  don't 
think  anyone  else  ever  felt  the  way  they 
did.”  The  most  frequent  questions  deal 
with  love,  appearance,  and  siblings. 

The  children's  letters  will  be  forwarded 
to  the  syndicate  office,  read  by  a  peer 
commitee.  forwarded  to  Newsday's 
Kidsday  and  discussed  by  classroom 
panels  for  answers.  Subscribers  will  re¬ 
ceive  a  package  including  seven  letters 
and  answers  with  art  two  weeks  prior  to 
release,  available  over  AP  DataFeature 
and  by  mail. 


THK  VIEW  FROM  THF  TOP  and 
HOW  TO  MAKE  EXTRA  MONEY 
by  Xlilton  RockmoTf 
Call  or  wntt  for  samples 

I  HK  ROCKMORK  CO  •  T2  Onharcl  Mill  Lane 
CJreenwuh.  Conn  06830  (203)  661-1143 


Get  to  know 
UME  better! 


James  E.  Toler  (401)433-2225 


Jim  is  our  sales  representative 
for  New  England.  Specifically, 
he  covers  Connecticut,  Maine 
Rhode  Island,  Massachusetts, 

New  Hampshire  and  Vermont. 

Jim  joined  United  Media  Enter¬ 
prises  about  two-and-a-half 
years  ago.  Prior  to  entering  the 
newspaper  syndicate  business  he 
sold  advertising  and  printing  in 
New  York.  Toler  received  his 
B.A.  in  journalism  from  Wash¬ 
ington  and  Lee  University.  While 
attending  college  he  was  associ¬ 
ated  with  Alvin-Dennis,  Limited. 

An  active  associate  member  of 
NEPA  and  NEDNA,  Jim  resides 
in  Riverside,  Rhode  Island  with 
his  wife  Joanna  and  sons  Scott 
and  Jonathan. 

Jim  Toler.  He’ll  be  getting  to 
know  you  better  over  the  coming 
months. 

UMEG 
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UNITED  MEDIA  ENTERPRISES 

United  Feature  Syndicate 
Newspaper  Enterprise  Association 
The  World  Almanac 

200  Park  Avenue,  New  York,  N.Y,  10166 
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National  Press  Club 
presents  awards 

Reid  Detchon  was  named  Washington 
Correspondent  of  the  Year  as  the  Nation¬ 
al  Press  Club  announced  the  winners  of 
its  second  annual  Washington  Corres¬ 
pondents  competition  and  its  seventh 
annual  Excellence  in  Consumer  Journal¬ 
ism  competition. 

Detchon  won  for  work  ranging  from 
long  analytical  articles  to  features,  from 
breaking  news  to  a  weekly  roundup  of 
Washington  news  for  the  Columbia  (Mo.) 
Daily  Tribune.  In-depth  articles  included 
a  detailed  report  on  the  staffing  of  the 
offices  of  Missouri  Congressmen. 
Another,  on  lobbyists,  was  headlined: 
“Money  Talks.  .  .  and  Congressmen 
Listen.”  One  feature  was  about  Senator 
John  C.  Danforth  (R-Mo.),  who  serves  as 
a  priest  at  St.  Albans  on  Tuesday  morn¬ 
ings.  Besides  a  certificate,  he  received 
$100. 

Winners  of  the  best  in  consumer  jour¬ 
nalism,  which  carried  an  award  of  $1 ,000, 
were  a  trio  from  the  Ft.  Lauderdale  Sun- 
Sentinel —  Bonnie  Gross,  Kathy  Rayson 
and  Jill  Wolfson  —  for  a  series  on  abuses 
in  operation  of  a  day  care  center. 

In  Congressional  reporting,  Dennis 
Farney,  Wall  Street  Journal,  won  first 
place  with  William  J.  Mitchell,  Detroit 
Free  Press,  receiving  a  citation. 

In  editorial,  commentary  and  interpre¬ 
tive  reporting,  Eric  Pianin  and  Finlay 
Lewis,  Minneapolis  Tribune,  won  first 
place,  with  Joseph  Albright,  Cox  News 
Service  gaining  a  citation. 

In  executive  branch  reporting,  John 
Herbers,  New  York  Times,  won  first 
place,  with  a  citation  going  to  Frank  Au- 
kofer,  Milwaukee  Journal. 

In  justice  reporting,  including  courts, 
Joseph  Volz,  New  York  Daily  News, 
won,  with  Aaron  Epstein,  Philadelphia 
Inquirer  getting  a  citation. 

The  Consumer  Journalism  Awards 
follow: 

Newspapers  of  more  than  100,000  cir¬ 
culation — Henry  Weinstein  and  the  Los 
Angeles  Times',  citations  to  Judith  E. 
Randal,  for  a  first  person  article  in  the 
Washington  Post,  and  Dolly  Katz,  De¬ 
troit  Free  Press. 

Newspapers  of  less  than  100,000  cir¬ 
culation — Won  by  Bonnie  Gross,  Kathy 
Rayson,  and  Jill  Wolfson,  who  won  the 
overall  award  also;  citations  to  Barbara 
Johnson,  Lee  Melsek  and  the  Fort  Myers 
News-Press,  and  Edna  Gunderson,  El 
Paso  Times. 

Magazines  with  more  than  500,000  cir¬ 
culation — Morton  C.  Paulson  and  Chang¬ 
ing  Times. 

Magazines  with  less  than  500,000  cir¬ 
culation — Won  by  Betty  Medsger  and  the 
Progressive;  citations  to  Wendy  Haskell 
Meyer  and  Houston  HomelGarden,  and 
Kathy  McManus  and  New  West. 

Television  networks  and  25  largest 
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markets — Robert  Baskin  and  WLS-tv, 
Chicago;  citations  to  Lea  Thompson, 
Jack  Cloherty,  Robert  Currie  and  WRC- 
tv,  Washington;  and  Herb  Denenberg  and 
WCAU-tv,  Philadelphia. 

Radio  networks  and  25  largest  mar¬ 
kets — Winner  was  a  team  of  Richard  Rie- 
man,  Pat  Cassidy,  Harvey  Hunt  and 
WMAQ-am,  Chicago.  Citation  to  Carol 
Colman  ad  WRFM-fm,  New  York. 

First  insurance 
for  broadcasters 

Broadcasters  are  being  offered  a  First 
Amendment  insurance  plan  that  will  not 
only  afford  protection  against  libel  and 
slander  suits,  but  also  against  expenses 
incurred  for  resisting  search  warrants, 
court-imposed  gag  orders  and  forced  dis¬ 
closure  of  sources. 

The  plan  is  being  underwritten  by  CN  A 
Insurance  and  is  available  only  to  Nation¬ 
al  Association  of  Broadcasters  members. 

Broadcasters  are  touting  it  as  being 
broader  in  coverage  than  a  plan  that  the 
American  Newspaper  Publishers  Asso¬ 
ciation  is  providing  for  its  members. 

Unlike  some  libel  insurance,  the  plan 
does  not  require  an  agreement  to  disclose 
confidential  sources  as  a  condition  of  pro¬ 
tection.  It  also  does  not  commit  broad¬ 
cast  stations  to  agree  to  retract  state¬ 
ments  regardless  of  whether  the  stations 
consider  them  true  or  to  accept  settle¬ 
ment  of  a  dispute  without  their  approval. 

Those  who  purchase  the  plan  will  re¬ 
ceive  $  1  million  coverage  per  incident  and 
$2  million  annual  coverage.  They  can  also 
get  twice  that  coverage  for  an  extra  pre¬ 
mium,  in  addition  to  up  to  $500,000 
annually  in  First  Amendment  legal  ex¬ 
pense  protection. 

The  cost  of  the  First  Amendment  pro¬ 
tection  is  an  additional  50  per  cent  of  the 
basic  premium. 

N.Y  Heart  Assn, 
present  awards 

Winners  of  the  New  York  Heart  Asso¬ 
ciation  Media  Awards  Competition  were 
announced  by  association  president 
Eugenie  F.  Doyle,  M.D.  The  annual 
awards  recognize  outstanding  efforts  of 
the  local  media  in  educating  the  public 
about  cardiovascular  disease. 

Jane  E.  Brody  won  in  the  Print  Categ¬ 
ory  for  an  article  about  salt,  “The  Perva¬ 
sive  Threat  to  Health,”  which  appeared 
in  her  regular  New  York  Times  “Personal 
Health”  column.  Salt  is  often  named  as  a 
contributor  to  high  blood  pressure,  a  risk 
factor  of  heart  disease. 

In  the  broadcast  category,  Lonn  Ber- 
ney  won  for  a  WOR  Radio  program  on 
stroke  rehabilitation,  aired  on  his  “Night- 
talk”  show.  Berney  is  a  lawyer  with  his 
own  firm,  Berney  &  Zweben. 


Foreign  language 
contest  opened 

The  Northeast  Conference  on  the 
Teaching  of  Foreign  Languages  has 
announced  its  1981  Northeast  Confer¬ 
ence  Award  for  the  best  reporting,  analy¬ 
sis,  or  comment  in  daily  newspapers  on 
foreign  language  education  for  Amer¬ 
icans. 

The  Northeast  Conference,  estab¬ 
lished  in  1953,  is  the  nation’s  oldest  and 
largest  conference  devoted  to  foreign  lan¬ 
guage  teaching. 

The  purpose  of  the  award  is  to  encour¬ 
age  greater  public  understanding  about 
the  importance  of  foreign  language 
education  in  an  increasingly  interdepen¬ 
dent  world,  according  to  Helene  Z. 
Loew,  1981  Northeast  Conference  chair¬ 
man.  The  competition  is  open  to  all  jour¬ 
nalists  writing  for  general-circulation  dai¬ 
ly  newspapers. 

February  15,  1981  is  the  deadline  for 
submission  of  articles  published  from 
February  1,  1980,  through  January  31, 
1981. 

The  award  is  $1,000  in  cash.  The  win¬ 
ner  will  be  the  guest  of  the  Northeast 
Conference  in  New  York  City  next  April 
30-May  2,  when  the  formal  presentation 
will  be  made.  Certificates  of  merit  will  be 
awarded  to  all  entries  earning  an  honor¬ 
able  mention  by  the  judges. 

Materials  for  submission  may  consist 
of  news  stories,  feature  articles,  edito¬ 
rials,  interpretive  columns,  or  combina¬ 
tions  of  these. 

Official  entry  blanks  and  guidelines  for 
the  1981  Northeast  Conference  Award 
may  be  obtained  by  writing  to:  Northeast 
Conference  Award,  P.O.  Box  623,  Mid- 
dlebury,  Vt.  05753. 

Mental  Health  news 
awards  presented 

Los  Angeles  Times  was  named  winner 
of  the  1980  Mental  Health  Media  Award 
in  the  newspapers  category,  it  was 
announced  November  18  at  the  annual 
meeting  of  the  National  Mental  Health 
Assocation. 

Basis  for  the  award  was  a  12-part  series 
“which  served  to  greatly  increase  public 
awareness  and  understanding  of  the  prob¬ 
lems  facing  the  mentally  ill.  Contributing 
to  the  series  were  human  behavior  writer 
Lois  Timnick,  Bill  Farr  and  Roxane 
Arnold. 

It  was  announced  at  the  same  time  that 
Minneapolis  Tribune  writers  Sam  New- 
lund  and  Doug  Stone  also  won  Associa¬ 
tion  honors  for  a  13-part  series  on  Minne¬ 
sota’s  system  for  committing  patients  to 
mental  hospitals.  Based  on  a  three-month 
investigation,  the  series  dramatized  the 
frustrations  the  mentally  ill  face  as  they 
seek  help. 
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Execs  complain 
media  properties 
priced  too  high 

Over  200  members  of  New  York  City’s 
financial  community  listened  to  a  panel  of 
top  executives  of  several  media  com¬ 
panies  complain  about  private  companies 
bidding  up  the  prices  of  media  properties. 

The  panel  was  organized  by  Ellen  Ber- 
land  Sachar,  media  analyst  for  Goldman, 
Sachs  &  Co. 

“Everything’s  too  expensive!”  de¬ 
clared  Thomas  Murphy,  chairman  and 
chief  executive  officer  of  Capital  Cities 
Communications.  “Private  companies 
are  driving  up  the  prices  of  newspapers. 

I’m  thinking  of  Hearst  and  Cox.  They  do 
develop  cash  that  is  above  their  needs. 
They  put  the  money  back  into  businesses 
they  know.” 

The  situation  is  no  better  with  cable 
properties,  added  John  Saeman,  presi¬ 
dent  of  Daniels  &  Associates.  “Private 
companies  like  Newhouse,  the  Tribune 
Co.,  and  San  Francisco  Chronicle  are 
paying  the  highest  prices  for  cable,”  he 
said. 

Capital  Cities  communications  is  a 
publicly  owned  company  with  newspap¬ 
er,  radio,  and  televsion  properties.  It  re¬ 
cently  purchased  Cablecom-General,  an 
RKO  General  subsidiary,  for  $139  mil¬ 
lion. 

Daniels  &  Associates  is  a  privately 
owned  cable  television  company  based  in 
Denver,  Colorado. 

Lee  Dirks,  president  of  Lee  Dirks  & 
Associates,  newspaper  brokers  and  con¬ 
sultants,  added  Freedom  Newspapers  to 
the  list  of  private  companies  bidding  up 
the  prices  of  newspaper  properties. 

The  panel’s  members  also  predicted 
cable  television  and  other  developing 
electronic  media  will  have  little  impact  on 
newspaper  classified  advertising. 

“The  newspaper  business  is  in  great 
shape,”  noted  Wilson  C.  Wearn,  presi¬ 
dent  of  Multimedia.  “Nobody’s  ex¬ 
perimenting  in  the  least  with  trying  to 
print  in  the  home  something  that’s  the 
equivalent  of  a  newspaper.” 

Dirks  stated  he  was  “skeptical”  about 
newspapers  “losing  classified  ads  to 
cable.” 

“We’re  seeing  a  good  deal  of  local  pub¬ 
lishers  participating  very  directly  in  prog- 
ramming  of  cable  facilities  in  their 
towns.” 

Another  panelist,  Karl  Eller,  former 
president  of  Charter  Media,  said  the  de¬ 
velopment  of  cable  and  electronic  media 
“is  not  going  to  limit  classified  advertis¬ 
ing.  It’s  going  to  expand  classified  adver¬ 
tising.  The  world  out  there  is  going  to 
grow.” 
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Eller  also  explained  why  he  chose  to 
buy  newspapers  which  were  losing 
money  like  the  Philadelphia  Bulletin, 
Oakland  Tribune,  and  Cincinnati  Enquir¬ 
er.  (Gannett  Co.  acquired  the  last  two 
papers  after  it  merged  with  Eller’s  Com¬ 
bined  Communications  Co.  in  June  1979.) 

“The  newspaper  business  is  hard  as 
heck  to  get  into,”  Eller  said.  “In  a  turnar¬ 
ound  situation  the  price  of  entering  a  mar¬ 
ket  is  lower  and  you  could  end  up  with  a 
better  return  on  investment.” 

Eller  remarked  that  when  Combined 
Communications  bought  the  Oakland  Tri¬ 
bune  the  company  “cut  expenses  and 
made  it  profitable  overnight.” 

Eller  said  Gannett  chose  instead  to 
build  up  the  Tribune’s  editorial  product 
“and  let  it  become  profitable  later.” 

“Gannett  is  now  losing  quite  a  bit  of 
money  from  the  (Tribune’s)  operation, 
but  the  bottom  line  will  be  there  in  the 
future.” 

After  the  panel  concluded,  Eller  told 
Editor  &  Publisher  he  was  still  looking  to 
acquire  newspaper  properties. 

He  did  not  specifiy  what  size  newspap¬ 
er  he  was  seeking  except  to  comment, 
“whatever  looks  interesting  and  what  I 
can  get  financing  for.” 

Eller  does  not  believe  events  over  the 
last  year  which  saw  him  resign  from  Gan¬ 
nett  in  December  1979,  form  Charter 
Media  in  March,  and  then  dissolve  the 
company  and  turn  over  the  Philadelphia 
Bulletin  to  Charter  Co.  in  October  have 
hurt  his  potential  as  a  newspaper  buyer. 

“I  did  not  have  a  rocky  road,”  Eller 
stated,  indicating  his  personal  finances 
have  fared  well  during  the  year. 

Lee’s  earnings  drop 
in  fourth  quarter 

Lee  Enterprises,  which  operates  on  a 
fiscal  year  accounting  system,  reported  a 
7.1%  decrease  in  its  fourth  quarter  earn¬ 
ings. 

Lee’s  net  income  in  the  fourth  quarter 
ended  September  30,  1980  dropped  to 
$4,087,000,  or  570  per  share,  compared  to 
$4,399,000,  or  610  per  share,  for  the  cor¬ 
responding  period  last  year. 

Revenues  for  the  company’s  last  quar¬ 
ter  in  1980  totalled  $33,700,000.  In  1979, 
fourth  quarter  revenues  were 
$28,700,000. 

For  the  year,  Lee’s  net  income  totalled 
$20,050,0()0,  or  $2.79  a  share,  including 
$4,950,000,  or  690  per  share,  in  net  capital 
gain  from  the  sale  of  a  television  station  in 
Mason  City,  Iowa.  Lee’s  net  income  in 
1979  was  $15,393,000,  or  $2.13  per  share. 

1980’s  results  include  operations  of  the 
Carbondale  Southern  Illinoisian  and  De¬ 
catur  Herald  and  Daily  Review  acquired 
on  October  2,  1979  and  Winona  (Minn.) 
News  acquired  August  1,  1980. 


Salt  Lake  City 
daily  appoints 
media  critic 

The  American  press  has  entered  a 
period  of  introspection,  partly  because  of 
court  decisions  narrowing  First  Amend¬ 
ment  protections  and  partly  because  of 
their  own  desire  to  be  fairly  scrutinized 
and  critiqued. 

This  is  the  view  of  Dr.  Milton  C.  Holl- 
stein.  University  of  Utah  professor  of 
communication,  who  was  appointed 
media  critic  for  the  Salt  Lake  City  (Utah) 
Deseret  News  to  assess  Utah’s  print  and 
broadcast  media. 

“It  is  becoming  more  and  more  appa¬ 
rent  to  the  press  that  to  remain  free  it  will 
have  to  adhere  to  higher  standards  of 
accuracy  and  credibility  than  has  ever 
been  the  case  before,”  says  Hollstein,  an 
authority  on  the  European  press  as  well 
as  that  of  America. 

One  of  Hollstein’s  responsibilities  as 
media  critic  for  the  Salt  Lake  City  news¬ 
paper  will  be  to  educate  the  public  about 
the  importance  of  a  free  press  and  the 
adversary  role  that  the  media  must  often 
play  to  protect  individual  freedoms. 

Another  point  that  concerns  the  profes¬ 
sor  is  a  poll  by  the  Markle  Foundation 
which  found  a  majority  of  Americans 
would  support  the  imposing  of  govern¬ 
ment  regulations  on  the  press  to  guaran¬ 
tee  fair  coverage  during  presidential  cam¬ 
paigns  (E  &  P,  Nov.l). 

Hollstein  is  also  disturbed  by  rulings  by 
the  Supreme  Court  under  Chief  Justice 
Burger  that  have  narrowed  the  definition 
of  who  constitutes  a  public  figure  in  libel 
law.  “There  is  greater  insistance  on 
privacy  by  the  individual  and  greater 
attempts  by  the  courts  to  apply  stricter 
standards  of  privacy  to  the  media,”  he 
says. 

In  one  of  his  first  columns,  Hollstein 
admitted  to  readers  that  he  has  a  sym¬ 
pathetic  bias  toward  the  press,  but  that  it 
would  not  influence  his  criticisms  and  cri¬ 
tiques. 

“I  love  the  press,”  Hollstein  says, 
“but  I  also  recognize  that  like  most  peo¬ 
ple  it  does  have  failures  and  excesses. 
And  when  it  fails  or  is  excessive,  the 
press  wants  to  be  called  to  account.” 

Hollstein  says  he  will  work  as  an  inde¬ 
pendent  voice  in  examing  newspapers, 
magazines  and  the  broadcast  media.  “1 
plan  to  sit  in  the  position  of  the  reader  or 
viewer  and  be  a  voice  that  can  talk  intel¬ 
ligently  about  the  responsibility  and  ade¬ 
quacy  of  news  coverage  in  Utah.” 

He  says  the  movement  which  finds 
U.S.  newspapers  appointing  their  own  in¬ 
dependent  critics  is  a  trend  whose  time 
has  come  and  that  it  would  prove  healthy 
and  wholesome  to  the  future  of  American 
journalism. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ASTROLOGY 


ASTROLOGY  WEEKLY/MONTHLY  column  of 
unparalleled  accuracy  by  Ostaro,  Editor  Astron- 
news  magazine.  Approximately  300  words. 
Samples,  rates.  BoxA76.  NewYorkNY  10163. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Or,  Milwaukee  Wl  53217. 


small  business  column— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday.  Philadelphia 
Bulletin,  Houston  Chronicle  and  other  fine 
newspapers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


"JOB  MART”— Who,  what,  when,  where  and 
how  on  careers  sought  and  available.  Bulletin 
column.  Rates/details.  Courant,  PO  Box  631. 
Lynnfield  MA  01940. 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from;  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal.  Box 
278.  Bruce  MS  38915. 


WHY  PAY  FOR  FEATURES  when  we'll  pay  you? 
Camera  ready  "Opportunity  Mart"  classified  ad 
columns  draw  readers  interested  in  books,  re¬ 
cipes,  business  opportunities,  stamps  and 
coins,  hunting  and  fishing  and  general  interest 
opportunities.  Earns  extra  money  lor  your  pub¬ 
lication  easily.  Weekly  newspapers  only!  Send 
your  display  rates  and  circulation  figures  to 
receive  samples  and  complete  details. 
BUDGET  "Opportunity  Mart ",  PO  Box  68-EPl . 
Park  Ridge  IL  60068. 


HUMOR,  info,  puzzles,  cartoons  galore.  Cata¬ 
log,  cartoon  leaflet,  etc.  $1.  Dickson.  17700 
Western  69s,  Gardena  CA  90248. 


INTERNATIONAL 

EXCLUSIVES  from  Australia.  Asia,  Africa— 
Geoff  Richmond,  51/13  South  Esplanade. 
Glenelg.  Adelaide,  South  Australia  5045. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L.A.  Chotkowski.  MD,  FACP. 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


"MORE  FOR  YOUR  MONEY”  —  Weekly  col¬ 
umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples.  Mike  LeFan.  1802  S. 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate.  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 


POLITICAL  COLUMNS 


WOODY  JENKINS/Commentary.  Hard-hitting 
conservative  column.  450  words.  Some  recent 
topics;  "Tax  Indexing;  An  Idea  Whose  Time  Has 
Come",  "Forest  Hill  Parents  Still  Want  Their 
School  Back"  (effect  of  court-ordered  busing 
on  tiny  rural  community),  "GOP  Senate 
Takeover  to  Change  US  Judiciary",  "How  to 
Stop  Inflation;  Balance  the  Budget",  and 
"Congress  Likely  to  Pass  Education  Tax  Cre¬ 
dit".  Samples  and  rates  on  request.  Rep.  Louis 
(Woody)  Jenkins,  One  American  PI,  Suite 
1023,  Baton  Rogue  LA  70825.  Also  available 
camera-ready. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


CASH  IN  on  lucrative  packaging,  other  large 
format  offset  printing.  We  install  and  train  your 
pressperson  on  two-color,  reconditioned,  Ger¬ 
man  sheetfed  press,  38"x50".  only  SOM,  all 
inclusive.  Write  or  phone  R.H.  Cunningham, 
WEC  Inc,  PO  Box  588,  Pawleys  Island  SC 
29585;  (803)  237-2282. 


START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


REAL  ESTATE 


HOUSE  CALLS-National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge.”  6th  year. 
Dailies  in  Miami,  Rochester,  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620.  (716)271- 
6230. 


RARE  EARTH;  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples;  RARE  EARTH  Enterprises.  Box  946, 
Sausalito  CA  94966. 


FARM  TAXES,  popular  weekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write;  Cricket,  Box  527, 
Ardmore  PA  19003. 


"WANDERLUST"  I've  got  it.  Let  me  give  it  to 
your  readers!  Join  in  my  international  travels. 
Weekly,  sequential,  650  words  plus  pictures. 
Nationally  published  writer.  Personal,  charm¬ 
ing  style.  Very  affordable.  Column  begines 
March  1981.  Samples,  info  now;  Box  1503, 
Editor  &  Publisher. 


EDITORIAL  CARTOONS  and  comment,  church 
directory  illustrations,  horoscope,  movie  re¬ 
views,  crossword  puzzle,  humorous  cartoons, 
other  quality  features  for  the  weekly  editor 
(offset  only).  Prices  for  all  (1 1)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SNDICATED 
FEATURES 

PO  Box  995,  Newnan  GA  30263 
I  (404)  253-5355 

VOICE  FROM  THE  WOODS;  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


NUMBER  ONE  IN  CALIFORNIA!— Most  widely 
read  wine  column  on  West  Coast.  One  or  twice 
weekly;  reasonable;  samples  on  request.  Mead 
On  Wine.  Box  7244,  San  Francisco  CA  94120 
(415)  586-6398. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


WANTED— Investor/partner,  active  or  inactive 
with  at  least  $500,000  credit  line  to  grow  with 
present  owner/managment  team  who  wish  to 
expand  long  established  shopper  with  annual 
sales  of  $1,600,000.  Box  1377.  Editors.  Pub¬ 
lisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McMinnville  TN. 
(615)  473-2104. 

NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 

11  Main  St.,  Southboro  MA  01772 
(617)481—8562 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 

HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO.,  INC.,  PO  Drawer  12428,  Pana¬ 
ma  CityFL  32401. 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office." 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133.  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277.  Montclair,  CA  91763 
(714)  626-6440 

NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga- 
tons.  NEWSPAPER  SERVICE  CO..  INC.,  PO 
Drawer  12428.  Panama  City  FL  32401. 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


WHEN  IT  COMES 
TO  THE  BUSINESS 
Of  selling  your  newspaper 
—  that's  our  business! 

Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61435 
(309)  932-2270  or  932-2642 


WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden¬ 
tial. 

DIXIE  NEWSPAPERS.  INC. 

PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers.  Sales. 

No  charge  for  consultation. 
Box  783.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV.  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPERS  FOR  SALE 


ANGLO-JEWISH  WEEKLY.  Ill  health  compels 
sale.  Eleven  years  old  with  good  circulaton  and 
advertising  income.  Located  in  heart  of  Jewish 
community  in  East.  All  cash  required.  Write 
Box  1493,  Editor  &  Publisher. 


COLORADO  SHOPPERS — Two  shoppers  in 
adjacent  markets.  1980  gross  with  top 
$100,000  each.  In  these  virtually  unlimited 
grow  markets.  One  established  9  years,  other  5 
years.  No  real  estate  involved.  Asking 
$175,000  if  purchased  together.  Will  sell 
separate.  Includes  production  and  office 
equipment  in  both  locations.  Write  Box  1498. 
Editor  &  Publisher. 


ILLNESS  FORCES  SALE— Profitable  Califor¬ 
nia  shopper  at  bargain  pricelCall  Peter  at  (209) 
522-96^68.  1;30— 5;30. 


MAGAZINE,  of  Wisconsin,  published  for  3 
years.  $25,000  down  paymment.  Owner  fi¬ 
nance. 

SPECIALTY  NEWSLETTER  and  publishing 
company.  New  Jersey.  Circulation  5000  per 
month.  Owner  will  consider  terms. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa.  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business,  $250,000. 

TENNESSEE  WEEKLY_5000  circulation. 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER-Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 
GEORCIIA  WEEKLY — 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

NEW  HAMPSHIRE  WEEKLY-Has  won  3 
national  awards,  10,000  circulation. 
$90,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

ALABAMA  WEEKLY— Paid  circulation 
29,000.  Priced  for  quick  sale,  $170,000. 
SMALL  ALABAMA  WEEKLY— 730  mailed. 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY — Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE — Located  In  New  England  states. 
Opportuntity  for  substantial  growth.  Wants  to 
I  sell  quick. 

BI-MONTHLY  MAGAZINE.  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 


Business  Broker 
Associates 
(615)  756-7635 


EDITOR  &  PUBLISHER  for  December  6.  1980 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

INDUSTRY  SERVICES  | 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  WANTED 

MESSENGER  SERVICES 

MAILROOM 

NORTHERN  CALIFORNIA  weekly.  Well  estab¬ 
lished,  second  class  permit.  Beautiful  setting 
in  the  heart  of  redwood  country.  Gross 
$60,000.  Perfect  for  family  operation.  Equip¬ 
ment  includes  new  typesetter,  process  camera, 
etc.  Open  to  all  offers.  PO  Box  490.  Dept.  JW. 
Laytonville  CA  95454. 

NORTHWEST  OHIO  WEEKLY  shopper,  county 
seat,  15,000  circulation,  state  university  and 
city  saturation,  excellent  typesetting  business, 
no  press,  grossing  $80,000.  Write  Publisher, 
PO  Box  647,  Bowling  Green  OH  43402. 

SHOPPER— Owner  has  other  interests,  gross 
$500,000  plus  50%  annual  growth,  located  in 
Zone  9.  Send  brief  operations  and  financial 
qualifications.  Box  1501,  Editor  &  Publisher. 

WESTERN  MOUNTAIN  STATES  semi-weekly 
and  shopper  asking  $800,000,  plus  broker's 
commission  with  excellent  terms.  Send  finan¬ 
cial  qualifications  to  Box  1457,  Editor  &  Pub¬ 
lisher. 

WEEKLY  ESTBLISHED  1961,  Florida's  Gold 
Coast,  Palm  Beach  County.  Owner  ill.  Great 
opportunity  working  newspaper  person.  Com- 
pugraphic  equipment.  $45K.  Box  3366,  Te- 
questa  FL  33458. 

ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  Box  1464,  Editor  & 
Publisher. 

2  ZONE  4  unopposed  county  seat  weeklies  with 
valuable  real  estate.  $1,550,000.  Owner 
terms. 

ZONE  4  unopposed  county  seat  weekly.  Solid 
inflation  hedge.  $300M  down.  Owner  terms. 
James  White,  Box  783,  McMinnville  TN. 

ZONE  4  weekly  group 
with  sales  of  $5  million. 

Contact  Box  1465,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31 752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBUCATIONS  FOR  SALE 

NEWSLETTER 

& 

DIRECTORY 
FOR  SALE 

Washington,  DC  based  - 
associated  with  nationally 
accredited  news  service. 

Newsletter  in  11th  year. 
International  Directory 
received  ALA’s  ‘‘reference 
book  of  the  year”  award. 
3rd  Edition  in  preparation. 

Other  publications  in 
preparation  and  available. 

Owner  not  marketing-wise. 
Publications  need 
management  and  active 
marketing. 

For  immediate  sale  and 
take-over.  Opportunity 
for  expansion,  diversi¬ 
fication  or  for  owner/ 
manager/publisher. 

Box  1510 

Editor  &  Publisher 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  Gross 
;  $150,000  and  up.  Prefer  county  seat.  Excel- 
I  lent  community  journalism  credentials,  former 
I  weekly  owner,  civic  minded,  small  town 
orient^,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048,  Editor  & 
Publisher. 

PUBUCATIONS  WANTED 

WANTED  TO  BUY:  Trade  magazine,  newsletter 
or  similar  publishing  enterprise.  Box  1467, 
Editor  &  Publisher. 

INDUSTRY 

SERVICES 

i  ADVERTISING  SERVICES 

STIMULATE  YOUR  AD  SALES! 

Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly,  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
I  with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 

CIRCULATION  SERVICES 

TELEPHONE  SALES  SPECIALIST 
Circulation  Marketing  Promotions,  Inc.  is  cur¬ 
rently  producing  thousands  of  verified  sales  for 
our  client  newspapers  and  have  done  so  for 
years.  Our  goal  is  to  provide  quality  business  at 
a  rate  you  can  live  with.  For  details  and  refer¬ 
ences  please  contact;  Mr.  Philip  C.  Pfeffer 
(609)  346-0180  or  Mr.  Thomas  Zgnoc  (216) 
650-1738. 

TELEPHONE  SALES-Florida  base.  Proven 
track  record,  excellent  retention  program.  Veri¬ 
fied  sales.  JB  Circulators,  PO  Box  3566, 
Clearwater  Beach  FL  33515. 

COMPUTER  SERVICES 

NEWSPAPER  SPECIALISTS 
Computer  upgrading,  onsite  system  design, 
programming  and  implementation.  Profession¬ 
al  Syndications,  Inc,  PO  Box  3600,  Trenton  NJ 
08629,  (609)  890-0061. 

ENGINEERING  & 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional  I 
Press  Engineering,  Rt  2,  Box  2285.  McAllen  1 
TX  78501.  (512)  682-7011. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890, 


DEADLINE 

CHANGE 

Due  to  the  Christmas  and 
New  Year  Holidays  the 
classified  ad  deadlines  for 
the  December  27  and  Jan¬ 
uary  3  issues  are 

Friday 

December  19 
at  2  pm  EST 
and 
Friday 

December  26 
at  2  pm  EST 

E  &  P  CLASSIFIEDS 
(212)  752-7050 


MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Senrice,  Inc,  2025  Eye  St,  NW.  Room 
502,  Washington  DC  20006.  Phone  (202) 
659-2726,  home  (301)  924-4589. 

EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM  j 

KAMERAK  SQUEEZE  LENSES  ! 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to  i 
12%.  Compare  our  quality  and  senrice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  CA  90801 

- ! - 1 

SQUeeze  Lenses,  new  and  trade  ins.  .  .  | 

Manufacturer/Specialists  since  1968  1 

New,  super  designs  surpass  all  ! 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC.  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements  i 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 

_ COMPUTERS _ 

BEAT  INFUTION!!! 

For  sale — 4  used  Teleram  P-1800  in  good 
working  condition.  $2500  each  or  $9000  for 
all  4.  More  than  50%  OFF  the  price  of  a  new 
unit.  Please  call  toll  free  number  1-800-225- 
5135  between  9  am  and  5  pm  only. 

FOR  SALE:  A  24  VDT  ECRM  editorial  system, 
used  successfully  at  The  Denver  Rocky  Moun¬ 
tain  News  since  1977,  lncludes4PDP  ll/05s, 
2  PDP  8Es,  3  Pertec  10/mb  drives,  consoles, 
patch  panel,  cable.  ECRM  will  tailor  and  sup¬ 
port  software.  Reasonable.  Contact  Al  Knight. 
Rocky  Mountain  News.  (303)  892-5(X)0. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley.(800)  527-1668. 

MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 

2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts  1  Muller  model  227E. 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co.,(214)  387-3128. 

STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 

SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 

MISCELLANEOUS 

ADDRESSOGRAPH,  Graphotype,  etc.  Bunn 
tyer.  Gestetner  with  electronic  style  cutter.  Fie- 
xowriter.  Compugraphic  9000  with  keyboard. 
Cutler-Hammer  Mark  III.  Curtis.  816  National 
Press  Building,  Washington  DC  20045,  (202) 
628-56%. 

2  BEACH  Automatic  Shear  punch  print 
machines  for  regular  plates. 

1  Manual  Beach  punch  bend  and  trim  units.  3 
pieces. 

2  Napp  newsprint  II  exposure  units. 

800  Beach  easy-lock  saddles. 

22  Vx"  cutoff.  55"  web. 

2  48P  Sheridan  inserter,  8  hopper,  1  delivery. 
Best  offer.  Box  1453,  Editor  &  Publisher. 

EQUIPMENT  AVAIWBLE 
TYPESETTING  One  Systems  40  mega  bytes— 
5  terminals  with  lOK  memory.  9  terminals  with 
4K  memory,  1  lOK  remote,  1  Texas  Instru¬ 
ments  portable  terminal.  To  complete  this  sys¬ 
tem.  1  Universal  Compugraphic  videosetter, 
composing  room  carousel.  Above  equipment 
was  in  use  for  1 5  months. 

CAMERA  ROOM— 1  Robertson  481  model  with 
34x44  copy  board,  1  Berkey  8x10  direct 
screen  color  camera  with  Pen  system,  1  -30x40 
NuArc  single  side  carbon  plate  burner. 
MAILROOM— 1  Signode  tying  mKhine  model 
MLN-2  including  spare  parts  and  strapping.  All 
items  priced  to  sell  promptly.  For  complete 
information  contact  Paul  Miller  or  Bob  Gilliland 
(405)737-8811. 


NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  — $3.10  per  line.  1  week  — $2.25  per  line. 

2  weeks — $2.95  per  line,  per  issue  2  weeks — $2.10  per  line,  per  issue. 

3  weeks — $2.75  per  line,  per  issue.  3  weeks— $1  95  per  line,  per  issue. 

4  weeks — $2.55  per  line,  per  issue.  4  weeks — $1.70  per  line,  per  issue. 

Add  $3  per  insertion  lor  box  service  and  Add  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editpr  ft  Publishtr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


EDITOR  &  PUBLISHER  for  December  6,  1980 
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EQUIPMENT  &  SUPPLIES 
NEWSPRINT _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


NEWSPRINT  ROLLS— Basic  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp., 
300  E  54  St,  New  York  NY  10022.  (212)  688- 
3020. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Bo*  35468,  Editor  &  Publisher. 


PHOTOTYPESETTING 


AM  COMP/EDIT— For  sale  or  sub-lease  com¬ 
pany  acquired  by  larger  concern.  Typesetting 
department  phased  out— Must  move  equip¬ 
ment  off  premises.  No  money  down  on  assum¬ 
ing  lease.  Have  2  units.  Other  equipment  in¬ 
cludes  copier,  processor,  dryer,  static  mats,  job 
diskettes,  document  diskettes  for  work  proces¬ 
sor,  and  31  fonts.  Payments  through  '84  then 
you  own.  Contact  W.  Topaz,  Chicago,  (312) 
337-7800. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


COMPUGRAPHIC  ACM-9000  60  fonts,  spare 
parts  kit,  AKI  tape  punch.  Will  sacrifice.  Dis- 
mar  Corp.  (iail  toll  free  (800)  257-7761. 


COMPUGRAPHIC  unified  composer,  loaded, 
ready  to  move.  Excellent  condition.  Bob  Done- 
gan  (201)  440-8400. 


CG  VIDEOSEnER  II,  serial  no.  23-2.  Has  been 
on-line  to  computer.  Room  needed  for  new 
Linotron.  $10,000  FOB  our  plant.  Keith  Kling- 
erberg.  Daily  Miner,  PO  Bo*  3909,  Kingman  AZ 
86401.  (6(32)  753-6397. 


TWO  8200  SINGER  photomixes.  Good  condi¬ 
tion.  Now  in  operation  and  can  be  seen  on  floor. 
$2500  each  includes  type  fonts.  Call  Jack  Rod¬ 
gers  (618)  262-5144. 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


10  units  2  folder.  1971. 

6  units  1  folder,  1972 
6  units  1  folder.  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)459-9700  Telex  20-6766 


6  unit  Goss  Community  with  Suburban  folder. 
1969. 

2  Goss  color  humps,  6  months  old. 

See  them  in  operation.  Write  Box  1416.  Editor 
&  Publisher. 


GOSS  COMMUNITY 
6  units  (4-1976,  2-1978) 
2-S.E.  folders 
2-Count-O-Veyors 
For  sale  by  publisher,  all  or  part 
(312)  543-3131 


I 

224'4"  CUTOFF  GOSS  HEADLINER,  4  units,  2 
half  decks,  2  to  1  folder,  available  now. 

21 1^"  cutoff  HoeColormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22^4"  cutoff  Hoe  color  convertible  4  units, 
available  novy. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22.  and  folders. 

3  unit  Harris  VI 5A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT;  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 


HARRIS  845,  five  units  1975,  22  ^4  cutoff,  3 
Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090,  (312)  459-9700. 


HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  V4  and  Vi  folder 
Fairchild  Color  King  4  units,  1966. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU, 

Goss  Urbanite  V'4  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  V'4",  45  Vi", 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


IMMEDIATE  DELIVERY 

Harris  V15A,  6  unit  press.  1973,  will  split. 
Goss  SC  folder,  1970. 

Harris  JF4  folder. 

Harris  V25  units. 

Goss  Urbanite  units. 

OFFSET  NEWSPAPER  EQUIPMENT 
(404)321-3992  Telex  700563 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains: 
Wood  ink  fountains:  Goss  portable  ink  foun¬ 
tains:  Hoe  ink  boxes:  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay,  etc.,  suitable  for  publicationsor  newspaper 
presses:  Goss  single  width  balloon:  Hoe  2:1 
double  delivery  folder  22^4  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom.  , 

NORTHEAST  STORAGE  AND  INDUSTRIES,  ! 

INC. 

(213)  257-7557 


GOSS  EQUIPMENT 

Available  Now 

1 — 22%"  cut-off  tension  lock-up  unit. 

1 — 22%"  cut-off  tension  lock-up  single  center  color  hump. 

1 — 22%"  cut-off  tension  lock-up  color  deck. 

1 — 23^16"  cut-off  tension  lock-up  single  center  color  hump. 
This  equipment  is  clean  and  prepared  for  re-erection. 

All  offers  to  Joe  McManamon,  Virginian  Pilot,  Norfolk 
VA  (804)  446-2000. 

Or  write  to: 

Printing  Press  Services  Incorporated 
4011  NE  15th  Av 
Fort  Lauderdale  FL  33334 
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2  MARK  III  PACESETTERS 
Model  16x12  with  16  face  custom  discs. 
For  sale  or  lease. 

Available  February  1,  1981. 
Contact  Carol  Corcoran 
(312)  381-8001 
Continental  Credit  Corporation 
Barrington  IL  60010 


9  UNIT  GOSS  Suburban,  2  folders. 

Available  immediately. 

Goss  Urbanite  quarter  folder. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Or. 

Overland  Park  KS  66204 
(913)  432-8276 


WANTED  TO  BUY 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


WING-MAILER  or  equivalent 
Call  Eileen. 

(313)  584-4000 


CHESHIRE  and  Philipsburg  any  condition.  Call 
collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


CUTLER  HAMMER  BOTTOM  WRAP 
Box  1294 
Editor  &  Publisher 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  1983,  Editor  &  Publisher. 


HOPPER  LOADERS 
for  Sheridan  inserters. 

Contact  Box  1298,  Editor  &  Publisher 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


OFFSET  ROTARY  used  for  80  page  tabloid.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1363,  Editor 
&  Publisher. 


PRIVATE  PARTY  SEEKS  CompuWriter  IV  or 
similar,  fonts,  processor.  Not  more  than  3  years 
old.  Also  need  trimmer,  waxer,  etc.  Serious 
calls  only.  Leonard  Ash,  California  Press 
Bureau,  (213)  651-2230.  Zone  9  only. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


4  UNIT  WEB  OFFSET  press.  18/20  IPH.  Must 
have  register  devices.  Call  (201)  438-3744, 
ask  for  Sam. 


HELP  WANTED.  .  . 


ACADEMIC 


TWO  JOURNALISM  TEACHING  POSITIONS 
(one  tentative)  beginning  September  1981, 
Bowling  Green  State  University.  One  position 
primarily  magazine  journalism:  other,  public 
relations,  but  any  combination  of  skills  in  news- 
editorial.  broadcast  journalism,  photojournal¬ 
ism,  pr  or  magazine  considered.  Assistant/ 
associate  professor  level.  PhD  or  ABD,  media 
required.  School  is  accredited  and  committed 
to  excellence  in  teaching  and  research.  Write; 
Dr.  James  Bissland,  Search  Chairman,  School 
of  Journalism.  BSGU,  Bowling  Green  OH 
43403.  Deadline  is  February  15.  Equal  oppor¬ 
tunity  employer. 


WANTED;  JOURNALISM  CHAIRPERSON 
Develop,  supervise  professionally-oriented  de¬ 
partment  aspiring  to  school  status.  Contract 
starts  July  1,  1981.  Department  has  modern 
facilities  and  news-editorial  sequence  accre¬ 
ditation.  Minimum  five  years  media  experience 
required:  teaching,  administrative  experience 
and  advanced  degree  desired.  Salary,  rank 
commensurate  with  qualifications.  Deadline 
for  application,  resume  and  three  references  is 
February  2,  1981.  Write:  Warren  H.  Fox,  Chair¬ 
man.  Search  Committee.  College  of  Arts  and 
Science,  University  of  Nevada-Reno,  Reno  NV 
89557.  EOE'AA  Employer. 


THREE  FACULTY  POSITIONS  with  primary 
assignments  in  (1)  advertising.  (2)  broadcast 

I  and  news,  (3)  news  editorial  for  Fall.  1981. 

'  PhD  required  for  tenure-track  appointment, 
probably  at  assistant  professor  level,  ($18,000 
to  $20,000  for  10  months).  Other  ranks,  salar¬ 
ies  possible  for  persons  with  unusual  qualifica¬ 
tions.  Significant  professional  (non-academic) 
experience  required  for  each  position.  Applica¬ 
tion  deadline.  January  15, 1981.  Contact  Prof. 
Frank  S.  Holowack.  Chairman.  Personnel  Com¬ 
mittee.  Department  of  Journalism,  San  Diego 
State  University.  San  Diego  CA  92182  SDSU 
IS  an  affirmative  action  equal  opportunity  em¬ 
ployer. 


SOUTHERN  METHODIST  UNIVERSITY  seeks 
two  assistant  professors  of  journalism.  Position 
one:  primary  teaching  field,  advertising:  secon¬ 
dary  emphasis  on  media  management,  public 
relations,  or  graphics:  PhD  or  ABD  preferred. 
Position  two;  primary  teaching  field,  mass 
media:  second  emphasis  on  reporting  or  edi¬ 
ting:  PhD  or  ABD  preferred. 

Salaries  open  for  both  positions.  Deadline, 
February  1.  1981.  Send  applications  to  Darwin 
Payne,  Division  of  Journalism.  Southern 
Methodist  University.  Dallas  TX  75275. 

SMU  IS  an  equal  opportunity/affirmative  action 
employer. 

EDITOR  & 


ACADEMIC 


NEWSPERSONS  with  two  to  five  years  experi¬ 
ence  are  invited  to  apply  to  the  Kiplinger  Prog¬ 
ram  in  public  affairs  reporting,  now  in  its  eighth 
year  at  The  Ohio  State  University.  Entry  to  the 
year-long  program  leading  to  a  Master’s  degree 
in  journalism  is  competitive.  Teaching  associ- 
ateships  and  scholarship  funds  are  available  to 
successful  candidates.  The  next  woup  of  fel¬ 
lows  begins  September  23,  1981  .For  informa¬ 
tion,  write  or  call:  Graduate  Chairman,  School 
of  Journalism,  The  Ohio  State  University.  242 
W.  18th  Av,  Columbus  OH  43210.  Telephone 
(614)  422-7438. 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 
announces  two  faculty  openings  to  teach,  in 
English,  undergraduate  and  graduate  courses 
in  newswriting,  editing  or  reporting,  public  re¬ 
lations.  advertising,  introduction  to  mass  com¬ 
munication,  and  mass  media  in  society.  Ability 
to  teach  theory  or  research  methods  a  plus. 
Candidates  should  specify  areas  of  greatest 
teaching  and  research  interest.  Nine-hour 
course  load  per  semester.  Doctorate  or  the 
equivalent,  and  teaching  experience  required. 
Two-year  appointment  begins  September, 
1981,  with  possibility  for  renewal.  Salary 
according  to  scale  based  on  qualifications,  plus 
housing  and  other  benefits.  Write,  with  re¬ 
sume,  to:  Assistant  Dean  of  the  Faculties.  The 
American  University  in  Cairo,  866  United  Na¬ 
tions  Plaza,  New  York  NY  10017. 


THE  UNIVERSITY  OF  KANSAS  SCHOOL  OF 
JOURNALISM  seeks  an  assistant  professor  for 
a  tenure— track  vacancy  in  the  magazine  sequ¬ 
ence.  Professional  magazine  writing  and  edit¬ 
ing  experience  required  (consumer  magazine 
preferred).  Duties  will  include  teaching  maga¬ 
zine  article  writing  and  editing  and  a  survey 
course  in  magazine  journalism.  Ability  to  teach 
other  journalism  courses  is  important.  Master's 
degree  a  minimum.  Doctorate  and  teaching  ex¬ 
perience  preferred.  Appointment  will  begin  Au- 
ust  15.  1981.  Salary  range:  $15,500  to 
17,000  for  nine  months,  depending  on  ex¬ 
perience  and  qualifications.  Apply  by  February 
15  to  Professor  Mike  Kautsch,  School  of  Jour¬ 
nalism,  105  Flint  Hall,  University  of  Kansas. 
Lawrence  KS  66045.  An  Equal  Opportunity 
Affirmative  Action  Employer.  Qualified  men 
and  women  are  encouraged  to  apply  regardless 
of  race,  religion,  color,  disability,  veteran  sta¬ 
tus.  national  origin,  age  or  ancestry. 


GRADUATE  PROGRAM  leading  to  the  MA  in 
journalism  or  the  PhD  in  mass  media  designed 
for  professionals.  Financial  assistance  avail¬ 
able.  Write  Director,  Graduate  Affairs  Program, 
School  of  Journalism,  Michigan  State  Universi¬ 
ty,  East  Lansing  Ml  48823. 

PUBLISHER  for  December  6,  1980 


ADVERTISING 

The  University  of  North  Carolina  School  of  Jour¬ 
nalism  invites  applications  from  persons  qual¬ 
ified  for  our  new  position  in  the  advertising 
sequence  to  begin  August,  1981.  The  person 
selected  will  have  a  PhD  (or  be  very  close  to 
one)  in  an  appropriate  discipline,  demons¬ 
trated  teaching  ability  in  advertising  (or  strong 
evidence  of  gt^  potential)  and  an  intention  of 
conducting  scholarly  research  in  the  field.  Sig¬ 
nificant  professional  experience  will  be  consi¬ 
dered  a  valuable  plus  as  would  an  interest  in  an 
additional  area  such  as  public  relations,  pub¬ 
lication  management,  etc. 

This  is  a  "tenure  track"  position  with  a  begin¬ 
ning  rank  of  assistant  professor  and  a  competi¬ 
tive  salary.  UNC  is  an  equal-opportunity, 
affirmative-action  employer  that  solicits  ap¬ 
plications  from  all  qualified  persons. 

The  UNC  School  of  Journalism  has  a  growing 
advertising  sequence  accredited  by  ACEJ  and 
is  widely  telieved  to  be  a  highly  desirable  work 
environment.  This  is  the  first  opening  in  the 
department  in  ten  years  and  only  the  second  in 
more  than  20  years. 

Applicants  should  send  complete  letters,  re¬ 
sumes,  recommendations,  salary  require¬ 
ments,  and  other  supporting  materials  no  later 
than  February  1,  1981,  to: 

Professor  James  J.  Mullen 
Chair,  Advertising  Search  Committee 
School  of  Journalism,  Howell  Hall  021A 

University  of  North  Carolina 
Chapel  Hill  NC  27514 

ASSISTANT  to  full  professor  sought  to  teach 
reporting,  writing,  editing  and/or  related  pro¬ 
fessional  courses.  Good  professional  experi¬ 
ence  plus  PhD.  Salary  commensurate  with  ex¬ 
perience.  Contact  Department  of  Journalism, 
Baylor  University,  Waco  TX  76703.  An  equal 
opportunity/affirmative  action  employer. 


COMMUNICATION  CHAIRPERSON:  Search 
extended— Chairperson  to  head  highly  inte¬ 
grated  undergraduate  communication  program 
consisting  of  journalism,  telecommunication, 
advertising/public  relations,  and  speech/inter¬ 
personal  sequences.  Facilities  include  an  FM 
NPR-affiliated  radio  station,  fully-equipped 
color  television  production  facilities,  and 
photographic  laboratory.  Personnel  consists  of 
10  full-time  faculty  plus  radioand  video  staff  of 
six  for  275  undergraduate  majors.  Masters  pro¬ 
gram  is  under  consideration.  Person  must  be  a 
publishing  scholar  in  communication  with  a 
PhD  and  have  teaching  and  administrative  ex¬ 
perience.  Professional  experience  is  highly  de¬ 
sirable.  Chairperson  is  expected  to  maintain 
and  develop  ties  with  Tulsa  professionals.  Rank 
open.  Salary  and  fringe  benefits  comparable 
with  other  universities.  The  University  of  Tulsa 
is  a  private  institution  with  enrollment  of  6300 
located  in  a  metropolitan  area  of  500,000. 
Send  letter  of  application  and  vita  with  names 
and  addresses  of  at  least  three  references  by 
January  30,  1981  to  Dr.  Alex  Nesterenko, 
Chairperson,  Search  Committee,  Faculty  of 
Communication,  The  University  of  Tulsa,  600 
South  College  Av,  Tulsa  OK  74104.  Position  is 
available  Summer/Fall  1981.  The  University  of 
Tulsa  has  an  equal  opportunity,  affirmative  ac¬ 
tion  program  for  students  and  employee. 

FACULTY/ADMINISTRATIVE— LSU  school  of 
journalism  seeking  a  person  to  be  assistant 
director  of  the  school  and  to  teach  in  public 
relations  and  news — editorial,  starting  July  1, 
1981.  Fiscal  year  appointment:  salary  open 
depending  on  qualifications;  rank:  assistant 
professor.  Doctorate  or  ABD  required;  also 
some  educational  administration  experience, 
pr  experience,  and  journalistic  editing  and  writ¬ 
ing  experience.  Send  resume  by  March  1  to: 
Director,  School  of  Journalism,  Louisiana  State 
University,  Baton  Rogue  LA  70803.  LSU  is  an 
equal  opportunity/affirmative  action  employer. 


JOURNALISM/DEPARTMENT  CHAIRPER¬ 
SON — Associate  or  full  professor  to  head  grow¬ 
ing  program  at  private,  liberal  arts  and  science 
college  in  beautiful  Vermont  near  the  Green 
Mountains.  PhD  preferred,  administrative  ex¬ 
perience  desirable.  Looking  for  person  to  pro¬ 
vide  leadership  in  development  of  interdisci¬ 
plinary  courses  and  programs.  Application 
deadline  January  31.  1981  for  hire  date 
September  1,  1981.  Salary  commensurate 
with  qualifications.  Send  resume  to  Dr.  Ronald 
Provost,  Vice  President  for  Academic  Affairs, 
Saint  Michael's  College.  Winooski  VT  05404. 
An  equal  opportunity/affirmative  action  em¬ 
ployer. 


MASS  COMMUNICATIONS  (Search 
Reopened):  Small,  private  liberal  arts  college 
seeks  individual  to  coordinate  rapidly  growing 
interdisciplinary  major  in  mass  communica¬ 
tions.  Teaching  responsibilities  include  theory 
and  some  skills  courses.  PhD  preferred;  salary 
and  rank  negotiable  for  tenure-track  position. 
Send  letter  and  resume  with  names  of  refer¬ 
ences  by  January  5  to:  E.  Giglio,  Lycoming 
College,  Box  53,  Williamsport  PA  17701.  An 
equal  opportunity  employer. 

MISSOURI  JOURNALISM  FACULTY 
Retirement  of  senior  faculty  in  1981  will  open 
positions  at  the  University  of  M  issouri  School  of 
Journalism  in  the  fields  of  administration,  his¬ 
tory,  advertising  and  reporting.  Positions  re¬ 
quire  approp'iate  academic  and  professional 
credentials.  Both  established  applicants  and 
less  experienced  applicants  with  outstanding 
promise  will  be  considered,  with  commensu¬ 
rate  salaries  for  9  or  12-month  tenure  track 
appointments.  Women  and  minorities  are  en¬ 
couraged  to  apply.  The  positions  are: 

1 .  Associate  Dean  for  graduate  studies  and 
research.  Responsible  for  administration  of 
graduate  studies  at  MA  and  PhD  levels,  plus 
coordination  of  research  activities  for  faculty  of 
60  members.  Professional  media  experience 
desirable.  PhD  and  demonstrated  ability  as 
scholar,  teacher,  and  dissertation  advisor  re¬ 
quired.  Preferred  specialties  include  history, 
international  communication,  or  media  cri¬ 
ticism. 

2.  Advertising  teacher  for  courses  in  crea¬ 
tive  strategy,  media  planning,  or  copy  writing 
for  print  and  broadcast.  PhD.  professional  ex¬ 
perience  and  administrative  ability  desirable. 

3.  Journalism  history  teacher  lor  courses 
at  both  undergraduate  and  graduate  level.  PhD 
plus  demonstrated  ability  as  scholar  and 
teacher  required.  Professional  media  experi¬ 
ence  desirable. 

4  and  5.  Two  teaching  positions  for  skilled 
professionals.  One  calls  for  experienced  writer 
and  editor  who  can  supervise  city  desk  of  daily 
newspaper  and  can  teach  reporting  techniques 
and  feature  writing.  The  other  calls  for  person 
qualified  to  teach  sports  reporting  and  super¬ 
vise  sports  desk.  Both  positions  offer  opportu¬ 
nities  to  pursue  advanced  degrees. 

Apply  to  Dean,  School  of  Jouralism,  University 
of  Missouri,  Box  838,  Columbia  MO  65205. 


MASS  MEDIA  ASSISTANT  PROFESSOR,  be¬ 
ginning  Septemeber  1,  1981.  Teach  journal¬ 
ism  courses  on  undergraduate  and  graduate 
levels,  including  large  survey  or  mass  com¬ 
munication  lecture  and  journalism  skills 
courses.  Also,  advise  student  newspaper  and 
students  on  graduate  and  undergraduate 
levels. 

PhD  required.  Either  professional  experience  or 
record  of  publication  desirable.  Preference 
given  to  person  with  news  experience. 

Send  resume  and  list  of  three  references  to  Dr. 
Nancy  M  Somerick,  Chairperson.  Faculty 
Search  Committee.  Department  of  Mass 
Media-Communication,  The  University  of 
Akron,  Akron  OH  44325.  Deadline  February  1. 
1981. 

The  University  of  Akron  is  an  equal  education 
and  employment  institution. 


NEWSPAPER 

MANAGEMENT  OPENINGS 

DIRECTOR  OF  MARKETING  To  $45,000 
Combination  daily/weekly  group  of  news- 

Baper  in  a  competitive  marketplace  in 
lidwest.  Report  to  publisher  and  super¬ 
vise  staff  of  1(X).  Should  have  experience 
in  a  competitive  marketplace  with  experi¬ 
ence  in  sales  and  marketing.  Degree  pre¬ 
ferred,  advanced  business  degree  highly 
desirable. 

CLASSIFIED  AD  MANAGER  To  $45,000 
Large  metro  daily  located  in  eastern  United 
States  in  a  highly  competitive  market¬ 
place.  Must  have  prior  classified  manage¬ 
ment  experience  in  a  similar  market. 
Strong  management  skills  and  heavy  back¬ 
ground  in  training  and  development  of 
personnel  required. 

DATA  PROC.  CONSULTANT  To  $40,000 
Serve  on  corporate  headquarter  staff  of 
large  newspaper  chain  on  East  Coast.  Will 
function  as  an  internal  consultant  on  busi¬ 
ness  and  production  systems.  Degree  re¬ 
quired.  Minimum  five  years  experience  in 
computer/newspaper  systems. 

DIRECTOR  OF  ADVERTISING  To  $40,000 
Group  of  weekly  suburban  newspapers  lo¬ 
cated  in  eastern  United  States.  Will  serve 
at  the  corporate  staff  level  with  overall 
responsibility  for  marketing,  planning  and 
sales  develqpment.  Degree  required,  ad¬ 
vanced  business  degree  highly  desirable. 

MGR.  OF  COMP.  SYSTEMS  To  $35,000 
Large  metro  daily  in  eastern  United  States. 
Report  to  production  manager  with  overall 
responsibili^  for  installation,  maintenance 
and  operation  of  computer  systems.  Re¬ 
sponsible  for  the  training  and  develop¬ 
ment  of  all  data  processing  personnel.  De¬ 
gree  preferred  but  not  required. 

PRODUCTION  MANAGER  To  $30,000 
50,000  daily  in  western  United  States. 
Report  to  vice  president-production  and 
supervise  staff  of  fifty  in  unionized  en¬ 
vironment.  Must  have  prior  production 
management  experience  with  a  comparable 
size  property. 

CIRCULATION  MANAGER  To  $25,000 
Large  group  of  suburban  weeklies  in 
eastern  United  States.  Report  to  market¬ 
ing  director.  They  are  combination;  free 
and  voluntary  pay.  Ideal  candidate  will 
have  experience  in  both  areas. 

COMPOSING  ROOM  SUPT.  To  $25,000 
Small  daily  in  northeastern  United  States. 
Need  strong  manager  who  can  build  and 
train  his  own  staff.  Company  has  all  up- 
to-date  equipment  and  is  non-union. 

ADVERTISING  MANAGER  To  $25,000 
Medium  sized  weekly  in  midwestem  United 
States.  Report  to  vice  president  and  super¬ 
vise  staff  of  six  account  executives.  Re¬ 
sponsible  for  the  train  ing  and  development 
of  sales  personnel  and  also  sen/ice  a  small 
list  of  accounts.  Degree  preferred  but  not 
required. 

CIRC.  ZONE  SUPERVISOR  To  $25,000 
Large  metro  daily  in  eastern  United  States. 
Supervise  group  of  district  managers  in 
this  highly  competitive  marketplace.  Must 
have  comparable  experience  with  a  metro. 

CLASSIFIED  AD  MANAGER  To  $25,000 
50,000  daily  in  eastern  United  States. 
Must  have  background  in  a  competitive 
marketplace  with  strong  track  record  in 
handling  outside  salespersons  and  ser¬ 
vicing  major  advertisers. 

GENERAL  MANAGER  To  $25,000 

Serve  as  general  manager  for  combination 
of  two  weeklies  in  southwestern  United 
States  and  part  of  a  major  newspaper 
chain.  Must  have  strong  background  in 
advertising  sales  and  management.  De¬ 
gree  preferred  but  not  required. 

HOME  DELIVERY  MGR.  To  $21,000 

100,(X)0  daily  in  Sun  Belt  and  ^rt  of  a 
progressive  newspaper  chain.  Report  to 
the  circulation  manager  and  supervise  a 
group  of  district  managers  with  distribu¬ 
tion  through  carrier  boys.  Background  in 
Little  Merchant  Plant  highly  desirable. 

All  positions  lee  paid. 

Send  resume  in  confidence  or  call: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  COMPANY 

Executive  Searctr  Consultants 
P.O.  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  »5-0800 


ADVERTISING  DIRECTOR 


Top  notch,  medium-size  Midwest  circulation 
daily  has  an  immediate  opening  lor  an  experi¬ 
enced  person  to  direct  all  advertising  func¬ 
tions.  Requirements  include  retail  advertising 
sales  and  management  experience.  A  related 
degree  and  classified  experience  are  preferred. 
Advertising  management  experience  should  in¬ 
clude  structured  planning,  budgeting  and  par¬ 
ticipation  in  development  and  implementation 
of  an  overall  marketing  strategy.  Demonstrated 
knowledge  and  skill  in  managing  people  is  a 
definite  requirement  including  performance 
appraisal,  training,  and  developing  subordin¬ 
ates.  The  person  hired  will  be  a  member  of  top 
management  committee  responsible  for 
marketing,  policy  making  and  planning. 

I  am  a  consultant  (not  an  agency)  retained  by 
management.  To  apply  In  confidence,  send  let¬ 
ter  and  comprehensive  resume  to:  William  A. 
Murray.  University  of  (Ihicago  Human  Re¬ 
sources  Center,  1225  E  60th  St.  Chicago  IL 
60637. 

Equal  Opportunity  Employer 


ASSISTANT  CONTROLLER— Opportunity  to 
become  part  of  the  management  team  of  large 
newspaper  group.  Four-year  accounting  degree 
required  along  with  exp^ience  in  financial  re¬ 
porting.  analysis  and  Itodgeting.  Send  resume 
'  to  Controller,  Park  Newspapers  Inc.  Terrace 
Hill.  Ithaca  NY  14850. 


ACCOUNTANT  for  metro  Zone  6  daily.  Experi¬ 
ence  handling  original  books  of  ent^  through 
preparation  of  financial  statement  necessary. 
Excellent  benefits.  No  travel.  Resume  with  sal¬ 
ary  history  to  Box  1507,  Editor  &  Publisher. 


CO-OP 

The  Las  Vegas  Review- Journal  is  seeking  an 
experienced,  active,  newspaper  co-op  manager 
to  create  co-op  department  in  Nevada's  largest 
newspaper. 

Call  or  write 
Advertising  Director 
Las  Vegas  Review-Journal 
PO  Box  70 
Las  Vegas  NV  89101 
An  Equal  Opportunity  Employer 


PUBLISHER-Small  daily  with  active  web-fed 
job  printing  operation  needs  person  with  sales, 
management  and  cost  control  background.  We 
are  a  medium-sized  private  chain  offering  local 
editorial  and  business  autonomy.  This  Zone  3 
opportunity  offers  competitve  compensation 
and  benefit  package.  Send  resume  in  confi¬ 
dence  to  Box  145^  Editor  &  Publisher. 


PUBLISHER-GENERAL  MANAGER  for  central 
Florida  newspaper  and  shopper  weekly  group. 
Must  have  working  knowledge  of  overall  opera¬ 
tions  including  printing  plant.  Send  resume 
including  experience  and  salary  requirement  to 
Carl  Moore.  Sunpress  Publications,  PO  Box 
187,  Dade  City  FL  33525. 

ZONE  2,  40,000  circulation  daily  has  opening 
for  a  controller.  Successful  candidate  will  have 
a  BS  degree  in  accounting  and  be  experienced 
in  budgeting,  planning,  control  and  analysis. 
Salary  in  the  mid-twenties  with  an  attractive 
benefit  package.  Send  resume,  salary  history 
and  refernces  to  Box  1451.  Editor  &  Publisher. 

WRITING  EDITOR  and  or  general  manager 
needed  for  60(X)  circulation  county  seat  weekly 
in  good  town.  Send  full  information  to  PO  Box 
549,  Greenwood  MS  38930. 


ADVERTISING 


ADVERTISING  MANAGERS  NEEDED 
We  have  openings  for  experienced,  aggressive 
number  2  people  ready  to  move  up  Apply  only 
if  you  are  promotion  minded  and  a  strong  sales 
leader  with  a  proven  track  record  Grow  with  an 
expanding  newspaper  group.  Solid  challenge 
and  opportunity  for  the  individuals,  excellent 
benefits.  All  replies  will  be  held  in  strict  conti- 
dence.  Zones  2.  3.  5.  Send  letter  describing 
your  past  accomplishments,  resume,  present 
salary  to  Box  13/3,  Editor  &  Publisher 


ADVERTISING  DIRECTOR  for  PM  daily  in  cen¬ 
tral  Florida.  Must  have  ability  to  tram  staff  and 
lead  sales  effort  in  competitive  market  Please 
send  resume,  salary  history  and  references  to 
Box  1336,  Editor  &  Publisher  All  replies  held 
in  strict  confidence. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  4  P  CLASSIFIEDS 
(212)  752-7050 


JOURNALISM 

Faculty  position  in  Journalism  for  September  1981  in  a  solidly 
established  communications  program.  PhD  required,  experience 
preferred.  Must  be  able  to  teach  a  variety  of  Journalism  and 
other  communications  courses.  Duties  include  15  hours  weekly 
teaching  load  plus  student  advisement  period.  Salary  and  rank 
open.  Send  resume  to: 

Dr.  Jack  Franzetti,  Chairman 
St.  Johns  University 
Jamaica  NY  11439 

An  Equal  Opportunity  Employer 
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HELP  WANTED 
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HELP  WANTED 
ADVERTISING 


ADVERTISING  MANAGER  sought  for  daily  and 
weekly.  Merger  of  two  newspapers  opens  new 
doors.  Located  in  scenic  Northwest.  Must  plan 
campaigns,  hire  staff  and  sell.  Send  resume, 
salary  requirements  before  December  8  to  Box 
1440,  Editor  &  Publisher. 

ADVERTISING  SALESPERSONS  (2)  for  Ft. 
Lauderdale,  Florida  entertainment  magazine. 
Heavy  cold  call  selling,  take  over  existing 
accounts.  $200  per  week  draw  plus  medical 
benefits.  Resume  to  Good  Times.  230  Arling¬ 
ton  Cr,  East  Hills  NY  11548. 

ADVERTISING  DIRECTOR  needed  for  metro- 
Detroit  multi-zoned  weekly  group.  3-5  years 
experience  in  sales  and  some  management  ex¬ 
perience  necessary. 

Looking  for  director  willing  to  work  a  limited 
account  list  and  not  afraid  of  extra  hours,  tough 
competition  and  a  publisher  looking  for  high- 
goals  oriented  leader.  Will  be  directly  responsi¬ 
ble  for  retail  department  and  overlook  the  clas¬ 
sified  department.  Salary  commensurate  with 
experience.  Send  resume  to  Box  1481.  Editor 
&  Publisher. 

ADVERTISING  DIRECTOR  for  exciting  weekly 
newspaper  with  name  writers,  award-winning 
potential.  Located  in  year-round  resort- 
residential  highly  affluent  area  two  hours  from 
New  York  City.  If  you're  promotion-minded, 
creative,  can  sell  and  motivate  others  and  want 
topowwith  us,  then  write  Box  1497,  Editor  & 
Publisher. 

AGGRESSIVE  HUNGRY  SALESPERSON 
whose  longe-range  ambition  is  a  top  manage¬ 
ment  opportunity  with  a  growing  community 
newspaper  group.  Will  handle  real  estate  and 
automobile  accounts,  manage  telephone  room, 
and  report  directly  to  the  advertising  manager. 
Salary,  commission  in  $20,000  range.  30,000 
circulation  daily  in  Zone  3  Box  1493.  Editor  & 
Publisher. 

ADVERTISING-MARKETING  DIRECTOR— 
Suburban  DC  weeklies  seek  innovative  indi¬ 
vidual  to  help  us  reach  full  sales  potential  in 
rapidly  growing  market.  Strength  in  sales  pro¬ 
motions.  sales  staff  training  and  layout  are 
essential  along  with  a  proven  track  record  and 
managerial  background.  Knowledge  of  sub¬ 
urban  Washington  market  a  plus.  Excellent  sal¬ 
ary  and  benefits.  Send  resume  in  confidence  to 
Box  1504.  Editor  &  Publisher.  Equal  opportun¬ 
ity  employer. 

ADVERTISING  DIRECTOR  with  a  ready-to-grow 
medium-size  (50,000)  6-day  daily  in  the  excit¬ 
ing  New  York/New  Jersey  area.  Must  be  crea¬ 
tive,  organized  and  able  to  motivate.  This  is  a 
rare  opportunity  to  build  and  to  work  towards  a 
dynamic  goal.  Position  offers  complete  respon¬ 
sibility  for  management.  If  you  are  looking  for 
the  ideal  position  to  show  your  talents,  this  is  it! 
Exceptional  salary,  incentives  and  benefits  for 
the  right  peson.  Please  send  information  and 
resume  to  Box  1398,  Editor  &  Publisher. 

ADVERTISING  MANAGER  for  rapidly  growing 
suburban  Zone  9  daily  with  weekly  TMC  Indi¬ 
vidual  must  have  a  proven  record  of  strong  lead¬ 
ership  as  well  as  skills  in  budgeting,  com¬ 
munication,  motivation,  planning,  delegation, 
sales  presentation  and  marketing  Must  be  cap¬ 
able  of  managing  35  person  staff  Salary  com¬ 
mensurate  with  abilities,  good  incentive  be¬ 
nefit  programs.  Send  resume  with  earning  re¬ 
quirements  to  Box  1388,  Editor  &  Publisher. 


CLASSIFIED 
PHONE  ROOM 
MANAGER 
California 


The  Register,  in  Orange  County,  is  second  in 
the  whole  United  States  for  full  run  Classified. 
We  are  currently  seeking  an  experienced  proven 
professional  to  lead  our  Commercial  Phone 
Room  Sales  team  of  24 

The  successful  candidate  will  have  convinced 
us  that  he/she  has  the  right  blend  of  drive, 
leadership  and  training  expertise  to  progress  in 
one  of  the  nation's  most  ambitious  newspaper 
facilities. 

In  return  we  offer  a  most  attractive  salary  pack¬ 
age  together  with  a  staff  development  program 
aimed  at  taking  you  to  the  top  of  your  profes¬ 
sion. 

Please  send  full  details  of  your  career  to  date  m 
confidence  to: 

Howard  Grothe 
Vice  PresidentAdverlising 
The  Register 
625  N  Grand  Av 
Santa  Ana  CA  927 1  1 


AGGRESSIVE  ADVERTISING  DIRECTOR  for 
small  growing  daily  in  competitive  market. 
Zone  6.  Must  be  strong  in  planning  and  promo¬ 
tion.  We  offer  a  career  opportunity  with  salary  in 
excess  of  $30,000.  Profit  sharing,  car  and  ex¬ 
penses.  Send  resume  and  salary  history  to  Box 
1441,  Editor  &  Publisher 

ADVERTISING  DIRECTOR 
Greeley.  Colorado.  Daily  Tribune  Now  7-day. 
50  page  average  paper  totally  committed  to 
community  and  profession  with  considerable 
ambitions  of  quality  and  quantity,  seeks  simi¬ 
larly  committed  person  with  realistic  ambitions 
to  be  all  things:  (  !)  Lead,  motivate  and  partici¬ 
pate  in  advertising  department.  (2)  Join  a  posi¬ 
tive,  participatory  management  team.  (3)  Com¬ 
municate  well  internally  and  externally,  verti¬ 
cally  and  horizontally  Not  looking  for  desk¬ 
bound  planner  or  super  salesperson.  This  in  not 
an  entry-level  administrative  post  Full  con¬ 
fidentiality  assured.  Fully  complete  resume, 
perspectus  and  best  written  shot  tO; 

R.K.  Larson 
Greeley  Tribune 
PO  Box  1189 
Greeley  CO  8(3632 


ADVERTISING 
SPACE  SALES 


New  Jersey's  largest  newspaper  is  m  need  of 
qualified  sales  personnel  to  fill  vacancies  in  the 
advertising  department  Newspaper  sales  ex¬ 
perience  preferred.  Salary  plus  liberal  commis¬ 
sion  plan,  generous  company  paid  benefits  ex¬ 
penses  paid.  Send  current  resume  to  Box 
1430,  Editor  &  Publisher 


n  A^'sIFIFD 

ADVERTISING  MANAGER 
ALASKA 


The  Anchorage  Daily  News  is  seeking  an 
aggressive,  experienced  classified  manager  to 
build,  train  and  lead  a  stall  in  a  competitive 
market.  Opportunity  to  develop  with  growing 
organization.  Liberal  salary  and  incentive  prog¬ 
ram.  Apply: 

General  Manager 
Pouch  6616 
Anchorage  AK  99502 
(907)  274-2561 
An  Equal  Opportunity  Employer 

CLASSIFIED  MANAGER.  14.000  Mississippi 
daily.  On-line  department  exceeding  100.000 
per  year.  Excellent  management  position  for 
experienced  classified  salesperson.  Call  Ron 
Sawyer.  Ad  Director.  (601)  328-2424. 

CLASSIFIED  FIELD 
SALES  MANAGER 
California 

The  Register,  in  Orange  County,  is  second  in 
the  whole  United  States  for  full-run  Classified. 
We're  currently  seeking  an  experienced  proven 
professional  to  lead  our  field  sales  team. 

The  successful  candidate  will  have  convinced 
us  that  he'she  has  the  right  blend  of  energy, 
leadership  and  training  expertise  to  progress  in 
one  of  the  nation's  most  go-ahead  newspaper 
facilities. 

In  return  we  offer  a  most  attractive  salary  pack¬ 
age  together  with  a  staff  development  program 
aimed  at  taking  you  to  the  top  of  your  profes¬ 
sion. 

Please  send  full  details  of  your  career  to  date  in 
confidence  to: 

Howard  Grothe 
Vice-President  Advertising 
The  Register 
625  N  Grand  AV 
Santa  Ana  CA  92711 


CLASSIFIED  MANAGER  sought  lor  tast- 
growing,  metro-Detroit.  suburban  weekly 
group.  Seeking  self-starter  with  multitude  of 
promotion  ideas,  capable  of  stimulating  staff. 
Department  needs  complete  renovation  in 
dealing  with  multi-zoned  editions  Some  ex¬ 
perience  beneficial  but  organization  discipline 
and  motivating  staff  |ust  as  important  Salary 
commensurate  with  experience  Send  resume 
to  Box  1482,  Editor  &  Publisher 

CLASSIFIED  MANAGER  for  group  ot  Brooklyn. 
New  York  weeklies.  Salary  and  commission 
Box  1491,  Editor  &  Publisher. 


CLASSIFIED  SALES  DIRECTOR  New  posi¬ 
tion  on  competitive  Zone  2  weekly  in  high 
growth  area.  Strong  inside  and  outside  sales 
ability  required,  plus  skills  to  tram,  lead  and 
motivate  a  sales  staff.  Must  have  demonstrated 
strong  classified  growth  on  existing  base.  Ex¬ 
cellent  salary  and  benefits  Send  resume  in 
confidence  to  Box  1505.  Editor  &  Publisher. 
Equal  opportunity  employer 

CLASSIFIED  MANAGER  with  exceptional  lead¬ 
ership  and  sales  ability  This  50.000  6-day 
daily  newspaper  needs  the  best!  We  are  re¬ 
building  the  entire  department  and  need  an 
experienced  and  highly  motivated  manager  to 
take  over  the  operation.  VDT's  and  the  finest 
equipment  in  deration  We  now  need  the  right 
person  to  organize  and  manage  a  department 
that  is  ready  to  grow.  New  York  New  Jersey 
market  is  competitive,  and  that  s  why  we  need 
the  best,  and  we  are  willing  to  compensate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  person  Please  send 
information  and  resume  to  Box  1 J99  I  ditor  & 
Publisher. 

GENERAL  MANAGER  for  J  weekly  newspap¬ 
ers.  Must  be  knowledgable  m  editorial  adver 
tising  and  circulation  Option  available  to 
purchase.  Resume  to  PO  Box  6063,  Provi 
dence  Rl  02940. 

MOVE  UP  TO  THE  MOUNTAINS'  Newspaper 
ad  sales  positions  now  open  m  scenic  Montana 
and  Wyoming  cities  Send  resume  to  Box 
1502,  Editor  &  Publisher 

PROFESSIONAL  SALESPERSON  WANII  D  to 
fill  vacancy  on  retail  ad  staff  Join  a  feam  of  5 
on  our  award-winning  5-day  daily  m  lenlral 
Washington  state.  7000  circulation  plus  shop 
per  provides  TMC.  Higher  than  average  earn¬ 
ings  on  straight  commission  Paid  vacation 
Medical  and  retirement.  Minimum  of  2-vears 
experience.  Send  resume  including  salary  his¬ 
tory  to  Box  1476,  Editor  &  Publisher 

RETAIL  AD  MANAGER  needed  immediately. 
Must  be  able  to  lead,  tram  and  motivate  staff  on 
growing  southern  California  daily  m  one  of 
states  fastest  growing  markets  Strong  lead¬ 
ership  an  essential.  Good  salary  bonus  arrange¬ 
ment.  Please  send  detailed  resume  and  all 
pertinent  information  to  The  Times- Advocate. 
207  E  Pennsylvania  Av,  Escondido  CA  92025. 


RETAIL  ADVERTISING  MANAGER 
The  Ft.  Lauderdale  News  reflects  the  dynamic 
grovrth  of  south  Florida  and  is  currently  seeking 
an  exerienced  retail  advertising  manager.  Suc¬ 
cessful  candidates  must  have  a  minimum  of 
3-5  years  daily  newspaper  sales  experience. 
Excellent  communications  skills  and  3  years 
managerial  experience  required  Retail  adver¬ 
tising  experience  helpful.  In  addition  to  our 
ideal  location  and  climate,  we  offer  an  excep¬ 
tional  salary  and  benefits  package  and  the  chal¬ 
lenge  of  a  highly  competitive  market  Please 
send  resume  including  salary  history  to 
Ft  Lauderdale 
NEWS, SUN  SENTINEL 
Claudia  L.  Jack.  Employment  Manager 
101  N.  New  River  Drive  last 
Ft  Lauderdale  FL  33302 
Equal  Opportunity  Employer 

SUNBELT  6-DAY  DAILY  (1 1.000  ABC)  has  a 
fine  opportunity  open.  The  person  we  re  looking 
for  should  have  good  sales  abilitv  and  manage¬ 
ment  experience  or  potential  Position  is  num¬ 
ber  2  slot  on  ad  staff  of  6.  refail  ad  manager 
title.  Responsibilities  include  key  account  list 
and  sales  management  Growing,  healthy  mar¬ 
ket  with  major  mall  opening  Fall  1 982  (K-Mart. 
Penny's.  Beal's  plus  40  shops)  Good  salary 
and  bonus  schedule  Contact  Al  Prufert,  Ad 
Director,  The  Independent.  Box  1210.  Gallup 
NM  87301. 


TELEPHONE  SALES 
SUPERVISOR 


If  you  are  an  aggressive  sales  supervisor  who 
gets  satisfaction  from  motivating  others,  then 
this  is  the  job  for  you.  Our  100.000  plus  daily 
combined  ciculation  newspaper,  located  in 
beautiful  Charleston.  South  Carolina  is  family 
owned  and  expansion-minded  We  re  looking 
for  an  experienced,  energetic  leader  to  super¬ 
vise  our  telephone  sales  staff.  Emphasis  will  be 
placed  on  organization,  training  and  above 
all— Selling!  Salary  is  commensurate  with  abi¬ 
lities  and  experience  incentives,  benefits  prog¬ 
ram  and  opportunities  tor  advancements  are 
excellent.  Send  resume  to 

Van  Wilkerson 

Classified  Advertising  Manager 
Charleston  Post  &  Courier 
134  Columbia  St 
Charleston  SC  29403 

EDITOR  & 


WE  ARE  LOOKING  for  a  dynamic  take-charge 
person  who  can  give  positive  direction  to  an 
already  improved  phoneroom  operation  and  an 
outside  sales  force  of  6.  This  person  will  want 
upward  mobility  and  be  able  to  assume  more 
responsibility  in  the  advertising  department. 
Growth  is  simply  limited  to  this  persons  ability. 
This  IS  a  progressive  company;  a  leader  in  the 
latest  technology.  Excellent  salary  package. 
The  facilities  are  second  to  none.  Come  grow 
with  us  in  the  Mid*south.  Send  reply  to  Box 
1485.  Editor  &  Publisher 

ZONE  5  WEEKLY  group  has  need  of  a  winner 
We  re  looking  for  an  ad  manager  to  run  our  retail 
staff.  Reply  to  Box  1427.  Editor  &  Publisher. 


ART/GRAPHICS 

ART  DIRECTOR— Large  chain  of  excellent 
weekly  city/suburban  newspapers  (Zone  5) 
seeks  art  director  tor  a  newly  created  position  to 
work  closely  with  our  editors  to  create  a  dyna¬ 
mic  looking  newspaper  Position  available 
Spring  1981  Box  1258.  Editor  &  Publisher. 


EDITORIAL  ARTIST 


THE  Ft.  Lauderdale  News  &  Sun  Sentinel  has 
an  opening  foran  experienced  editorial  artist.  If 
you  have  good  communication  skills  and  the 
ability  to  illustrate  stories  using  mixed  media, 
full  color/black  and  white,  we  would  be  in¬ 
terested  in  talking  to  you.  A  minimum  of  3  years 
experience  as  an  editorial  artist  with  back¬ 
ground  in  the  production  of  maps,  graphs  and 
charts  required.  Illustrative  cartoon  back¬ 
ground  helpful.  Day/evening  shifts.  Salary 
commensurate  with  experience  and  excellent 
fringe  benefits.  Please  send  resume  including 
work  samples  tO: 

Ft.  Lauderdale 
NEWS, SUN  SENTINEL 
101  N.  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


CIRCULATION 

CIRCULATION  MANAGER 


For  fastest  growing  7-day  newspaper  in  North 
Carolina.  Must  have  background  in  promotion, 
customer  service,  staff  development  and  de¬ 
tail.  We  will  support  your  professional  efforts 
with  expertly  prepared  promotion  including 
radio,  tv,  billboards,  in-paper,  etc.  plus  perma¬ 
nent  every-day  assistance  from  an  active  pro¬ 
fessionally  trained  commission  telephone  sales 
force.  Must  be  experienced  in  all  aspects  of 
circulation  and  mailroom  operation.  Salary 
commensurate  with  experience  and  back¬ 
ground  to  a  strong  take-charge  individual  with  a 
proven  track  record.  Send  resume  with  refer¬ 
ences  to: 

Beverly  Gurgensen 
Star-News  Newspapers 
PO  Box  840 
Wilmington  NC  28402 
All  replies  confidential 
An  Equal  Opportunity  Employer 

TRAINING  MANAGER— Metro  in  Zone  6  seek¬ 
ing  training  manager  experienced  in  designing 
and  implementing  full  training  programs  for 
supervisors,  district  managers,  carriers  and 
office  clerks.  Salary  commensurate  with  back- 

f round,  experience,  and  proven  track  record, 
end  resume  and  salaiy  history  in  complete 
confidence  to  Box  1495,  Editor  &  Publisher. 

ZONE  MANAGER  for  Zone  2  70,000  daily  with 
TMC  program.  Responsible  for  operation  and 
development  of  1  district  and  supervise  district 
managers  in  3  other  districts.  5  years  experi¬ 
ence  and  strong  sales  background  necessary. 
High  teens  plus  incentive,  excellent  benefits. 
Send  detailed  resume  to  Box  1379,  Editor  & 
Publisher. 


CIRCULATION  MANAGER-6-day.  18.000 
afternoon.  Sunday  in  Midwest.  Must  be  experi¬ 
enced  in  highly  competitive  market.  Under 
"The  Gun  "  of  a  maior  metro  Unlimited  growth 
opportunity  with  good  pay  and  incentives.  Send 
resume  to  Box  1476.  Editor  &  Publisher.  Equal 
Opportunity  Employer 

CIRCULATION  DIRECTOR 
Experienced,  goal  oriented,  individual  moti¬ 
vated  by  challenge  and  accomplishment  to 
manage  a  group  of  7  paid  and  free  weekly  cir¬ 
culation  newspapers  in  the  Portland.  Oregon 
area  Person  must  be  able  to  effectively  man¬ 
age  both  paid  and  free  carrier  delivery  and 
achieve  quick,  significant  paid  circulation 
growth.  Send  resume  to.  John  Marling.  PO  Box 
370.  Beaverton  Dr  97075. 
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CIRCULATION 


MIDWEST  NEWSPAPER  needs  circulation  su¬ 
pervisor  to  join  our  aggressive  sales  staff.  Indi¬ 
vidual  must  be  strong  in  field  operation  and 
have  a  minimum  of  2-years  district  experience. 
Must  be  a  strong  people  person  that  can  com¬ 
municate  with  adults  as  well  as  junior  carriers 
Excellent  opportunity  for  advancement.  Salary 
IS  commensurate  to  qualifications.  Send  re¬ 
sume  to  the  Circulation  Manager.  Evansville 
Printing  Corp.  PO  Box  268,  Evansville  IN 
47702. 

TELEPHONE  SALES-MANAGER 

Metropolitan  newspaper  in  Zone  6  is  looking  for 
an  experienced  phone  room  manager.  This  in¬ 
dividual  will  report  to  the  circulation  manager 
and  have  full  responsibility  for  the  entire  tele¬ 
phone  sales  operation.  Good  company 
benefits.  Why  spend  another  winter  in  the 
North?  Send  resume  and  salary  requirements  to 
Box  1472,  Editor  &  Publisher. 

CIRCULATION  MANAGER  sought  lor  metro- 
Detroit  multi-zoned  weekly  group.  2-4  years 
experience  sought.  Must  be  able  to  promote 
paid  subscriptions  and  solidify  present  stand¬ 
ing.  Not  looking  for  a  desk  jockey.  Need  mana¬ 
ger  capable  of  working  with  troops  in  paper 
work  and  dirty  work,  nexible  hours  required. 
Salary  commensurate  with  experience  Send 
resume  to  Box  1483,  Editor  &  Publisher 


COMPUTER  TECHNOLOGY 

COMPUTER  TECHNICIAN  or  system  data  pro¬ 
cessing  manager  familiar  with  POPS  and  or  1 1. 
Good  opportunity  with  growing  company 
Knowledge  of  Compugraphic  desirable  Write 
Casa  Grande  Valley  Newspapers  Inc.  PO  Box 
639,  Casa  Grande  AZ  85222. 

PROGRAMMER;  DEC  11  70.  Macro-11.  TMS- 
11a  plus.  Minimum  1  year  Macro- 1 1  program¬ 
ming.  Glens  Falls.  New  York  area.  Reply  to  Box 
1468.  Editor  &  Publisher. 


ASSISTANT  METROPOLITAN  EDITOR  wanted 
for  a  large  aggressive  Great  Lakes  area  daily  and 
Sunday.  We  are  looking  for  someone  with  sound 
news  judgement  and  solid  leadership  ability 
Demonstrable  refutation  lor  generating  story 
ideas  and  developing  news  sources  is  a  must. 
This  person  must  also  be  creative  and  have  a 
flair  for  the  innovative  BS  required,  MS  prefer¬ 
red.  Minimum  6-years  experience  in  news  work 
including  some  leadership  assignments  Send 
resume,  references  and  salary  requirements  to 
Box  1466.  Editor  &  Publisher. 

A  SMALL  WEEKLY  NEWSPAPER  in  the  heart  of 
oil  shale  country  needs  an  experienced  photo¬ 
grapher-reporter  as  soon  as  possible.  Persons 
duties  would  include  responsibility  for  most  of 
the  photographs,  all  the  local  sports  reporting, 
some  features  and  news  assignments.  The  pa¬ 
per.  The  Rifle  Telegram,  is  located  in  one  of  the 
towns  most  likely  to  catch  the  brunt  of  an  oil 
shale  boom.  Rifle  Colorado,  on  the  western 
slope  of  the  Colorado  Rocky's  with  all  the  ap¬ 
plied  possibilities  and  benefits.  Please  write  to 
The  Rifle  Telegram.  PO  Box  1330.  Rifle  CO 
81650  or  call  (303)  625-1925. 

COPY  EDITORS 
FLORIDA 

The  Ft.  Lauderdale  News  &  Sun  Sentinel,  one 
of  the  South's  most  progressive  and  dynamic 
newspaper  companies  has  positions  available 
for  experienced  copy  editors.  Successful  candi¬ 
date  must  have  a  minimum  of  3  years  daily 
experience  with  a  strong  editing,  headline  writ¬ 
ing  and  layout  background.  AM  PM  shifts.  Sal¬ 
ary  commensurate  with  experience.  Please  re¬ 
spond  detailing  experience,  salary  require¬ 
ments  and  references  tO; 

Ft.  Lauderal  NewsiSun  Sentinel 
Claudia  L.  Jack.  Employment  Manager 
101  N  New  River  Dr.  East 
Ft.  Lauderdale  FL  33302 
(305)  761-4386 
Equal  Opportunity  Employer 


COAL  WRITERS  REPORTERS 
Trade  publication  seeks  part-time  coverage  of 
coal  industry  news  m  all  coal  regions.  Top  dollar 
for  individuals  who  know  what’s  happening  in 
their  local  area  Box  1474.  Editor  &  Publisher. 


DAILY/SUNDAY  in  affluent  market  seeks  crea¬ 
tive  professional  to  share  writing/editing  re¬ 
sponsibilities  for  award-winning  Emphasis  sec¬ 
tion.  Minimum  2-years  experience.  Salary  in 
$15,000  range.  Write  to  Sandy  Bauers,  The 
Daily  Intelligencer.  333  N  Broad  St.  Doyles- 
town  PA  18901. 


HELP  WANTED 


CARTOONIST 

Eastern  Massachusetts  57. (XK)  daily  and  Sun¬ 
day  seeks  editorial  page  political  cartoonist. 
Pease  submit  samples  and  salary  requirements 
to  Box  1279.  Editor  &  Publisher. 

CENTRAL  FLORIDA  daily  looking  for  above 
average  police-courts  re^rter.  minimum  2- 
years  exmrience.  Send  non-returnable  clips  to 
Box  1475,  Editor  &  Publisher. 

COPY  EDITOR 

Ace  sought  for  medium-sized  Eastern  seacoast 
daily.  Professional  daily  experience  required. 
Must  be  able  to  edit,  write  heads  and  design 
pages  skillfully.  Excellent  pay  and  benefits  Re¬ 
sume  and  tear  sheets  to  Box  1410.  Editor  & 
Publisher. 

EDITOR 

WEEKLY  PAPER  ROCKY  MOUNTAIN  AREA 
Must  be  experienced  and  have  a  strong  desire 
to  put  out  a  quality  product.  Must  be  able  to 
direct  and  work  well  with  reporters.  Excellent 
salary  and  benefits  Send  full  resume  to  Paul 
Riplinger,  Box  951.  Ogden  UT  84402. 

EDITOR/WRITER  Tired  of  the  daily  rat  race  in 
the  newsroom’  Seeking  a  talented  person  to 
head  the  publications  department  of  a  Christ¬ 
ian  organization  focussing  on  the  business 
man.  Reply  to  Box  1422.  Editor  &  Publisher. 

EDITOR  AND  MANAGER.  Supervise  all  func¬ 
tions  8-10  staffers  on  national  award-winning 
weekly.  Must  be  promotion  and  community 
minded.  Tell  all  first  letter.  Salary:  $25M  plus 
bonuses.  If  you  have  not  had  your  hands  dirty  in 
advertising  or  circulation  (or  don't  want  them  to 
be)  save  your  stamp  and  time.  Write  to:  2525  S 
Dayton,  Unit  2206.  Denver  CO  80231. 

EDITORIAL  PAGE  EDITOR 


We  are  seeking  an  intelligent  editorial  page 
editor/writer  lor  our  daily  newspaper  in  Zone  5. 
Applicants  must  be  strong  thoughtful  writers 
with  a  clear  belief  in  conservative  economic 
philosophies,  strong  commitment  to  the  en¬ 
vironment.  and  orientation  toward  human 
issues,  and  a  dedication  to  a  strong  national 
defense  posture  Please  send  resume  and  re¬ 
cent  editorials  which  you  believe  best  reflect 
your  work  and  philosophy  to  Box  1438.  Editor  & 
Publisher. 

EDITOR — Rewrite  lor  national  Catholic  journal 
with  5  years  desk  experience  and  special  talent 
for  telephone  interviews  and  fast  rewrite.  Send 
resume,  complete  work  references  to  Editor, 
Columbia.  Box  1670.  New  Haven  CT  06507. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicale  and  refer 
it  on  current  job  openings  Editorial,  advertising, 
circulation  and  back  shop  applicants  welcomed. 
New  England  Daily  Newspaper  Assn 
340  Mam  SI .  Room  527 
Worcester  MA  01608 

FLORIDA 

Bright,  aggressive  assistant  business  editor. 
Requires  sharp  reporting  on  dynamic,  sophisti¬ 
cated  housing  development  market  and  occa¬ 
sional  layout  of  Sunday  and  special  sections. 
Photographic  ability  a  must.  Expanding  inde¬ 
pendent  5-day  PM  and  Sunday  peaking  at 
35,000  on  Gulf  of  Mexico.  Good  salary,  top 
benefits,  desirable  working  conditions.  Call 
Corbin  Wyatt,  Naples  Daily  News.  (813)  262- 

- 

SPORTSWRITER  for  15.000  Virginia  daily. 
Beat  includes  6  area  high  schools.  2  area  col¬ 
leges.  Layout  and  paste-up  skills  preferred  but 
not  required.  Send  resume  and  clips  to  Kyle 
Parks.  Northern  Virginia  Daily.  PO  Box  69. 
Strasburg  VA  22657. 


HELP  WANTED 


EDITORIAL 


FEATURES  ASSIGNMENT  EDITOR— One  of 
the  Midwest's  best  newspapers  is  looking  for  an 
experienced  supenrisor  to  assist  in  directing  its 
lifestyle  and  entertainment  coverage  for  Tour 
sections.  If  that's  you,  please  send  a  complete 
resume  (with  three  references  we  can  contact 
immediately),  some  samples  of  the  sections 
you’re  working  with  now.  and  an  autobi¬ 
ographical  letter  that  tell  us  what  makes  you 
stand  out  from  the  crowd.  Excellent  wages  and 
fringes.  Box  1506,  Editor  &  Publisher.  An 
equal  opportunity  employer. 

LIFESTYLE  EDITOR — Perfect  opportunity  tor 
strong  entry-level  candidate  or  driven  weekly 
journalist.  Award-winning  small  daily.  Send 
clips,  resume,  salary  needs,  references  to  Bill 
Meyer.  Bellevue  Gazette.  Bellevue  OH.  or  call 
(419)  483-4190. 

LEADING  TEXAS  NEWSPAPER  seeks  top- 
flight.  experienced  business  writers  and  im¬ 
aginative  make-up/desk  editor.  Send  full  re¬ 
sume  with  clips  or  samples  of  work  to  Irwin 
Frank,  Dallas  Times-Herald.  1101  Pacific  St, 
Dallas  TX  75202. 

LIFESTYLE  EDITOR  for  6-day  section  in  West¬ 
ern  Sunbelt.  Seek  3  or  moie  years  full-time 
newspaper  writing  and  editing  experience,  pre¬ 
ferably  in  lifestyle  or  teatures.  with  layout, 
graphics  and  organizational  skills.  Will  coordin¬ 
ate  and  edit  work  of  two  other  staffers  on  1 2  to . 
20  pages  per  week  plus  own  writing  and  public 
contact.  (Juality  newspaper,  fine  community, 
good  climate.  Experience,  availability,  salary 
needs  first  letter.  Box  1494.  Editor  &  Pub¬ 
lisher. 

MANAGEMENT  TRAINEE  needed  by  Midwest 
community  newspaper  group  Must  be  able  to 
spell  and  write  effectively  and  be  interested  in 
all  phases  of  publishing.  Opportunity  for  person 
with  strong  motivation  toward  management. 
Send  resume  and  letter  to  Box  1267.  Editor  & 
Publisher. 

MANAGING  EDITOR  lor  last-growing  daily  in 
southeast  Texas.  Will  direct  staff  of  8.  Right 
person  will  have  at  least  5-years  experience  as 
managing  editor  or  assistant  managing  editor 
with  supervisory  training  Good  starting  salary, 
benefits.  Replies  confidential  Send  resume 
and  letter  to  Box  1473.  Editor  &  Publisher. 

MONTANA  AND  WYOMING  newspapers  lo¬ 
cated  in  mountains  need  skilled  reporter- 
photographers.  Good  wages  We  are  looking  for 
potenial  editors  too.  Send  resume  to  Bill  Snif- 
fin.  Box  J,  Lander  WY  82520. 

NEWS  EDITOR 

Growing  national  magazine  seeks  news  editor 
with  experience  in  covering  business  and  finan¬ 
cial  news.  Graphically  superior  magazine  has 
strong  emphasis  on  emerging  investment  mar¬ 
kets.  News  editor  will  be  responsible  for  assign¬ 
ing  and  editing  articles,  some  writing.  Send 
resume  and  salary  requirement  to  Mark  Metz¬ 
ger,  The  Collector-Investor.  740  Rush  St.  Chi¬ 
cago  IL  60611. 


COPY  EDITORS 

Major  metro  daily  in  Zone  2 
needs  a  copy  editor.  Person 
must  have  at  least  3  years 
daily  editing  experience.  It's 
night  time  work  dealing  with 
content-conscious  desk.  The 
job  entails  careful  editing  of 
prize-winning  staff  on  tight 
competitive  deadline.  The 
pay  and  benefits  are  good. 
Reply  in  confidence  to: 

Box  1389 
Editor  &  Publisher 


FLORIDA 


Live  and  work  in  modern  plant  on  Gulf  of  Mex¬ 
ico.  Excellent  benefits.  Color  capability  re¬ 
quired.  Send  complete  resume  to  Personnel, 
Naples  Daily  News,  1075  Central  Av,  Naples 
FL  33940. 

SPORTS  AND  GENERAL  NEWS  reporter 
needed  for  award-winning  Florida  semi-weekly. 
Willconsiderall  levels  of  experience.  Accuracy, 
clarity  and  desire  are  musts  Reply  to  The  News 
&  Observer.  PO  Oravrer  B.  New  Smyra  Beach  FL 
32069. 


HELP  WANTED 


NEWS-SPORTS  REPORTER— Due  to  promo¬ 
tion,  Mississippi  college  town  daily  needs  a 
sports  and  news  reporter.  Looking  for  weekly  or 
small  daily  writer  with  experience  in  Mississip¬ 
pi.  Alabama  or  mid-south.  Box  1487.  Editor  & 
Publisher. 

QUALITY  REPORTER,  feature  writer  with 
camera  skills  needed  in  early  February  for  one 
of  Michigan's  top  award-winning  weeklies.  If 
your  into  outdoor  life  you'll  love  our  four  sea¬ 
sons  vacationland  on  Lake  Superior.  Must  be 
self-starter.  Layout  skills  preferred  but  can 
learn.  Ideal  position  for  top  entry-level  candi¬ 
date.  Send  resume,  clips,  salary  requirements 
to  Ed  Danner.  L'Anse  Sentinel.  202  N  Mam. 
L’Anse  Ml  49946. 

REPORTER  WANTED  for  Cincinnati.  Ohio  sub¬ 
urban  weekly.  Excellent  opportunity  for  repor¬ 
ter  with  good  writing  skills  and  experience. 
Send  resume,  clips  to  Managing  Editor.  The 
I  Press  Newspapers,  5505  Cheviot  Rd.  Cincin- 
I  nati  OH  45239. 

I  - 

STAMP  BUSINESS  EDITOR 
World's  largest  philatelic  trade  magazine  is  ex¬ 
panding,  needs  editor  to  direct  writers,  do  de¬ 
sign,  editing,  layout.  Current  editor  will  move  to 
advertising.  Excellent  benefits,  working  condi¬ 
tions.  family  community.  Opportunity  to  adv¬ 
ance  in  prestigious  newspaper  chain.  Send  re¬ 
sume.  current  salary,  samples  of  work  to  Jim 
Magruder,  Publisher;  The  Stamp  Wholesaler; 
PO  Box  10;  Albany,  OR  97321.  Equal  oppor¬ 
tunity  employer. 

THE  SAUDI  GAZETTE  is  Saudi  Arabia's  En- 
glish-Language  business  daily,  and  in  line  with 
I  our  expansion  plans  we  now  require  further 
staff. 

SENIOR  BUSINESS  EDITORS 
I  Working  under  the  Editor-ln-Chief.  two  senior 
I  business  eitors  are  required,  with  an  ability  to 
I  understand  international  and  Middle  Eastern 
I  business  matters.  Proven  ability  at  this  level  is 
desired,  and  experience  will  be  reflected  in  the 
responsibility  and  salary  offered.  Jeddah 
based. 

BUSINESS  SUB— EDITORS 
I  To  work  with  the  editorial  team,  two  business 
i  sub-editors  are  required.  Fast  subbing  ability, 
and  the  ability  to  cope  with  national  and  inter¬ 
national  material  is  sought.  A  knowledge  of 
Middle  Eastern  affairs  is  desirable,  though  not 
compulsory.  Jeddah  based. 

JOURNALIST 

Working  under  the  chief  business  reporter,  suc¬ 
cessful  applicants  will  have  a  good  journalistic 
background,  with  emphasis  on  business  report¬ 
ing.  A  knowledge  of  international  and  Middle 
Eastern  affairs  is  desirable.  Good,  clear  copy  is 
required,  and  the  ability  to  work  in  a  Middle 
East  environment  essential.  Location  will  be  in 
Jeddah.  Riyadah  or  Al  Khobar. 

The  above  positions  are  offered  to  suitably 
qualified  applicants,  on  a  two-year  renewable 
contract.  A  range  of  valuable  fringe  benefits 
includes  good  quality  accommodation,  arrival: 
end-of-contract  passage,  one  month  holiday 
per  annum  plus  passage.  Company  medical 
care,  company  transportcars. 

All  the  above  positions  are  offered  on  single- 
status  in  certain  cases.  Salaries  are  in  the  range 
of  SR5.000  to  SR8.(X)0  for  editorial  staff,  and 
SR4.500  to  SR5.000  for  journalists.  All  salar¬ 
ies  are  paid  in  Saudi  Riyals.  inside  the  King¬ 
dom.  and  a  guaranteed  10  percent  per  annum 
automatic  increase,  plus  end-of-contract 
bonus,  are  offered,  in  addition. 

Please  write  with  full  personal  and  career  de¬ 
tails  to: 

I  Editor-In-Chief. 

Saudi  Gazette 

PO  Box  5576 
Jeddah.  Saudi  Arabia 

Telephone  Jeddah  643-2166 
Telex  401360  OKAZ  SJ 


NEWS  REPORTER— EDITOR 

The  Upper  Peninsula's  largest  weekly  newspaper,  winner  of 
four  Michigan  Press  Association  awards  last  year,  is  looking  for 
individual  experienced  in  news,  features,  camera,  darkroom 
and  layout.  Must  be  able  to  fit  into  small  community  and  work 
with  people.  Forward  salary  requirements  and  resume  to; 

John  Clark 
Reporter 
Box  311 

Iron  River  MI  49935 


EDITOR  &  PUBLISHER  for  December  6,  1980 


HELP  WANTED 


SPORTS  DESK  PERSON,  experienced  in  lay¬ 
out  who  can  run  show  in  absence  of  editor. 
Metro  background  preferred.  Send  resume  (no 
calls)  to  Charles  (Jooper,  San  Francisco  Ex¬ 
aminer,  110  Fifth  St,  San  Francisco  CA 
94103, 

SPORTS  COPY  EDITOR— The  person  we  hire 
for  our  sports  copy  desk  will  have  superior  edit¬ 
ing,  layout  and  rewrite  skills.  We're  a  big  league 
newspaper  in  a  big  league  city^ — and  we're  look¬ 
ing  for  big  league  talent.  Write  us  and  tell  us 
why  that's  you.  Women  and  minorities  are  en¬ 
couraged  to  apply.  An  equal  opportunity  em¬ 
ployer  M/F.  Box  1486,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR 
For  Northwest  daily  (58,000  mornings, 
73,000  Sundays).  Prefer  experience  with 
strong  editing,  headline  and  layout  skills.  Send 
resume,  clips  and  references  to  Beth  Phillips, 
The  Idaho  Statesman,  PO  Box  40,  Boise  ID 
83707. 

THE  HARTFORD  COURANT  seeks  experienced 
copy  editors  for  positions  on  an  8-person  desk 
editing  community  news  generated  by  35-40 
reporters.  The  job  includes  headline  writing, 
some  layout.  Submit  resume  to  State  Editor, 
The  Hartford  Courant,  ?85  Broad  St,  Hartford 
CT06115.  An  EOE. 

THE  SEAHLE  POST-INTELLIGENCER  is  look- 
ing  for  an  experienced  picture  editor  to  coordin¬ 
ate  daily  use  of  photos.  Outstanding  layout 
skills,  sound  news  judgement  and  the  ability  to 
work  well  with  other  editors  is  essential.  Send 
resume  and  non-returnable  clips  to  Charles  R. 
Freestone.  Assistant  Managing  Editor,  Seattle 
Post-Intelligencer,  521  Wall  St,  Seattle  WA 
98121. _ 

MANAGING  EDITOR 

WE  ARE  AN  AGGRESSIVE  35,000  circulation 
daily  in  Zone  2  and  looking  for  a  bright,  sharp 
person  desirous  of  a  challenge.  Must  have  mini¬ 
mum  of  10  years  newspaper  editorial  experi¬ 
ence  with  at  least  3  years  in  editorial  manage¬ 
ment  position.  Salary,  upper  twenties.  Send 
resume,  clips  and  salary  history  to  Box  1452, 
Editor  &  Publisher. 

WORKING  EDITOR  to  run  and  be  part  of  news¬ 
room  with  2  full-time  reporters,  4  stringers,  1 
full-time  photographer.  Must  be  strong  leader, 
strong  in  editing  skills,  good  working  know¬ 
ledge  of  composition  and  layout.  Position  avail¬ 
able  in  January  to  lead  to  publication  office. 
(Part  of  11  newspaper  group.)  Send  resume 
and  salary  requirements  to:  Publisher.  Black- 
stone  Valley  Tribune/Advertiser,  60  Church  St. 
Whitinsville  MA  01588. 

WE  ARE  A  CHAIN  of  weekly  papers,  some  paid 
some  free,  with  a  circulation  of  117,000 
copies  in  Zone  1 .  There  is  a  big  job  here  for  a 
strong  managing  editor  who  can  come  up  with 
juicy  ideas  for  our  staff  and  freelancers.  You 
have  to  be  able  to  work  within  a  tight  budget 
and  make  our  tough  deadlines.  Experience  a 
must.  Send  resume,  writing  samples,  brief  cov¬ 
er  letter  to  Box  1395,  Editor  &  Publisher. 

WANTED— Young  recent  journalism  graduate 
for  strong  Florida  weekly.  Box  1479,  Editor  & 
Publisher. 

Experienced 
Business  Writers 
Needed  in 
Seattie,  Daiias, 
Houston,  Atianta 

Four  of  the  nine  Cordovan 
Business  Journals  have  edi¬ 
torial  openings.  These  are 
career  opportunities  with  a 
future.  Applicant  must  know 
local  market.  Cordovan  is  a 
subsidiary  of  Scripps-How- 
ard  and  seeks  journalists 
with  business  reporting 
skills  in  a  broad  range  of 
subjects.  Contact  Dexter 
Hutchins,  Mike  Weingart  or 
Bob  Gray  at  (713)  688-8811 
or  send  resume  in  confi¬ 
dence  to: 

Cordovan  Recruiting 
I  5314  Bingie  Rd  I 
I  Houston  TX  77092  I 


HELP  WANTED 


FREELANCE 


CHICAGO  AREA  freelance  writer  wanted  for 
half-time  position  to  report,  write,  edit,  proof¬ 
read  for  high  quality  magazine.  Steady  income, 
outstanding  exposure.  Send  resume  and  clips 
to  Box  1484,  Editor  &  Publisher. 

VISIONARY  ARTICLES  foretelling  what's  in 
store  for  US  medicine,  technology,  science, 
communications,  etc.  sought  by  future- 
oriented  European  magazine.  Address  queries 
to  Box  1509,  Editor  &  Publisher. 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman,  68- 
38  Yellowstone,  Forest  Hills  NY  1 1375. 


ASSISTANT  FOREMAN-Needed  for  Zone  2 
newspaper,  76,000  daily,  95,000  Sunday. 
You  must  be  capable  of  supervising  18-25  peo¬ 
ple  per  shift.  Must  also  have  in-depth  know¬ 
ledge  of  Harris  72P  inserter  and  be  familiar 
with  I  DAB  stackers.  Any  knowledge  of  Mid- 
States  tying  machine  helpful  but  not  neces¬ 
sary.  Reply  Box  1396,  Editor  &  Publisher. 

MAILROOM  MANAGER 
Medium-sized  daily.  Zone  2  seeking  experi¬ 
enced  mailroom  manager  with  knowledge  of 

i  Sheridan  inserting  equipment.  Salary  com¬ 
mensurate  with  experience  Excellent  company 
benefits.  Sendresumeandsalaryreouirements 
to  Box  1401,  Editor  &  Publisher. 

I  _ MARKETING _ 

MARKETING  DIRECTOR 
One  of  Harte-Hanks'  daily  newspapers  needs  a 
marketing  director.  Duties  include  responsibil¬ 
ity  for  all  sales  functions,  research  and  promo¬ 
tion.  Talented  and  capable  staff  in  place.  Re¬ 
port  to  publisher.  Compensation  commensu¬ 
rate  with  your  abilities.  Previous  marketing 
director  now  a  publisher.  Address  inquires  to 
Frank  Puckett,  Jr,  Publisher,  Journal-News, 
Hamilton  OH  45012.  An  equal  opportunity  em¬ 
ployer. 


ASSISTANT 

PRODUCTION 

MANAGERS 

Dow  Jones  &  Company, 
Inc.,  publisher  of  The  Wall 
Street  Journal,  is  looking 
for  several  individuals  for 
the  position  of  Assistant 
Production  Manager.  Each 
of  the  successful  candi¬ 
dates  will  report  to  the 
Production  Manager  of 
one  of  our  printing  plants. 
He/she  will  work  with  the 
most  advanced  newspaper 
technology  in  the  world 
and  will  work  in  all  areas 
of  newspaper  production 
management.  We  prefer 
candidates  with  either  a 
college  degree  in  printing 
management  or  another 
degree  coupled  with  ex- 

?erience  in  the  industry. 

his  position  will  be  in  the 
salary  range  of  $16,000- 
$18,000.  If  you  are  in¬ 
terested  and  qualified, 
please  send  your  resume 
to: 

Employment  Mgr. 
DOW  JONES  &  CO.,  INC. 
P.  0.  Box  300 
Princeton,  N.J.  08540 

An  Equal  Opportunity  Employer  MIF 


HELP  WANTED 


PHOTOGRAPHER 


CHIEF  photographer  wanted  by  Anderson 
Newspapers.  Inc.  of  Anderson,  Indiana.  We  are 
a  two  newspaper  operation  (morning  and  even¬ 
ing).  We  are  looking  tor  a  person  to  take  charge 
of  our  photo  operation,  which  now  includes 
three  other  full-time  photograhers,  plus  part- 
timers.  This  person  will  be  in  charge  of  the 
photo  operation,  shooting,  scheduling,  order¬ 
ing  supplies,  etc.  We  are  looking  for  a  person 
skilled  in  photography,  but  also  interested  in 
management.  Our  papers  have  a  combined  cir¬ 
culation  of  40.000  and  are  located  in  a  city 
with  a  metro  population  of  nearly  100,000.  We 
are  photo  oriented.  Send  resume,  portfolio  and 
salary  requirements  to  John  Scott,  Anderson 
Newspapers,  Inc,  1133  Jackson  St,  Anderson 
IN  46015. 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have  machin¬ 
ery,  supplies,  or  newspapers  to  sell  (or  buy)— 
need  a  top  qualified  person  to  fill  an  opening— 
or  are  looking  for  just  the  right  spot  to  advance 
your  career— put  an  Editor  &  Publisher  ad  to 
work  for  you.  Cal  (212)  752-7050. 


_ PRESSROOM _ 

EXPERIENCED  URBANITE  PRESSPERSON 
needed  by  6-day  newspaper  in  beautiful  south 
Florida  community.  Excellent  working  condi¬ 
tions  and  fringe  benefits.  Position  open  now. 
Call  or  write  today  (305)  395-8300.  Roger  Wil¬ 
liams,  Boca  Raton  News. 

EXPERIENCED  PRESS  FOREMAN  for  6  unit 
Goss  Cosmo.  Medium-size  morning  newspaper 
with  heavy  color  commitment  and  frequent 
overruns.  An  excellent  career  opportunity  and 
great  living  conditions.  Send  resume  and  salary 
requirement  to  Steve  Farkas,  Production  Direc¬ 
tor,  Clearwater  Sun,  PO  Box  2078,  Clearwater 
FL  33517. 

LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118,  Editor  &  Publisher. 

PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community.  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 
Sid  Simon  at  (215)  365-1155. 

_ PRODUCTION _ 

COMPOSING  ROOM  SUPERINTENDENT: 
We're  looking  for  a  hands-on  person  preferably 
one  who  has  either  run  or  has  been  second  in 
command  of  a  weekly  group.  We  have  an  effi¬ 
cient  8  newspaper  chain,  which  is  growing. 
New  plant  being  built.  We  need  a  supervisor 
who  can  plan.  hire,  teach  and  organize,  and 
also  knows  the  composing  room  functions 
throughout.  Good  New  England  location.  Send 
resume  to  Box  1560,  Editor  &  Publisher. 


PROMOTION 

MANAGER 

Leading  business  publication 
offers  a  career  opportunity  for 
a  creative  media  promotion 
manager.  If  you  have  experi¬ 
ence  and  skills  in  copywriting, 
graphics/design  for  trade  pa¬ 
per  ads,  direct  mail  for  both 
advertising  and  circulation  pro¬ 
motion,  market  research  and 
presentations,  here's  a  spot 
that's  made  for  your  talents. 
Wide  variety  of  projects  will 
challenge  the  experienced, 
shirt-sleeve  promotion  person. 
Background  in  media  promo¬ 
tion  essential,  editorial  skills 
helpful  too.  Mid-Manhattan  lo¬ 
cation.  Tell  us  of  your  quali¬ 
fications  in  a  selling  letter 
along  with  your  resume. 

Box  1335 
Editor  &  Publisher 


HELP  WANTED 


PRODUCTION 


JOURNEYMEN  MAILERS 
The  Trenton  Times  has  immediate  openings  for 
several  full-time  journeymen  mailer  positions. 
Salary  $318  per  week.  Excellent  paid  benefits. 
Must  be  familiar  with  conveyors,  stackers,  72P 
stuffers,  have  4  years  experience  in  newspaper 
mailroom.  Strike  conditions  exist.  Send  re¬ 
sume  or  apply  in  person  to  Personnel  Depart¬ 
ment,  Trenton  Times  Corporation,  500  Perry 
St,  Trenton  NJ  08605.  An  equal  opportunity 
employer. 

PRODUCTION  MANAGER  needed  for  semi- 
weekly  offset  newspaper  located  in  Rocky 
Mountains.  Outstanding  hunting  and  fishing. 
Quality  place  to  live.  Contact  Mark  Raymond, 
Wyoming  State  Journal,  Box  J,  Lander  WY 
82520,  (307)  332-2323. 

SYSTEMS  MANAGER 

Newspaper  known  for  pioneering  technology 
has  created  this  position  to  oversee  its  total 
systems  needs.  New  manager  will  have  total 
systems  responsibility.  Should  be  experienced 
in  DEC  systems.  Skilled  in  Basic  Plus,  RSTS 
and  11/34  processor  helpful.  Position  offers 
major  career  growth  in  long-term  management 
opportunities  in  region  reknowned  for  moun¬ 
tains,  lakes  and  cosmopolitan  environment. 
Salary  negotiable,  depending  on  experience 
and  potential.  Send  complete  resume  to:  Pub¬ 
lisher,  Kingsport  Times  News,  PO  Box  479, 
Kingsport  TN  37662. 

_ PROMOTION _ 

PROMOTION  RESEARCH  MANAGER 

Shirt-sleeved,  "get  it  done"  leader  needed  to 
plan,  budget,  direct  and  implement  sales 
promotion,  advertising,  research  and  field 
sales  support  programs  for  2  nothern  New 
Jersey  daily  newspapers.  Position  requires  in¬ 
terface  with  operations  management  team,  su¬ 
pervision  of  small  tighly  knit  creative  staff  and 
experience  in  developing  advertising  sales  pre¬ 
sentations,  circulation  promotion,  direct  mail 
and  media  plans  (some  broadcast,  primarily 
print)  Call  or  write: 

Charles  J.  McDermott 
Personnel  Manager 
The  Herald  News 
988  Main  Av 
Passaiac  NJ  07055 
(201)  365-3244 


PUBLIC  RELATIONS 

PUBLIC 

RELATIONS 

MANAGER 


We  are  looking  for  a  public  relations  profession¬ 
al  for  our  new  interational  hotel  located  in  New 
York  City. 

The  preferred  candidate  will  have  a  strong  hotel 
public  relations  background,  good  metro  media 
contacts,  multi-faceted  writing  ability  and  ex¬ 
perience  in  creating  and  organizing  special 
events  and  promotions.  Knowledge  of  foreign 
languages  helpful. 

We  offer  a  salary  in  the  low  $20's  to  mid  $20's. 
Excellent  benefits  package  including  dental 
plan.  If  you  fully  qualify,  send  resume  includ¬ 
ing  salary  history  in  confidence  to: 

Box  EP  1049 
810  7th  Av 
New  York  NY  10019 

An  Equal  Opportunity  Employer  M/F 


RESEARCH  MANAGER 


A  California  daily  newspaper  offers  an  exciting 
opportunity  to  manage  a  research  department 
in  a  highly  competetive  market.  This  is  not  an 
entry-level  position.  Please  send  resume,  in¬ 
cluding  salary  history,  in  confidence  to:  Box 
1437,  Editor  &  Publisher, 


I  AGGRESSIVE  SALESPERSON— For  monthly 
I  magazine.  Excellent  commission.  Good  in- 
I  come  potential.  Box  1380,  Editor  &  Publisher. 
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POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


ADMINISTRATIVE 


PUBLISHERS:  HAVE  GUN,  VkILL  TRAVEL. 
Congenial  hired  gun  to  troubleshoot.  Graduat¬ 
ing  law  student;  newspaper/business  back¬ 
ground.  Will  write  arresting  heads,  spur  on  poky 
editors,  revive  battered  Compugraphics  with 
equal  aplomb.  David  Lynn,  2800  Quebec  St, 
NW,  212,  Washington  DC  20008.  (202)  686- 
0577. 


EDITORIAL 


EDITOR — Editor  skilled  at  local  news  develop¬ 
ment  seeks  editorship  of  daily  or  semi-weekly. 
Now  producing  large  quality  weekly  with  earn¬ 
ings  in  upper  teens.  25-year  news  t^ckground. 
mid-50's.  top  professional,  personal  refer¬ 
ences.  Good  writer,  good  with  people.  Box 
1483,  Editor  &  Publi^er. 


FOREIGN 

CORRESPONDENT 


Senior  journalist,  male,  travelled,  totally  reli¬ 
able,  is  overseas  on  the  spot  for  assignment  in 
Asia.  Australia  or  most  centers  worldwide.  Box 
1448.  Editor  &  Publisher. 


G(X)D  SPORTS  WRITING  has  its  own  rewards. 
But  after  5-years  on  smaller  dailies,  creative 
sports  writer/columnist  seeks  the  challenge 
and  demands  of  a  quality  medium  or  metro. 
Regular  beats  have  included  pro  baseball,  big- 
time  college  football  and  college  basketball. 
Lively  columns  capture  emotions,  drama  of 
sports.  Box  1477,  Editor  &  Publisher. 


HIGHLY  SKILLED  SPORTS  FEATURE  writer  | 
and  columnist.  Looking  for  major  market  job.  i 
Contact  Box  1459,  Editor  &  Publisher.  I 

HARD-WORKING  EDITOR.  9  year  pro.  seeks  | 
newchallenge  in  Southwest.  Broad  experience, 
excellent  record.  Box  1419,  Editor  &  Pub-  | 
Usher. 


HELP!  FEMALE  SPORTSWRITER  left  jobless  : 
when  paper  folded.  I'M  give  a  new  perspective  I 
on  sports.  Have  covered  football,  basketball.  I 
pro  hockey,  investigative.  Will  relocate.  Box 
1425,  Editor  &  Publisher.  ! 


I  CAN  DO  IT  ALL— Young,  energetic  sportswri- 
ter  seeks  move  to  mid-size  daily.  Can  write 
advances,  game  stories  and  features  on  any 
sport.  Can  also  do  layout,  headline  writing  and 
take  photos.  Will  relocate  anywhere.  Box  1374. 
Editor  &  Publisher. 


INDIVIDUAL  with  well-rounded  experience;  3 
years  reporter/editor;  1  year  daily.  VDT.  Strong 
in  layout  and  graphics.  Knows  production, 
darkroom,  process,  stripping  and  plating. 
Seeks  copy  position  on  medium  or  large  daily;  ! 
or  wide-ranging  position  on  smaller  paper.  Will  I 
relocate  anywhere.  Box  1496,  Editor  &  Pub¬ 
lisher _ 

MULTIPLE  AWARD-WINNING  reporter- 
managing  editor  of  bi-weekly  whose  circulation 
and  prestige  blossomed  under  my  supervision 
seeks  position  as  feature  writer-reviewer  with 
daily  or  major  weekly.  Will  relocate  anywhere. 

1 10  percent  commitment  and  dedication,  with 
references  and  9  awards  to  prove  it.  Call  (201) 
728-3775  and  ask  for  Jeff  or  reply  to  Box 
1489.  Editor  &  Publisher.  i 


PUBLISHED  WRITER  as  mass  transit  consul¬ 
tant.  wants  position  on  magazine  or  newspaper 
transportat  on  beat  or  pr  for  transit  authority. 
25  years'  writing  experience.  Excellent  refer¬ 
ences.  Recently  published  70-page  research 
report  for  Ohio.  William  A  Pillar.  2279  Edge- 
vale  Rd.  Columbus  OH.  (614)  451-9475. 

VERSATILE  PRO.  Hefurning  to  newspapering  1 
after  six  years  in  management-level  magazine  ' 
and  newsletter  publishing.  Background  in¬ 
cludes  nine  years  as  reporter  assistant  city  edi¬ 
tor  on  500.000  daily.  Two  Pulitzer  nomina¬ 
tions  and  two  published  books.  Box  1455.  Edi¬ 
tor  &  Publisher. 


TURNED  LOSING  MIDWEST  weekly  into  win¬ 
ner  and  sold  it  for  a  hefty  profit.  Now  this  45- 
year-old  publisher-general  manager  offers  you 
25-years  experience,  both  daily  and  TMli  op¬ 
erations.  Strong  on  sales,  editorial,  production 
and  printing.  Profit  oriented,  cost  minded. 
Ready  to  relocate  to  general  manager  spot  on 
small  daily,  large  weekly.  Box  1478,  Editor  & 
Publisher. 


ARTIGRAPHICS 


GRAPHIC  ARTIST  with  2  solid  years  experience 
seeks  a  position  in  your  art  department.  Excel¬ 
lent  board  skills,  typography/design  sense. 
Hard  worker.  Box  81,  Teaneck  NJ  07666. 


NATIONALLY  KNOWN 
ARTIST 

Former  National  Observer  artist  (15  years) 
seeks  major-publication  staff  job.  Current  con¬ 
tributor  to  magazines,  dailies;  color  covers, 
illustrations,  caricatures.  Samples  on  request. 
Box  1383,  Editor  &  Publisher. 


CARTOONIST 


EDITORIAL  CARTOONIST/ILLUSTRATOR 
seeks  full-time  position  on  daily  newspaper. 
Box  1454.  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR— 17  years  experience.  Strong  in 
sales,  service  and  promotion.  Dedicated  and 
sincere,  Tom  Conklin,  5770  Wildwood  Dr,  Fair- 
view  PA  16415,  (814)  838-3220, 


CIRCULATION  MANAGER— 15  years  of  ex¬ 
perience  AM  and  PM  dailies  and  Sundays.  33 
years  old,  strong  promoter  with  excellent  peo¬ 
ple  skills.  Very  conscientious  with  successful 
management  record.  Excellent  references. 
Zones  7  and  9.  Box  1403,  Editor  &  Publisher. 


MANAGER  25  years  experience,  suburban, 
metros,  weeklies,  dailies,  paid,  voluntary  pay. 
Experience  in  promotion,  budget,  develop¬ 
ment/training.  marketing  and  computer.  Re¬ 
sourceful  and  adaptable.  Resume/references. 
Hank  Swierenga.  7202  Kiowa  Circle.  Chanhas- 
sen  MN  55317. 


ASSISTANT  SPORTS  EDITOR,  27,  on  38,000 
AM  seeks  sports  editor  position.  Three  years 
experienced  on  spots  editor  at  10,000  PM. 
Excellent  clips  and  even  better  references.  BA- 
journalism.  Prefer  Zones  1,  2,  or  3.  Box  1461, 
Editor  &  Publisher. 


AGGRESSIVE,  HARDWORKING  WORD- 
SMITH,  MA  in  journalism.  3-years  experience 
in  Midwestern  daily  and  weeklies,  seeks  copy 
editing  or  reporting  job  on  daily.  Will  relocate, 
(319)  354-5189. 


A  BARGAIN.  Young,  hardworking  male  seeking 
daily  reporting  slot.  Wrote  and  edited  15,000 
circulation  energy  journal — largest  in  New  Eng¬ 
land.  Authored  study  senring  as  basis  for  60 
MINUTES  segment,  public  tv  film.  5  years  as 
energy/environment  analyst  and  speechwriter. 
State  and  federal  government.  Ivy  league  grad. 
Contact  Larry  Tye,  1739  VS  Corcoran  St,  NW, 
Washington  DC  20009;  (202)  462-6676. 


CITY  EDITOR,  number  2  on  desk  of  300,000 
daily.  Looking  for  challenging  spot  on  larger  on 
smaller  paper.  10  years  plus  experience,  all 
phases.  BA,  MA  solid  recommendations.  Box 
1471,  Editor  &  Publisher. 


CREATIVE,  EXPERIENCED  copy  editor  seeks 
position  on  small  or  medium-sized  daily  or 
weekly.  Southeast  preferred.  Aly  Covell,  1239 
St.  Paul  St,  Baldwin  NY  11510,  (516)  223- 
8706. 


EDITOR,  WRITER,  17  years  experience  with 
billboard,  show  business  newsweekly  seeks 
challenging  post  in  Los  Angeles.  I  choose  to 
stay  in  Los  Angeles  when  the  magazine  returns 
editorial  control  to  New  York  January  1 . 1  direct 
a  domestic  staff  of  18  covering  many  facets  of 
entertainment,  layout  the  issue,  write  heads, 
edit  copy,  write  select  news  and  feature  assign¬ 
ments.  I  have  solid  contacts  in  music-record 
field  and  am  enterprising  enough  to  develop 
good  exclusives  to  meet  deadlines.  I  can  be 
your  man  in  Los  Angeles.  Eliot  Tieger,  (213) 
273-7040,  275-0703  days;  (213)  826-5306 
nights;  11944  Mayfield  Av.  Los  Angeles  CA 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


THE  INDUSTRY’S 


REPORTER  with  3-plus  years  experience  on 
small  Zone  5  daily  seeks  reporting  job  on 
35,(X)0— 200.(W0  daily  in  Zones  1.  2.  5. 
Clips  available  upon  request.  Box  1334,  Editor 
&  Publisher. 


SPORTS  EDITOR  with  1-year  experience  on 
good,  small  Wisconsin  daily  seeks  position  with 
another  quality  daily.  I  wona  state-wideaward. 
Love  deadline  pressure.  Box  1436.  Editor  & 
Publisher. 


REPORTER/EDITOR,  12  years  experience, 
seeks  major  writing  role  or  challenging  desk 
post  in  Zones  1-6.  Concise,  accurate  copy  on 
local  government,  education  my  forte.  Strong 
layout  skills.  Experienced  photographer.  Box 
1490,  Editor  &  Publisher. 


REPORTER/FEATURE  WRITER.  27,  BA  with 
international  experience  seeks  challenging 
position.  Box  1508,  Editor  &  Publisher. 


SOLICITOR,  metropolitan  daily.  Degreed.  Ma¬ 
ture.  Telephone  sales  award  winner.  Wants 
growth  opportunity.  8  years  experience.  Also 
considering  community,  business  journals. 
Zones  1,2.3, 4.  Box  1499,  Editor  &  Publisher. 


WIRE  EDITOR— Knows  VDT.  edits  tightly,  likes 
sharp  heads  and  layouts.  Box  1417,  Editor  & 
Publisher. 


18-YEAR  NEWS  VETERAN,  management  ex¬ 
perience.  seeks  top  level  reporting  or  editing 
job.  Zones  2  or  5  preferred.  Call  Judith 
McMickle.  (516)  653-9111  or  (314)  352- 
7532. 


PHOTOJOURNAUSM 


PICTURE  EDITOR— PHOTOGRAPHER 
Photo  editor/shooter  with  50,000  daily  super¬ 
vising  staff  of  three  seeks  similar  position 
where  management  is  committed  to  excellence 
in  photography.  Nine  years  experience  includes 
reporting,  wire  editing,  news  and  picture  page 
layout.  J-school  grad.  VDT  trained.  Box  1443. 
Editor  &  Publisher. 


PRESSROOM 


WORKING  PRESSROOM  FOREMAN— Com¬ 
munity.  urbanite,  4-color,  camera,  stripping, 
platemaking,  scheduling,  ordering,  training, 
press  maintenance  and  repair.  Can  help  trim 
your  pressroom  costs  through  proven  methods 
of  quality  and  waste  control.  Box  1480.  Editor 
&  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER,  excellent  back¬ 
ground  and  education.  Experienced  in  all 
phasas  of  production.  Large  and  small  papers. 
Knowledge  of  letterpress,  offset,  conversion, 
budgeting,  training,  computers.  Looking  for 
top-  notch  organization  with  growth  potential. 
Box  1409,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Dear  Roger— 

It  is  customary  when  starting  a  piece 
like  this  to  quote  Voltaire  as  follows:  "I 
do  not  agree  with  a  word  that  you  say.  but 
I  will  defend  to  the  death  your  right  to  say 
it.” 

We  regret  that  after  eight  years  in 
academia  you  have  decided  to  retreat 
from  the  ramparts  you  once  manned  with 
those  who  believe  freedom  of  the  press 
must  be  defended  vigorously  in  spite  ol 
the  occasional  miscreants  who  would 
hide  behind  its  shield  (E&P.  Nov.  22. 
page  7)  and  abuse  the  privilege. 

We  may  disagree  on  the  legality  and 
practicality  of  shield  laws  and  pretrial  re¬ 
porting.  but  a  lot  of  your  argument  seems 
to  be  based  on  the  possibility  that  the 
irresponsible  reporter  and  editor  take 
advantage  of  them.  “Shield  laws.”  you 
say.  “extend  the  same  immunity,  provide 
the  same  sanctuary  to  the  dishonest  or 
irresponsible  journalist  as  they  do  to  the 
good  one.” 

Later  you  referred  to  the  “demands 
and  practices  of  some  within  the  profes¬ 
sion”  which  some  regard  as  special  pri¬ 
vilege. 

We  are  inclined  to  forget  that  many  ot 
the  landmark  freedom  of  the  press  cases 
on  which  the  Supreme  Court  has  ruled 
have  involved  the  vigorous  defense  of  the 
scurrilous  and  unreputable  members  of 
the  press  by  a  majority  of  the  responsible 
and  reputable  members  because  of  the 
principle  involving  the  freedom  for  all. 

One  of  the  most  prominent  cases  (1931) 
was  Near  vs.  Minnesota  in  which  the 
Minnesota  Gag  Law  was  used  in  an 
attempt  to  suppress  The  Saturday  Press 
which  the  courts  and  everyone  else 
agreed  was  a  “malicious,  scandalous  and 
defamatory  newspaper.” 

Supreme  Court  Chief  Justice  Charles 
Evans  Hughes  in  the  majority  opinion  de¬ 
claring  the  state  law  to  be  unconstitution¬ 
al  wrote: 

“The  fact  that  the  liberty  of  the  press 
may  be  abused  by  miscreant  purveyors  of 
scandal  does  not  make  any  the  less  neces¬ 
sary  the  immunity  of  the  press  from  pre¬ 
vious  restraint  in  dealing  with  official 
conduct.  Subsequent  punishment  for 
such  abuses  as  may  exist  is  the  appropri¬ 
ate  remedy,  consistent  with  constitution¬ 
al  privilege.”  Previously  he  had  written 
that  “the  preliminary  freedom  extends  to 
the  false  as  well  as  to  the  true.”  conclud¬ 
ing  that  the  law  of  libel  would  prevail 
thereafter. 

On  another  occasion.  Justice  Hughes 
wrote:  “We  live  in  an  age  of  pitiless  pub¬ 
licity.  an  age  when  freedom  of  speech  and 
a  free  press  are  paramount  issues. 

“People  should  be  allowed  to  say  what 
they  please,  and  newspapers  to  print 


what  they  please,  always  making  them¬ 
selves  liable  under  the  law  of  slander  or 
the  laws  of  libel 

“It  is  better  that  the  press  be  free, 
speech  be  free,  the  right  of  assemblage  be 
free,  and  the  right  to  air  views  be  free  than 
that  they  be  uttered  in  fear  and  tremb¬ 
ling.” 

We  realize  the  press  is  in  disfavor  with 
a  large  segment  of  the  population.  There 
is  nothing  new  in  that.  We  believe, 
however,  that  the  press  would  be  better 
understood  by  the  public  if  editors  and 
academics  stuck  together  in  explaining 
the  principle  that  freedom  must  include 
the  right  to  be  wrong  and  unpopular,  de¬ 
plore  it  as  strongly  as  we  will,  as  well  as 
the  right  to  be  correct  and  popular.  We 
don't  believe  the  cause  of  press  freedom 
is  being  served  well  in  the  eyes  of  the 
public  by  apologists  who  believe  things 
would  be  much  better  if  there  were  not  so 
many  rotten  apples  in  the  barrel. 

Of  course  there  are  and  will  be  rotten 
apples  just  as  there  are  in  every  profes¬ 
sion.  But  lets  not  destroy  the  barrel  to  get 
rid  of  the  bad  ones. 


f  ixed  units 

(Continued  from  pane  9) 


he  said,  “all  had  an  attitude  that 
was  extremely  positive.” 

Stapleton  predicted  the  adoption 
of  the  units  will  result  in  a  “ton  of 
new  business”  for  newspapers. 

The  board  action  brings  to  a 
close  a  yearlong  struggle  by  the 
working  committee  to  develop  a 
system  of  standard  unit  ad  sizes 
which  would  be  compatable  with 
the  varied  formats,  column  widths 
and  web  widths  in  the  newspaper 
industry. 

Frank  Savino,  president.  Interna¬ 
tional  Newspaper  Advertising  Ex¬ 
ecutives,  said  the  standard  units 
are  designed  to  provide  the  “best 
fit  in  newspapers  of  all  sizes  and 
formats  for  the  most  frequently 
placed  dimensions  of  ads.” 

“We  worked  in  close  coopera¬ 
tion  with  the  4A’s  and  a  number  of 
key  national  retail  advertisers,  in¬ 
cluding  J.C.  Penney,  Sears  and  K- 
Mart,  in  order  to  be  sure  that  our 
standards  would  meet  the  custom¬ 
ers’  needs,”  said  Savino. 

“There  rapid  and  widespread 
adoption  by  the  newspaper  industry 
is  a  necessary  and  positive  step  for¬ 
ward,”  he  said. 


Past  Week’s  Stock  Prices 

NEWSPAPERS 

One 

Year 

12/02  11/18  Ago 


Affiliated  Publications  (AMEX) .  27%  28%  25% 

Blue  Chin  Stamps  (OTC) .  20%  21%  21% 

Capital  Cities  Comm. (NYSE) .  62  62%  48 

Charter  Company  (NYSE) .  23  24%  N/A 

Cowles  Comm.  (NYSE) .  29%  31  23% 

CSX  (NYSE) .  44%  45%  N/A 

Dow  Jones  (NYSE) .  62  59  38% 

Gannett  (NYSE) .  52  53V4  46% 

Gray  Comm.  (OTC) .  63  59%  31 

Harte-Hanks  (NYSE) .  31  34%  23% 

Jefferson  Pilot  (NYSE) .  24  24%  30 

Knight-Ridder  (NYSE) .  30  29V2  25V4 

Lee  Enterprises  (NYSE) .  25  26%  22% 

Media  General  (AMEX) .  31%  32%  24% 

Meredith  Corp.  (NYSE) .  51  52%  N/A 

Multimedia  (OTC) .  29%  30V4  31% 

New  York  Times  (AMEX) .  34  33%  221/4 

Post  Corp.  (Wise.)  (AMEX) .  16  16%  18% 

Quebecor  (AMEX) .  10  10  10% 

Southern  (CE) .  40%  41%  N/A 

Stauffer  Comm.  (OTC) .  42  42  27% 

Thomson  Newspapers  (CE) .  21%  20%  14 

Time,  Inc  (NYSE) .  57  57%  44% 

Times  MirTor(NYSE) .  39%  43  36% 

Toronto  Sun  (CE) .  27  26%  13% 

Torstar(CE) .  33%  32%  22 

Washington  Post  (AMEX) . : .  23%  23%  19% 

SUPPLIERS 

Abitibi(CE) .  25%  26%  18 

Allied  Chemical  (NYSE) .  57  60%  N/A 

Altair(OTC) .  4%  4%  5% 

Am  Inti  (OTC) .  66%  73  N/A 

Berkey  Photo  (NYSE) .  4%  4%  N/A 

Boise  Cascade  (NYSE) .  36%  37%  32% 

CBS  (NYSE) .  50%  53  N/A 

Compugraphic  (NYSE) .  26%  25%  35% 

Compuscan  (OTC) .  4%  4%  N/A 

Consol.  Bath.  (CE) .  23  22%  13% 

Crown  Zellerbach  (NYSE) .  52%  57%  39% 

Digital  Equipment  (NYSE) .  88%  96%  67% 

Domtar(AMEX) .  24%  22%  19% 

Dow  Chemical  (NYSE) .  33%  35%  32 

Eastman  Kodak  (NYSE) .  68  73%  48% 

Georgia  Pacific  (NYSE) .  24%  27  24% 

Grace,  W.R.  (NYSE) .  57%  56%  37% 

Great  Lakes  Forest  (CE) .  68  68  43 

Great  Northern  Nekoosa  (NYSE) .  43%  43%  32 

Harris  Corp.  (NYSE) .  52%  54%  30% 

Hunt  Chem.  (NYSE) .  10%  10%  11% 

International  Paper  (NYSE) .  44%  42%  37% 

Itek  Corp.  (NYSE) .  33  34  27% 

Kimberly  Clark  (NYSE) .  48%  52%  40% 

LogEtronics  (OTC) .  18  18  13% 

Logicon  (AMEX) .  29  28V2  16‘/4 

MacMillan  Bloedel  (CE) .  41%  41%  22% 

Minnesota  Mining  &  Mfg  (NYSE) .  59%  59  50 

Raytheon  (NYSE) .  107  105%  63 

Rockwell  Infl  (NYSE) .  40%  41%  43% 

St.  Regis  (NYSE) .  35%  33%  28% 

Signode  (NYSE) .  42  43%  N/A 

Southwest  Forest  Ind.  (NYSE) .  22%  20%  16% 

Sun  Chemical  (NYSE) .  33  32%  23% 

United  Technologies  (NYSE) .  60%  62V4  N/A 

Visual  Graphics  Corp.  (AMEX) .  8%  9  4% 

Volt  Info.  (OTC) .  37%  20  23 

White  Consolidated  (NYSE) .  23%  26%  N/A 


Thomas  McCartin,  publisher, 
Dallas  Times-Herald  went  on  re¬ 
cord  as  the  first  newspaper  to 
“totally  endorse”  the  system. 
“Total  modularization  should  be 
the  target  of  the  future  for  all  news¬ 
papers,”  said  McCartin. 

A  spokesman  for  ANPA  said  the 
board  directed  the  standard  size  ad 
unit  working  committee  to  begin 
preparing  a  comprehensive  ex¬ 
planation  of  the  system  for  distribu¬ 
tion  to  newspapers,  advertising 
agencies  and  the  trade  press  by  the 
end  of  the  month. 
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Wttl  ML  UIE  WHK  TO  IMPORT  HEXT.  COLLEGE  GR^ 


Ever  since  World  War  I,  most  of  the  rest  of  the  world  best  able  to  direct  its  uses. 

has  come  to  the  United  States  for  the  latest  technology  But  America's  colleges  are  being  hurt  by  inflation, 
and  for  the  newest  in  business  management.  Rising  costs  are  eating  away  at  their  operations  to  a 

Now  we're  in  real  danger  that  the  pendulum  dangerous  degree, 
is  swinging  the  other  way.  Our  technological  lead  is  So,  please  make  sure  that  your  company  is  giving 
being  cut.  We're  importing  know-how  in  many  fields  as  much  as  it  can,  as  much  as  it  should,  to  the  colleges 
instead  of  exporting  it.  of  its  choice.  This  year.  Today. 

Unfortunately  this  situation  will  get  progressively  If  we  keep  the  intellectual  "balance  of  trade"  in  our 
worse.  Unless  we  all  make  absolutely  sure  that  our  favor,  the  industrial  balance  is  bound  to  follow, 
colleges  and  universities  continue  to  be  first-class.  Send  for  our  free  booklet,  "How  to  Develop  an 

For  our  colleges  and  universities  supply  most  of  Effective  Program  of  Corporate  Support  for  Higher 
the  basic  research  upon  which  technological  progress  Education!'  Write  CFAE,  680  Fifth  Ave.,  New  York, 
is  built.  Not  to  mention  the  trained  minds  that  are  N.Y.  10019. 

PRESERUE  AMERICAH  KHOW-HOUL 

atlE  TO  TW  COUeSE  OF  VOUR  GWIIGE. 


Rocky  Mountain  News 


First  in  Colorado.  .  .  Thanks,  Denver.  Thanks,  X^JTorado 


There’s  good  News  in 
Denver  for  people  who 


like  numbers 


And,  the  numbers  are  remarkablel 

The  Audit  Bureau  of  Circulation 
Publishers’  Statements  for  the  six  months 
ended  September  30,  1980,  show  the 
News  weekday  circulation 

leading  the  Post  in  the 
Denver  City  Zone  by 


Additionally,  the  News  leads  the  Post  in 
daily  circulation  in  the  14  county  Denver 
Primary  Market  Area,  and  in  Total  Daily 
Circulation. 

Remarkable  numbers. 
Remarkable  newspaper. 


•Source:  Audit  Bureau  of 
Circulation  September  30. 
J980  Publisher’s  State¬ 
ments  both  newspapers  as 
per  ABC  FAS-FAX. 
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